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OF PARTICULAR INTEREST 
TO LEAD TUBE USERS 


DAMA MLL tet tame (-kael ashi lmRcols 
Gourielli Brushless Shaving Cream 
adds a colorful note of distinction to 
PT ae CMS LMT) 
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Decorated, shoulders eliminate the 
unsightly appearance of plain lead 
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Can also be used with aluminum or 

tin tubes. You can add a new dimen- 

sion of sales appeal to your product 

with convenient attractive collapsi- 

ble metal tubes by Wirz. Full infor- ‘ 

mation is included in an 8 page 1 

folder—yours for the asking 
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- HY PERESSENCES 
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3 These Hyperessences are natural floral products in a superlative 
and concentrated form, and they retain the finer shadatives which are 









Dk oe inevitably lost by less perfect methods of production. They are manu- 
‘fs! » ‘3 factured by the volatile solvent process, by unique methods and technical 
‘3 A 2, equipment. They represent the peak of perfection for usage by the dis- 
s criminating perfumer. 
a. PPS Hyperessence Jasmin Hyperessence Tuberose 
by ; 
a Hyperessence Jasmin Hyperessence Lavender 
bE Ned Selectioneé Selectioneé 
Py ee) Hyperessence Rose Hyperessence Oak Moss _ incolore 
oh eri Hyperessence Rose Hyperessence Oak Moss 
eA ; . ‘ ‘ 
4 Selectioneé Selectioneé 
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FLORESSENCES 


These Floressences are prepared by the volatile solvent process 
from the natural product, and represent the same perfection of quality 
as do the Hyperessences, but are of a lower concentration of odor 
principles. The cost per pound is lower as a result. 

Floressence Cassie Floressence Mignonette 
Floressence Hyacinth Floressence Rose 
Floressence Tuberose 


rn Or, RESINAROMES 


(Fluid Resins) 


These instantly soluble Resinaromes, mostly translu- 
cent and of syrupy consistency, are excellent as fix- 
tures in perfumes and seap, and in the making of 
tincture. We know of no better resin products in all the 
world. Expert processing of carefully selected raw ma- 
terials throughout the years marks the perfection of 
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Resinarome Benzoin Siam Resinarome Olibanum 
‘ oa Pet A ay Resinarome Tolu Resinarome Labdanum 
‘ Resinarome Galbanum Resinarome Oak Moss 
Resinarome Lavender Resinarome Orris 
Resinarome Opoponax Resinarome Styrax 
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161 AVENUE OF THE AMERICAS, NEW YORK 13, N. Y. 


Plant and Laboratories, Totowa, N. J. 


Natural Floral Products, Resinaromes and Superlative Essential Oils 





LOS ANGELES ATLANTA 








MYSORE 
SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 


Industries was instituted, the industrial ucts is Sandalwood—Santalum Album 


and agricultural development of My- (Linné). Obtained from selected My- 


sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 


develop Mysore’s vast resources will con- Sandalwood Oil, distilled at our 





tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of ““The model state of India.” of purest quality by all leading Perfumers. 


“I* Oldefte Effence Piftilttrs” 


Ww. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 


19 WEST 44th STREET, NEW YORK 36, N. Y. @ MuUrray Hill 7-5712 


LINDEN, N.4J. ° NATIONAL CITY, CALIFORNIA ° LONDON ° MITCHAM ° WIDNES 
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American Distilled Oils 





Produced at our Brooklyn Factory 


OILS 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also LINALOOL * CITRAL . EUGENOL . RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS BENZOIN TONKA 


Essential Oils @ Aromatic Chemicals e Perfume Materials e Colors 


OFFERING ROSE ABSOLUTE 


6 Years of continuous quality service— 
suppliers and manufacturers of— 


Essential Oils + Aromatic Materials - Flavors 








427 WASHINGTON ST., NEW YORK 13, N. Y. 
los Angeles © San Francisco © Montreal © Philadelphia © 
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Perfect Sun-Screening & Perfuming agents 
SUNAROMES 


PROTECT : s 

AGAINST Just mix Sunaromes with the base you prefer . . . water-gum, 
water-alcohol, or even water alone. You can also use a 
cream base, mineral oil, fatty oil, etc. It’s the Sunaromes 


that make them effective sun screens . . . and scent them so 

















attractively. The protection is positive . . . and there is no 


problem of skin irritation. 


WRITE TODAY FOR COMPLETE DATA, 
FORMULAS & SAMPLES WITHOUT OBLIGATION 


© SUNAROMES completely screen out harmful rays of the sun between 
2900-3100 angstrom units. 


€ SUNAROMES permit sufficient of the actinic rays to reach the skin 
for a beautiful and healthful tan. 


* SUNAROMES combine a perfect and tested sun-screen and a wide 
choice of perfumes, soluble in all media, for easy and simple 
manufacture. 


® SUNAROMES are economical to use. 


“ SUNAROMES are non-irritating to the skin and stable in the finished 
preparation. 
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Carr-Lowrey Opal Jars meet the packaging requirements 
of a wide variety of products. They can be supplied 


either plain or with fired-on ceramic decorations. 


7 
CARR-LOWREY 
GLASS CO. 


he 


: ; ; 
Designers and manufacturers of fine glass containers 


in Office: BALTIMORE 3, MD. «© New York Office: 40 W. FORTIETH ST. «© Chicago Office: 1572 MERCHANDISE MART 
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Reach for More Sales by having your products made 


by the PRIVATE BRAND DIVISION 


OF AVON PRODUCTS, INC. 





Specialists in fine cosmetics 
are at your service. 





Experienced workers 
prepare your produc ts. 


x 
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Cosmetics made by Avon 
bring you repeat sales. 


6 January, 1953 


The increased volume you want— 
whether of fine cosmetics or toiletries 
you now make, or of new products— 
can be handled confidently, without 
further plant investment on your part. 
by entrusting their production to 
Avon. 

The experienced staff of Avon workers, 
directed by internationally-recognized 
cosmetic technicians. can produce for 
you cosmetics and toiletries that are new 
and repeat sales builders. 

Your products will get the same atten- 
tion to quality that distinguishes Avon’s 





present production of many well-estab- 
lished private brands. You have available, 
if you wish, the product and formula 
assistance of Avon specialists in every 
branch of cosmetic and toiletries pro- 
duction. With more than 60 years of 
experience in the field... an experience 
difficult to mateh elsewhere ... Avon is 
prepared to produce quality products 
that invite more sales for you. 

Call or write Avon for complete infor- 
mation and production data concerning 
the specific toiletries or cosmetics on 
which you seek greater volume. 


(J NC. 


30 Rockefeller Plaza, New York 20, N. Y. 


Strategically Located Plants & Laboratories 


Suffern, N. Y. ¢ Pasadena, Calif. « Montreal, Canada 
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By 
\ \ balanced and 


versatile 





, To capture and hold the fancy of its myriad 
audience, fragrance must be as 
\ balanced and versatile as a great performer. 
Perfumery styled by D & O combines 
he the talent, training and experience that 
\ 2 alone will achieve the required standard 
of consistent high performance. 
With perfect balance and maximum 
versatility D & O Perfume Compositions give top 
performance and always secure star 
z billing for your fragrance product. 

™~: \. 
- 

, 


yal 


| DODGE & OLCOTT, INC. 


180 Varick Street + New York 14, N. Y. 


AEG, U. S. PAT. OFF. SALES OFFICES IN PRINCIPAL CITIES 


ESSENTIAL OILS - AROMATIC CHEMICALS + PERFUME BASES + VANILLA + FLAVOR BASES 
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PRODUCTS CORPORATION 
12 EAST 22nd STREET, NEW YORK 10, N. Y. ) 


Member of the Fragrance Foundation, Inc. 


IN CHICAGO: A. C. Drury & Co. Inc., 219 East N orth Water Street 
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FLOWER of the Month 


January Carnation 
or Snowdrop 


February— Violet 
or Primrose 


MAYBE 
YOU 
KNOW 
HIM... 





m E's the one man on the Fritzsche 
sales team who, in his time, has 
covered both the Middle West and 
the length and breadth of the Pacific 
Coast. Today, after 30 years of selling 
F. B. products, STANLEY CROUCH 
travels as far east as Denver, Colorado, 
in addition to servicing his many ac- 
counts in California from headquarters 
located in Los Angeles. A fine sales 
approach, coupled with exceptional 
knowledge of his products and their 
applications, makes him a formidable 
and highly respected competitor 
throughout the territory he now serves. 
Stan's trade mark is sartorial perfection. 
He is a devotee of tennis, baseball and 
the opera, but his principal interests 
are his six healthy children—two sons 
and four daughters—and his work. 
In these he has found the formula for 


continuing success and real happiness. 


RECOMMENDATION 
of the Month 


JASOLEA 
SPECIAL 


an excellent replacement 
for high priced Jasmine Ab- 
solute. Our first demonstration 
of this new specialty resulted 
in an immediate on-the-spot 
sale with subsequent re-orders. 
We are confident you, too, will 
like its characteristic fragrance 
and its moderate cost which— 
at $16.00 per lb.—is no reflec- 
tion of its fidelity to the natu- 
ral oil. You may find it a sur- 
prisingly satisfactory substitute 
for the much costlier jasmine 
in certain of your formulations. 
Why not a small trial order of 
JASOLEA SPECIAL for ex- 


perimental use? 






_...1 1953 STYLE 


Along with the sprays and insecticides 
that have gained consumer acceptance in 
past years will be many a newcomer to 
the 1953 market. Skillful merchandising 
will, of course, have much to do with the 
eventual success of these newer products 
—conditional upon one thing: acceptable 
fragrance. It is important to note in con- 
nection with this that successful spray 
perfumes or deodorants are invariably 
distinguished first, by the effectiveness 
with which they mask the odorous base 
or toxicant and, next, by their economy. 
The creation of such products has been 
a most successful field for our laboratories 
which leads us to believe that we can 
be of helpful assistance to any manu- 
facturer planning new spray offerings for 
the 1953 season. It might pay you to 


consult us. 





FOR PERFUMERS 


ATTRACTIVE NEW FRAGRANCES 
for 


COLOGNE STICKS and TOILET WATERS 


With the approach of spring and summer, there will be 
an ever mounting demand for appealing new toiletries. 
The selection of bouquet fragrances listed below is but a 
sampling of the delightful scents our laboratories have 
developed for the coming season. 


$17.50 Ib. 
A popular, moderately priced French aldehyde 
type of fragrance. 


$ 6.00 Ib. 


Pleasant bouquet with a good, lasting top note; 
low in price. 
.-$ 8.50 Ib. 


A fashionable bouquet — heavy Oriental base with 
light aldehyde top note. 


oo. «$18.75 th. 


in original floral-aldehyde creation; top choice in 
a recent preference test. 


$ 9.00 Ib. 


1 popular fragrance, especially attractive in stick 
colognes. 


.-$ 7.50 lb. 


An original blend in which fougere and other 
florals have been combined to produce a clean, 
refreshing, interesting bouquet. 


SPECIAL TRIAL OFFER: For $1.00 to cover cost 
of handling make three selections from above 
and we'll send you 1/4 oz. samples of each. Please 
use coupon below. 


FRITZSCHE BROTHERS, Inc., 
76 Ninth Ave., New York 11, N.Y. Bouquet Nos. 


Gentlemen: We've circled the three Bouquets we'd like K-195 V-240 
to try. Attached is our dollar (M.O. or check). Please 
send '/2 oz. samples of each. T-349 


V-123 1-481 
V-207 
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HE LABORATORY BALANCE is a symbol of accuracy 

accuracy that is manifest in every operation of our business, 
from raw material quality control to the finished compounding, 
packing and delivery of our customers’ order. The reward for 
this meticulous attention to every detail of manufacture and 
handling shows up ultimately in two ways... in our almost 
complete freedom from customers’ complaints, rejected goods 
and damages in transit, and in the ever increasing demand tos 
dependable, FRITZSCHE-labeled products. Beyond this, of 
course, is the extra satisfaction ot being able to offer goods in 
which we, ourselves, have complete confidence. And that is 


probably the best reward of all! 


hs, 
FRITISCHE ~~ 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES avd STOCKS t 7€0T Qhe r Ma Chiag Ulan 
Ohi Cleveland, Obi n el phia San Francis« 
St wis, Miss Toronto, Canada ane FACTORY: Ci N.] 
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, . PHARMACEUTICAL 
FRITZSCHEB 


FLAVORING 
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FRITZSCHE BROTHERS, Inc. 


=e 


PORT AUT E tgs ; ft (/, 
HORITY BUILDING, 76 NINTH AVENUE soon Ie Une, 
‘ K 11, N.Y. 


BRANCH OFFIC 
2 ES and STOC 
Obiv, Cleveland, Obio i i en Georgia, Boston, Massachusett 
, os / s ’ s setts, 
St. Louis, Missouri, *Toronto, € 2 , California, Philadel pbia Sedalia Chicago, Mlimois, Cimcimmati, 
, Canada and * Mexico, D. £ FAC) 5 mia. Sen Fran . 
o, D. ACTORY: Clifto cise, Califormia, 
: NJ 


FRITZSCHE ~~ &» 


SS OR A AA 


THE 

new 

aromatic chemical 
musk-tonkin type 

lasting, economical — *10° Ib. 


Useful addition to present standard fixatives 


Does not discolor perfumes, creams, soaps, and 
other cosmetic preparations 


Like a string around a package, it... 
HOLDS THE PERFUME TOGETHER 


— 


Ze 


‘\ 
~ 


pro;Uueud 


* 


Polak’s Frutal Works, Inc., Middletown, New York 


*Domestic and Foreign Patents applied for. 
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Now Is The Time To Think of Your 


bsorption | 


kim preparations 





Now is the peak demand for dry skin preparations. The right lanolin absorption base is 
essential for a cream that protects against sun and wind: that furnishes both oil and mois- 
ture to the skin. PROTEGIN X and ISO-LAN are self-emulsifying, easy to use, compatible 
with normal human skin. Creams made with these oxycholesterin absorption bases are 
unusually rich and will not dry out. PROTEGIN X and ISO-LAN form stable emulsions 
and are widely used in Dry Skin Creams, Heavy Overnight Creams, Lip Pomades, Hor- 
mone Creams, Chapped Hand Creams, Chest Rubs and other Medicated Ointments. 


Information available upon request. 


Protegimn XK ...... Iso-lan 


Other Dependable Goldschmidt Products Include 


Tegin Emulsifiers . . . Tegosept Preservatives . . . Gallate Antioxidants 


GOLDSCHMIDT 


CHEMICAL CORPORATION 


153 Waverly Place, New York 14, N. Y. 
SERVING INDUSTRY FOR A QUARTER CENTURY 
SALES REPRESENTATIVES 


BOSTON « CHICAGO e LOS ANGELES e ST. LOUIS © MONTREAL © TORONTO 








THE 
FIFTH SENSE 


(Olfactive Sense) 
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Chemical Senses, page 1, 
Moncrief—lists senses as 
follows: “sight, hearing, 
touch, taste, smell.”’ Note 
smell is listed Fifth. 


» 











ince 1768, or nearly 200 only the “know how” of generations 

years, the House of Chiris of Chiris chemists, but also the re- 

has dedicated itself to the search facilities of three continents and 
Fifth Sense—the olfactive sense. In the four modern laboratories located in: 
development of Essential Oils, Floral FRANCE—GRASSE & PARIS 
Absolutes, Chemical Isolates, Synthetic GREAT BRITAIN—LONDON 
Chemicals, and all of those creations BRAZIL—SAO PAULO 


and specialties which combine indus- and 


trial aromatics with natural products NEW YORK CITY 


and produce fragrance, the House of Whether Essential Oils, Isolates, or 
Chiris has a cherished history. combinations thereof, are used as fra- 
Today Chiris maintains laboratories grance constituents by the perfumery, 
headed by experienced olfactive chem- soap, cosmetics, or allied industries, we 
ists who have available to them, not are happy to be consulted. 


ANTOINE CHIRIS < »< 


' 220 EAST 23rd STREET, NEW YORK 10, N. Y. 
GRASSE . PARIS e LONDON . SAO PAULO 
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FOR Superior QuaLity 


~” cor Unmatched. ciaeiry 
EE 


(. \ For Consistent UNIFORMITY 
NN 


8 out or 10 suv... 
EXCHANGE OIL of LEMON 


When any product sells four times as well as all of its competition combined, 
that’s a sure sign of quality. No product can hold such a dominant sales position 
year in and year out unless it fulfills all of the exacting requirements of thousands 
of quality-conscious buyers. Exchange Oil of Lemon does just that... with a con- 
sistency and regularity that have made it the standard in its field. So little Lemon 
Oil goes so far, why risk buying anything but the best? 


Always specify it by the brand name when you order— 


exclusively by p “ i | ge 
FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N.Y. Be yt SUNKIST GROWERS 
PRODUCTS DEPARTMENT 
DODGE & OLCOTT, INC. ONTARIO, CALIFORNIA 


180 Varick Street, New York 14, N. Y. iz 
Producing Plant: 


Exchange Lemon Products Co. 


| ca We ©) ad Corona, California 


A 


Distributed in the United States 
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Experience 
confirms... 


HEYDEN 


Heyden Salicylic Acid and its derivatives have always ful- 


filled the needs of the pharmaceutical and process indus- 
tries for highest purity intermediates. The U.S.P. grades 


serve for manufacturing and also prescription purposes. 


The technical grade of Heyden Salicylic Acid finds ex- 


tensive use in the dyestuff, resin and rubber industries. 


Available in crystal or powder form, Heyden Salicylic 
Acid is shipped in fiber drums of 25 to 225 lbs. net. Sam- 
ples and further information will be mailed upon request. 


SALICYLIC ACI 


Serving Industry Through Finer Chemicals 


BENZALDEHYDE «+ BENZOATES « BENZYL CHLORIDE 
BROMIDES « CHLORINATED AROMATICS « CREOSOTES 
FORMALDEHYDE « FORMICACID »« GLYCEROPHOSPHATES 
GUAIACOLS « HEXAMETHYLENETETRAMINE 
MEDICINAL COLLOIDS « METHYLENE DISALICYLIC ACID 
NEOMYCIN « PARAFORMALDEHYDE 
PARAHYDROXYBENZOATES PENICILLIN 
PENTAERYTHRITOLS « PROPYL GALLATE « RESORCINO! 
SALICYLATES e« SALICYLIC ACID « STREPTOMYCIN 


AND SALICYLATES 


FOR PRESCRIPTION AND 
MANUFACTURING USE 


SODIUM SALICYLATE U.S. P. 
Crystals, Flo Crystals or Powder 


METHYL SALICYLATE U.S. P. 
(Oil of Wintergreen, synthetic) 


ACETYLSALICYLIC ACID U.S. P, 
(aloo Search Grenvlatioas) 
PHENYL S. TE N.F. 
Granular or der 


AMMONIUM SALICYLATE N. F. 
Crystal 


beeen: | = -yalamen: 


LITHIUM SALICYLATE N.F. VIII 


STRONTIUM SALICYLATE N. F. 
Powder 
SALICYLAMIDE 
PARA-AMINOSALICYLIC ACID 


SODIUM PARA-AMINOSALICYLATE 


HEYDEN CHEMICAL CORPORATION 


342 MADISON AVENUE, NEW YORK 17, N.Y. 
CHICAGO = PHILADELPHIA + SAN FRANCISCO + DETROIT + PROVIDENCE 


¥ 
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Lanolin Sensitizing 


The early literature on derma- 
tology makes numerous references 
to the sensitizing effect of lanolin. 
Whether this effect was due to the 
impurities then present in the lano- 
lin, or whether there was some- 
thing in lanolin, no matter how 
pure it was, that ci iused this effect, 
was not decided. 

Actually to this date little is 
known about the sensitizing com- 
ponent of lanolin except a publica- 
tion by Sulzberger. This, with a 
limited number of cases, was able 
to demonstrate that certain frac- 
tions of lanolin, namely, the mixed 
alcohol fraction, was the responsi- 
ble allergen. 

\t the Centennial Meeting of the 
A.Ph.A. in Philadelphia last August 
statements were made during the 
practical pharmacy meeting to the 
effect that lanolin had been re- 
moved from U.S.P. simple oint- 
ment because of the physician's 
aversion to using it. Checking with 
the U.S.P. committee this statement 
was further supported. 

Now in the Medical Journal of 
the United States Armed Forces 
9, 1371 (1952), Schwarzfeld con- 
tends that there will be more lano- 
lin sensitive people. This worker 
bases his prediction on the results 
of ten cases, admittedly a very small 
number. At the same time, the 
physician admits further that the 
present incidence of sensitivity to 
lanolin and its sterol fraction as 
used in ointment bases is low. 

This subject was discussed in con- 
siderable detail at the Decembei 
meeting of the Society of Cosmetic 
Chemists by Sulzberger’s co-work- 
ers in an address entitled “The 
Incidence and Nature of Allergic 
Skin Reactions to Lanolin” ab- 
Sstracted in this issue. 

In this writer's experience with 
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cosmetics containing varying pro- 
portions of lanolin, the number of 


known allergic responses has been, 
for all practical purposes, “none.” 


However, if a liability is present in 
lanolin, the industry should know 
about it as soon as possible. 


Pink Chlorophyll 


During the past year or two one 
has continually heard that a color- 
less form of chlorophyll has been 
developed. 

It can now be said, for certain, 
that a pink variety has been made 
which will, as a result, find wider 
interest in cosmetics because its 
capacity for staining skin or cloth- 
ing will have been ‘lost. This pink 
variety, now in pilot plant pro- 
duction, is reputed to be a deriva- 
tive of the well known copper 
chlorophyllins and while the pres- 
ent price is about double that of 
the green variety, the company 
producing it believes that in the 
quantity used the price will not be 
out of line. 

This pink variety is reputed to 
have all the properties of the green 
material such as deodorizing action 
and stimulating healing of wounds. 


Nonionie Superiority 


\ report just released by a well 
known supplier of surface active 
agents puts the spotlight on 
nonionic as being more effective 
in soil removal, redeposition pre- 
vention and overall cleaning ef- 
ficiency on all types of solid sur- 
face exemplified by the materials, 
metals, ceramic tile, plastic and 
glass. This study of the surface to 
be cleaned played an important 
roll in the detergency process. 

Cationic agents were more eflec- 
tive than anionic as compared to 
nonionic on all materials but were 
poor on glass. 









M. G. deNavarre at work in his laboratory 


his study further estimated that 
the amount of soil redisposition on 
hard surface was an important fac- 
tor and could be measured. 

Some may recall a publication by 
Powers and co-workers during the 
past year or two which showed that 
certain nonionics were superior 
detergents in shampoo formula- 
tions. All this focuses attention on 
nonionics which, because of thei 
poorer lather producing proper- 
ties, have been sold short by some 
people. 


Antioxidants 


This department discusses anti- 
oxidants quite regularly, but just as 
often we get requests from readers 
for more information. 

In a nut shell, the esters of gallic 
acid, such as the ethyl and propyl 
esters, are some of the more recent 
useful antioxidants, but they tend 
to cause discoloration in some prod- 
ucts. 

The higher fatty acid esters of 
gallic acid have all been made and 
much toxicity work has been done 
on them with an eye toward their 
use in foods. A decyl gallate is cur- 
rently available in E urope as being 
superior to the others in that it 
does not discolor. 

Of course, there is butylated hy- 
droxy anisole which serves well and 
doesn’t discolor. 

Beside the tocopherols, there is 
NDGA, and, of course, there is pro- 
penyl methyl guaethol, the latter 
being in cosmetic use for over a 
decade.. More recently, Lundberg 
and co-workers in the annual pub- 
lication from the Hormel Institute 
reported on the antioxidant proper- 
ties of some thirty-two spices. All 
of them have some value, but the 
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A scent acceptable to the most discriminating nose is essential 


to the marketability and profitability of your type of prod- 
ucts. Use VERONA pure, stable aromatic chemicals for your 
bases . . . and watch your customer list grow. VERONA 
SPECIALTIES offer a wide variety of interesting scents to 
endow your perfumes, creams, cosmetics, toilet waters or 
soaps with fragrances that hold their nose appeal from your 


plant to the point-of-sale. 





e@ VERONOL... 


A single chemical of great power used to achieve 
the aldehydic top note. 


@ CYCLAMAL .._ The accepted raw material for producing that 
clean, floral fragrance in all types of products, 


from soaps to the most expensive perfumes. 


@ FLORAFAL... 


An acetal of high stability with a most interesting 


floral note. 
e CUMIN To impart the natural floral note to your com- 
KETONE.. positions. 


SOLE REPRESENTATIVES 
IN THE UNITED STATES FOR J. & E. SOZIO, GRASSE, FRANCE: 


@ RESINOIDES @ NATURAL ABSOLUTES @ ESSENTIAL OILS 


Ase VERONA prota to brid vale fovQgur produc | 


AROMATICS DIVISION * VERONA CHEMICAL COMPANY ¢ 26 VERONA AVENUE © NEWARK, NEW JERSEY 
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most pronounced effect was found 
in rosemary and sage. 
One of the tacts that is consistent 


with most antioxidants is that the 


use of a small amount of citric o1 
ascorbic acid acts as a synergist 01 
booster to the antioxidant ettect. 


Repairing Worn Machine Parts 


A novel way of salvaging worn 
machine parts is to plate them, 
thus building up the surface. While 
chrome plating has been used in 
the past, it is now shown that nickel 
may be preferred. Data comparing 
plated to unplated parts together 
with numerous illustrations of dif- 
ferent stages of electrodeposition 
are all brought together in one 
publication available free on re- 
quest. 


Electrothermal Rubber 


A British company is producing 
rubber sheeting in practically limit 
less length, width and_ thickness. 
The material appears to be noth 
ing more than biack rubber but is 
electrically wired up to 400 watts, 
for either ac or dc, and for 110 or 
220 volt circuits. Three types are 
available for heats up to 100 
10°C) and 200°C. ‘this rubbe 
sheeting has been tested for re 
sistance by covering completely 
with water at 2500 volts ac and 
1000 volts de. 

Special types can be made as re 
quired. 


Concrete Treatment 


The hardening and dustproofing 
of concrete floors is a problem 
known to all exposed to it. A new 
liquid treatment renders the con 
crete flooring more dense and more 
dustproof. The material is applied 
with a brush or mop. It is espe- 
cially useful where there is a lot of 
trafhe on the floor. 


New Solvents 


Several new solvents have be 
come available in recent weeks. 
Among them are 3-methoxy buty! 
alcohol and its acetate, ethylene 
and propylene glycol carbonates. 
All four solvents are particularly 
interesting in nail polish formula- 
tions because of their compatibility 
with nitrocellulose. These solvents 
favorably affect flow, are blush re 
sistant and are exceedingly good 
all-round solvents. 

All are fairly high boiling with 

1 low ev: aporation rate and desii 
able dilution ratio, 

While mentioned in connection 
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with nail polish formulations, othe 
uses will come to the minds of those 
using solvents. 


Castile Soap 


For many years, Casiile Soap was 
made from olive oil. Then soaps 
containing little or no olive oil 
were being called “Castile Soaps.” 
[he law stepped in, and as ow 
worthy contemporary Soap puts it, 
“legally, castile soap today is Just 
about any kind of soap at all,” de- 
pending on what the manufacture 
wants to put into it. It seems that 
about 20 years ago, a Federal Trade 


Commission decision [in the case of 
Kirk (later became P&G) vs. F.T.C.} 
applied to a coconut oil soap, but 
the decision in any way you look 
at it, is to make the name “Castile 
Soap” meaningless. 

[his, of course, applies to the 
U.S. only. For in the soap trade 
worldwise, it is still probable that 
castile soap is made from either 
olive oil or olive oil foots to a de- 
gree consistent with good soap 
practice. It is deplored that in the 
case of castile soap the U.S. is out 
of step with the rest of the world 

or is it? 


Questions and Answers 





987: Denture Cleanser 

. We would appreciate sugges- 
tions for making an effective den- 
ture cleanser which will not give 
a taste after the — is put in 
the mouth. B. S., New York 


1. A good denture cleanser should 
consist of about 9o per cent or 
trisodium phosphate ov 
sodium tetrapyrophosphate or 
some similar poly phosphate. The 
remainder of the composition may 
consist of a surface active agent of 
the alkyl aryl sulfonate type such 
which has effective 
bactericidal properties. As the den- 
ture is thoroughly rinsed afte) 
brushing before it is placed in the 
mouth there is no taste. 


more of 


as Mma hanole 


988: Expanding Hand Lotion 
Q. | make a hand lotion with 
stearic acid, mineral oil, lanolin, 
TEA, and glycerol monostearate. 
My trouble is that the cream upon 
standing expands and bursts trom 
the bottle. What do I do that is 
wrong? How can I eliminate it? 
S. R., Ohio 


A. One of two things is causing 
bursting of your bottles of hand 
Either you are filling you 
bottles too high and not allowing 
for expansion, or you have an in- 
sufficient amount of preservative. 
We note that it is not mentioned in 
your letter. You should use at least 
1:750 of methyl p-hydroxybenzoate 
dissolved in the water phase to pre- 
serve your product. 


lotion. 


989: Preservatives 
Q. I have been having trouble pre- 
serving syrups and elixirs. I have 


been using 4 ,% sodium benzoate, 
but it seems that there is always a 
precipitate or a cloudiness develop- 
ing. As a matter of fact, this same 
thing happens in simple syrup. Do 
you know what causes this? How 
may it be remedied? Or what am I 
doing wrong? O.H.C., New York 


A. Sodium benzoate is a compara- 
tively poor preservative unless used 
in acid media at a pH of 5.5 or so. 
Benzoic acid preferred. 
Sodium benzcate, if used in excess 
will precipitate benzoic acid from 
an acid solution. As you know, 
nethyl paraben is now official and 
may be used in some products. 


I:500 1S 


999: Castor Oil Source 


Q. Can I get a tasteless and odorless 
castor oil for making lipstick, and 
where? S. S., Argentina 


A. You can obtain an odorless and 
tasteless grade from the following 
ri ompanies: 
Baker Castor Oil Co., 120 Broad- 
way, New York 5, N. Y., and Spen- 
Kellogg & Sons, Inc., P. O. Box 
989, Buffalo, N. Y. 


991: Bleaching Beeswax 


Q. Is it easier to bleach beeswax by 
sun or by chemicals? Which makes a 
better beeswax? R. C., Mexico 


A. While there are chemical meth- 
ods for bleaching beswax, the pre- 
ferred way and most used method 
is by bleaching with sunlight. It 
would require a_ considerable 
amount of equipment and factory 
to bleach chemically. 
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Cro a syle Trend tn Sure Jachaging / 


Products displayed in Gair Foil Cartons are irre- 
sistible...a definite stimulation for increasing sales. 
These brilliant, fascinating foil cartons are doubling 
and even tripling sales of various products in self- 
service super markets, syndicate stores, department 
stores and other important retail outlets. 


Yes...Gair Foil Cartons are rapidly gaining a 
style leadership in the Folding Carton Industry. 


Write for Brochure on Gair Cartons 


%GAIR 


ROBERT GAIR COMPANY, INC. © 115 EAST 44TH STREET * NEW YORK * TORONTO 


PAPERBOARD 
FOLDING CARTONS 
SHIPPING CONTAINERS 
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Hormone and 


Part I. Review of British and American 


Authorities on Hormone Creams 


F. V. WELLS, F. C. S.* 


EFERENCE in advertising or labelling to the 

hormone, glandular extract or vitamin content 

of face creams seems to be officially countenanced 
but not encouraged in the U. S. A., as any such ref- 
erence identifies the preparation as a drug and not a 
cosmetic. Moreover, all designations that imply a nour- 
ishing action on the skin are virtually prohibited (e. g. 
skinfood, tissue cream, skin tonic etc.). This official 
preoccupation with cosmetic ethics and terminology 
may sometimes give rise to cynical amusement: even 
so, it is a definite fact and one that must always enter 
into the cosmetic chemist’s calculations." 

Four interesting formulas for hormone creams are 
published in the book, “Hormones” (1951), issued by 
direction of the Pharmaceutical Society of Great 
Britain. Two of them are quoted below: 


* Editor, Soap, Perfumery & Cosmetics and vice chairman Society of 
Cosmetic Chemists of Great Britain. 
1In January 1952, the Pharmaceutical Society of Great Britain summoned 
a firm for selling a hormone cream claimed to give beneficial results in 
treating under-developed breasts, on the grounds that the Pharmacy and 
Medicines Act of 1941 required the declaration of the composition of such 
a preparation. The defendants held that the preparation was not intended to 
used as a medicine and that a woman who had small breasts and 
wished to make them larger “and supposedly more attractive” was not 
suffering from an ailment, infirmity or injury, as defined by the Act. The 
summons was dismissed. Commenting on this judgment, The Pharmaceutical 
Journal (March 31, 1952) opined that “one would have thought that... . 
such a declaration (was) essential where a potent substance, such as a 
hormone, be it synthetic or natural, was present in a pharmaceutical 
preparation.”” As against that, one could firstly deny that the preparation 
was in fact a pharmaceutical preparation and, secondly, one could observe 
that the words “potent substance’ might be loosely or capriciously applied 
by the hypercritical to almost any substance and ought, therefore, to be 
severely restricted to scheduled poisons, as duly set out in the Poisons List. 
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itamin Creams 





Hormone Cream 1 


Dienestrol 5.0 g. 
Propionic acid 2.0 
Oleic acid 20.0 
Wool fat yf 


100.0 ml. 

Ihe acids are mixed with 75 ml. of the oil, the 
dienestrol is added and gentle heat is then applied to 
achieve uniform dissolution. The wool fat is then added 
and the salve allowed to cool somewhat before being 
made up to 100 ml. with the balance of arachis oil. 


Arachis oil, to make 


Hormone Cream 2 


Stilbestrol 0.2 g. 
Emulsifying wax 10.0 
Arachis oil 30.0 


Distilled water, to make 100.0 g. 

Che emulsifying wax (Cera Emulsificans B.P.) is melted 
in the oil and the stilbestrol added, heating being con- 
tinued until solution is effected. The distilled water is 
then added in small portions, shaking between each 
addition. 


The fact must be stressed that these formulae are 
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intended for pharmaceutical and medical use, and are 
Lhe 


above cream is about a hundred times the 


not to be regarded as cosmetics. stilbestrol content 


ol the mani 
used in cosmetic hormone 
the 


dermatologist 


muri creams, 

lestilying 
the eminent 
couraging observations in reply to the Committee's 
question: “What is hor- 
mones in face cream? Do you think they are safe?” Dr. 
Sulzberger replied “I think the 
tions in which they are put into face creams, the record 
shows that they I sat 


figure 


belore Delaney Committee in 1952, 


Sulzberger made some en 


your opinion of estrogenic 


to-day, in concentra 


have been entirely sate. recently 


on a committee of the New York Academy of Medicine. 
We came to the conclusion that there was not any 
evidence to date available of anv formation of cance) 
or precanceroses Or any damage from the estrogens as 
applied in cosmetic creams. And all the evidence was 
in the opposite direction, that they do no harm and no 
systemic damage of any kind. Even on_ theoretical 


grounds the dosage is so small, in these 
creams, that a person would have to apply at 


packages a day, 


estrogeni 
least ten 
in order to get enough absorption to 
cause effect. 

“Cosmetic creams that 
and the get, 
about 10,000 International Units per ounce. 
the average top figure. 


any systemic 


have come to my attention, 


contain 
That is 


from best information I could 





‘According to the work of several authors, Dr. Gold- 
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Fig. 1, showing the common steroid (reduced cyclopentenophenan- 
threne) nucleus; also the close structural resemblance between the mu- 
tually antagonistic sex hormones, oestrone and testosterone, the only 
difference being the state of oxidation and an extra, angulor methyl! 
group in the latter. The structure of the artificial hormone, sti! Soestrol, 
bears relatively little resemblance to oestrone, being 4 : 4’ - dihydroxy- 

diethylstilbene, CisHoOe. 
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zieher and his co-workers particularly, 


about 6,000 In- 


ternational Units per ounce suffices produce local 
demonstrable changes in the skin beneficial from the 
point of view of the appearance of the skin. And 


cording to Shorr, who is probably the greatest authority 
in this field to-day, it would require the application of 
100,000) International Units per day to produce the 
mildest systemic changes. So they would have to use, as 
I said before, 10 ounces of the cream per day, no matter 
where they spread it or where they put it, and that is 
almost an impossibility. 

“T think that it is fortunate for the situation and for 
the manufacturers and for the public that the ratios 
here seem to be so favorable that even the utmost top 
limits to which they could put these (hormone) creams 
doesn’t seem to enable the woman put enough on 
her skin or rub in enough per day to produce systemic 
damage. which I have carried 
out now for six years on my patients none of them 
has shown signs of any damage or reported any damage 

no menstrual disturbances and no endocrinologi- 
cal changes. 


In clinical observations, 


The absorption (of the estrogenic hormone) 
from the skin depends upon the kind of material it is 
incorporated with. It will be at a different rate from 
lanolin, from other fatty bases, from emulsions or from 
alcoholic But if you take a fatty 
we can see that not more than one-seventh of the cream 
applied is absorbed. So that if you apply 20,000 units 
over the course of a month, 


solutions. base 


you cannot have more than 
3,000 units absorbed over that period in actual 
tests the amount absorbed per month is probably not 
higher than 2,000 units, which gives you a daily rate of 
about 60 to 70 units, which is well within the fluctua- 
tions of the woman’s daily urine assay of estrogen 

as a matter of fact the man has in his urine a little bit 
more than that.” 

Dr. Sulzberger said that the advertisements say that 
hormone creams make a person look more youthful 
“and I they do.” The innocuous character of 
cosmetic hormone creams containing a maximum of 
10,000 International Units per ounce was corroborated 
by Dr. S. M. Peck, Chief of Dermatology at New York’s 
Mount Sinai Hospital and former Medical Director of 
the U. S. Public Health Service.? 

It appears be generally agreed among cosmetic 
chemists that 7,500 to 10,000 I.U. per ounce of cream 
represents a reasonable level for estrogenic substances. 
An alternative approach to this problem of dosage 
allows 20,000 I.U. in a “month’s supply” of hormone 
cream. An official letter from the Federal Food and 
Drug Administration, U.S.A.,° gives tacit approval to 
these levels and also appears to illustrate a more favour- 
able F.D.A. attitude to the marketing of hormone 
creams by cosmetic manufacturers: 


guess 


‘There have been some conflicting reports in the 
literature concerning the effects of estrogenic creams 
where applied locally. As to the local effectiveness of 
estrogens in the doses commonly used, we believe that 
the literature as of to-day shows, after allowance is 
made for enthusiasm in some of the publications, slight 
morphological and physiological alterations in old skins 
not produced by the same ointment base without the 
Whether or not these effects can be extended 
than two or three months has not yet been 


estrogen. 


for more 
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determined. In replying to inquiries in regard to harm- 
ful local systemic effects we have pointed out that the 
cosmetics on the market in this country contain from 
10,000 to 20,000 units of estrogenic substances in a 
month’s supply. The directions in most cases specify 
that a small quantity be applied to the face. ‘These 
articles have been widely distributed for about ten years 
and there have been no reports in medical literature 
which suggest harmful effects resulting from their appli- 
cation.” 


Effects of Cosmetic Hormone Creams 


The literature on the sex hormones and their in- 
fluence upon the skin and hair is international and ex- 
tensive. Three typical opinions only will be quoted at 
this stage, the first being that of noted cosmetic chemist 
Dr. E. G. Klarmann: “Cosmetic hormone creams,” he 
writes, “produce a desirable local effect by way of im- 
proving the visual appearance of the ageing skin; this 
is due particularly to a better dermal fluid retention 
which expresses itself in a more effective ‘cushioning’ 
action upon the epidermis, although other processes 
may also be involved in effecting this improvement. 
Evaluation of pertinent data does not disclose any 
health risk attaching to the continued use of cosmetic 
hormone creams with a potency of 7,500 to 10,000 Inter- 
national Units per ounce.” 

The second opinion is that of British dermatologist 
David I. Williams, who first refers to the typical 
seborrheic provoked 
androgens and the subsequent neutralisation of this 
condition by administration of estrogens. “Estrogens,” 


condition by sensitisation to 


he notes, “are well absorbed from the skin, producing 
both a local and general effect.’” He refers to the possi- 
bility of slight enlargement of the breasts, to the im- 
provement of seborrheic conditions in women, and to 
the value of estrogens in certain types of baldness ete. 
He also makes reference to the “perfect schoolgirl com- 
plexion” of the woman who has no need for estrogenic 
treatment and to the masculine or senescent skin of the 
(usually) menopausal woman who may be subject to a 
relative increase of androgens. The second type of 
woman is obviously a potential purchaser of hormone 
creams. 

Che third opinion appeared in the Family Doctor 
(British Medical Association publication) for August 
1952. It was published in the “Expert Advice” section 
in reply to a reader who had written: “I have read that 
the breasts can be developed by sex hormones. Is there 
any truth in this?” The reply was as follows: 

“Yes, there is. The development of the breasts is 
largely controlled by the female sex hormones. In some 
women the breasts are small and poorly developed. 
Even in pregnancy they hardly alter, and in these cases 
there is not likely to be any response to treatment with 
sex hormones. In other cases, however, small breasts do 
enlarge satisfactorily in the course of pregnancy, and 
only revert to their original size at the end of lactation. 
Ihis means that the breasts, small before the pregnancy, 
are constitutionally small but are able to respond to the 
normal hormone stimulus of pregnancy and lactation 
by appropriate enlargement. It is probable in these 
cases that enlargement would follow the application of 
an oestrogen ointment to the breasts. #2 

Lhe hormone substances chiefly used in currently 
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marketed hormone creams are natural estrogenic sub- 
stance (mainly estrone, with smaller proportions of 
estradiol, equilin etc.), stilbestrol and estradiol benzoate 
—rating approximately 10,000; 25,000 and 10,000 In- 
ternational Units per milligram respectively. The sub- 
stances of natural origin are generally preferred, al- 
though at least one American firm has introduced a 
lower-priced cream containing the artificial material, 
stilbestrol. According to ““Hormones” (see reference 1), 
“natural and artificial estrogens have essentially the 
same physiological action.” ‘This may well apply not 
only systemically but also to topically applied hor- 
mones: the publication of comparative results would, 
however, be of considerable interest and value. Male 
sex hormones (androgens) were formerly suggested for 
use in cosmetics—but they are not so employed at the 
present time. 


Solubility of Hormones 

In view of the limited range of solubilities of the 
estrogenic hormones and of their relatively high cost 
and restricted use in cosmetic formulae, it is desirable 
to ensure that they are properly dissolved before being 
dispersed in the finished emulsion, Solubilities are as 
follows: 

Fstrone and Natural Estrogenic Substance: Soluble 
in 96 per cent alcohol | in 250 (at 15°C); soluble in 
acetone | in 50 (at 15°C); soluble also in chloroform 
(1 in 110), dioxane, pyridine, eucalyptol, propylene 
glycol and ethers, fixed alkali hydroxide solutions. 
Slightly soluble in ether, vegetable oils (e.g. olive, 
sesame, corn, theobroma arachis) and fatty esters. Vir- 
tually insoluble in water. 

Alpha-Estradiol. Solubilities of the same general 
order as for estrone, but rather more soluble in alcohol. 

Estradiol Benzoate. Solubilities of the same order. | 
mg. can be dissolved in 1 ml. of propylene glycol, which 
latter will then take up 10 per cent of its weight of 
water to give a clear solution. 

Stilbestrol. Solubilities of the same order. Also soluble 
in dilute hydroxide solutions. 

Ethyl oleate, benzyl alcohol, eucalyptol; arachis, olive 
and theobroma oils; are used as pharmaceutical sol 
vents for these substances. Aqueous solutions may be 
prepared by using a mixture of propylene glycol and 
water as the vehicle. The following formula has also 
been suggested: 


Propylene glycol 10 per cent 
Polyoxyalkylene sorbitan monolaurate 10 
Benzyl! alcohol 4 
Water 76 


It is stated that 1 mg. of total estrogenic substance (not 
being more than 85 per cent estrone, the remaindet 
being estradiol, equilenin or equilin) can be dispersed 
in 1 ml. of the foregoing. (This is undoubtedly a 
colloidal solution.—Ed.) 

The polyethylene glycols have likewise been sug- 
gested for use as sex hormone solvents: Carbowaxes 
1000 and 6000 are in fact described as “superior dispers- 
ing agents for hormones.” 


oS 


Formulation of Creams 

For pharmaceutical use, in preparations intended for 
application to the skin, hormones are currently in- 
corporated in oily, hydroalcoholic and_ alcohol 
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The artist and the cosmetologist 
no less than the 


and 


doctor, derma 


tologist dietician, have to 
meet the challe nge of an ideal of 


physical beauty and well-being 


that de pe nds, for its material ex 


istence, upon a balanced har- 


mony of hormones, 


vitamins and 


) ; ; . 
other essential biochemical fac 


/ 
fors 


eucalyptol solutions; and in hydrous wool alcohol and 
emulsifying wax emulsions. Cosmetic formulation may 
be carried out on similar lines (see Emollient Creams 
1 and 2 and the lanolin creams) or, alternatively, by 
using a base similar to Emollient Creams 3 and 4. For 
a Creme Hormonique pour les Seins, Floriane has sug 
gested® the following formula: 


Triethanolamine stearate 175 g. 
Glycerin 50-100 c.c. 
Olive or almond oil 50-100 «.c. 
Hormone substances q.-s. 
Perfume and preservative q.s. 


Many other suggestions have been put forward, in 
cluding those of the late Dr. Winter, but few appear 
to possess any outstanding merit. The following fot 
mulae may serve as bases for individual experimenta 


tion: 


Hormone Cream 3 


Emollient Cream 1 85 g. 
Arachis oil 15 g. 
Estrone or estradiol benzoate 3 mg. 


Redraft the formula for Emollient Cream 1, 
the 15 parts of arachis oil. The hormone substance 
should be to the melted oil, fatty alcohol and 
emulsifying wax batch and stirred with the aid of 
gentle heat until 
Emollient Cream 1. 


to include 
added 
then as for 


dissolved. Procedure is 


Hormone Cream 4 


Emollient Cream 1 85 g. 
Arachis oil 15g. 
Stilbestrol 1.5 mg. 
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Procedure as above. This, strictly speaking, would be 
an “artificial hormone” cream. 

The question whether the skin itself secretes hor- 
monal substances or not was raised in a reputable 
French journal, some years ago, by Dr. E. Perdigon.' 
In this paper, the author surmised previous work on 
the preparation of water-soluble extracts and pertu- 
sions, and oily extracts, all obtained from mammalian 
skin, and observed that a synergy between the 
skin and the thyroid and suprarenal glands. He rec- 
that further investigation be carried out 
into the possibility of the occurrence of “skin hormones” 

an idea, be it noted, that takes us back to medieval 
alchemical thought and still older witchcralt practices. 

Tro sum up, we find that hormone creams may con- 
tain up to 10,000 1.U. per oz., that natural estrogens are 
the preferred hormones, and that esthetically pleasing 


exists 


ommended 


creams of this type may be prepared, for example, by 
utilising a pro-penetrant base of the partially sulphated 
cetyl/stearyl alcohol type cent of this 
emulsifying wax) together with oleyl alcohol, propylene 
glycol, vegetable or animal oils etc. and water. This 


type of formula is merely typical; other suitable emul- 


(say 6-10 per 


sifying agents are also used. Such hormone creams 
appear to cause ageing skins to become plumper, 
smoother, less wrinkled. In some cases they may favour 
breast development. In addition, they have been used 
with varying success, or suggested for use, in the treat- 
ment of breast certain 
types of baldness, and other conditions due to defi 


ciency or imbalance of sex hormones. 


engorgement, adolescent acne, 


Limited Activity of Sex Hormones 

\ paper of considerable significance to manufac- 
turers of hormone creams was presented before the 
British Association for the Advancement of Science 
on September 4th, 1952 (a week or so after the above 
notes were written) by Professor W. S. Bullough, of 
Shefheld University. Bullough that, energy 
being vital to the process of skin cell replacement, such 
replacement takes place mainly during sleep. A numbet 
of hormones also affect energy production, he stated, 
and so influence the rate of renewal of the skin. The 
pituitary growth hormones seems to be misnamed, be 
inhibits 


believes 


cause it energy production and so inhibits 
growth. Insulin stimulates cell replacement in the skin 
by assisting the uptake of glucose from the blood. The 
female sex o1 hormones behave similarly. 
“For this reason,” states Dr. Bullough, “they have been 


incorporated in some face creams . 


estrogenic 


.. but their value to 
the complexion is very doubtful because their action 
is so short-lived. With continuous estrogen treatment, 
a reaction quickly sets in. This is apparently due to some 
stimulus to the adrenal cortex, which then actively 
excretes hormones similar to the now famous cortisone. 
[hese adrenal cortex hormones depress the rate of 
energy production and have a_ powerful inhibiting 
action on skin replacement. Indeed, they suppress 
erowth in general.” Androgens do not have the same 
effect. Bullough warns that “anything which causes 
rapid cell replacement may help in the production of 
tumors. 

The prevention of wound-healing by cortisone ap- 
pears to be one of its major disadvantages, as in cases 
of eye surgery complicated by iritis, which latter con- 
dition may be cleared up with cortisone, though with 
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grave after-effects on the rate of healing. This is a fact 
that, on Dr. Bullough’s findings, should be caretully 
considered in connection with local estrogen treatment. 
The 


cortex hormones, possibly by the use of antimetabo- 


problem of inhibiting the action of adrenal 
lites'® and thus increasing the rate of cell replacement, 
is complicated by the possibility that such an abnormal 
stimulus give rise, if 


may Bullough’s assumption is 


correct, to tumoul production. 


Legal Requirements 

In the United Kingdom, most hormone substances 
are subject to legal control, under the Therapeutic 
Substances Act of 1925, the Poisons List of 1950, and 
the the 1949 Rules. The 
(gonad) hormones are not controlled in this way at 


Schedules to Poisons sex 
present, but the active principles of the suprarenal 
(adrenal) gland and their included. In 
other words, certain regulations apply to adrenalin, 
from the adrenal medulla, as well and 


other steroid hormones from the cortex. 


salts are so 


as cortisone 


(Vitamin creams will be covered in the succeeding 
article.) 
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Characteristics of Hair 


LECTURE on “Hair,” lantern 

slides, was given by Dr. J. L. the first 
scientific meeting of the 1952-53 Winter session of the 
Society of Cosmetic Chemists of Great Britain in the 
Conference Room of the British Colour Council in 
London. 

Dr. Stoves pointed out that mammals are distinguish- 
ed from all other vertebrates by the possession of hair, 
which chemically belongs to the keratin group of sclero- 
proteins. Among lower animals hair plays important 
roles, as a regulator of body-temperature and as a pro- 
tection against either the abrasive action of the environ- 
ment or the action of light. Modification of hair has in 
certain cases given rise to a weapon of defence or attack, 
e.g. spines of hedgehogs or quills of the porcupine. The 
grouping of hair follicles found on the skin of a typical 
fur-bearer supports the view that in the evolution of 
mammals hair has replaced the scaly covering of reptil- 
ian precursors. Further suppport for the possible homol- 
ogy of mammalian hair and reptilian scales is given by 
X-ray analysis of epidermal structures. 


illustrated by 
Stoves at 


Growth of Hair 

he mechanism of the growth of hair from initiation 
of follicle development to the shedding of the mature 
hair, was discussed, reference being made to the auto- 
graphic record of growing areas in white rats injected 
with 9-phenyl 5:6 benzoisoalloxazine. Nutritional factors 
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influencing the growth of hair were considered and thet 
possible significance in cosmetic practice indicated. ‘The 
relation between habits of toilet and the nature of the 
whorls and reversals of the hair-tracts found in the wal 
laby and lemur were outlined. 


Natural Colouring Matter of Hair 

Ihe chemistry of the pigment of hair, melanin, was 
examined and the possible role of metallic catalysts in the 
formation of the pigment by oxidation of tyrosine was 
outlined. Melanin is associated with the normal function- 
ing of the senses of sight, smell and hearing. 


Structure of Hair 

At the molecular level keratin was shown to consist of 
polypeptide chains cross-linked by electrovalent salt link- 
ages, covalent cystine disulphide bonds and by hydrogen 
bridging. In unstretched hair the polypeptide chains are 
folded, the precise nature of the fold being as yet un- 
known. Histological studies of hair were described, theit 
significance as aids to identification and in investigations 
of the chemistry of cuticle, cortex and medulla were in- 
dicated. 


Waving and Bleaching of Hair 

Discussing the chemistry of hair, Dr. Stoves described 
the actions of alkalis on hair and the use made of these 
reactions in high-temperature waving using alkaline 
assistants. Reference was made to the importance of re- 
ducing agents in cold waving practice. 

Oxidising agents, used in the bleaching of hair and 
in the development of oxidation dyes, were next consid- 
ered. Reaction with disulphide linkages yields disul- 
phoxides or cysteic acid groups, depending on the de- 
gree of oxidation. Traces of copper in hair were stated to 
increase the damaging action of hydrogen peroxide; 
under normal conditions, however, oxidation dyes cause 
little, if any, damage to hair. 


Dyeing of Hair 

The various methods of dyeing the hair were outlined. 
The colour developed by copper-pyrogallol rasticks de- 
pends on the formation of bodies allied to hexahydroxy- 
tribenzoquinone and purpurogallin, while 5-hydroxy 
1:4 naphthaquinone and 2-hydroxy 1:4 naphthaquinone 
are the ingredients of walnut and henna dyes respective- 
ly. Oxidation dyes are based on p-phenylene diamine, 
o-amino-phenol and like bodies which under suitable 
conditions can be oxidised to indamines, indophenols, 
phenazines or phenoxazines. 


Our memories are important to a happy and con- 
tented old age. Live a full life, live an active life, live 
a good life... but, above all, do something you will 
be proud to remember.—Phoenix Flame. 


to make more 
money to meet obligations you wouldn’t have had if 
you hadn’t made so much money.—Houghton Line. 


The secret of success is to be able 


The only difference between the best run company 
in any business and the poorest run is the difference 
between two men—the chief executives.—U. 8. Cham- 
ber of Commerce. 
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by association. 


of vital interest to the welfare of the cosmetic industry 


r HE Society of Cosmetic Chemists, which has done 
much to advance the industry along sound techni 
cal lines and to raise the standards of the cosmetic 

technologist and give recognition to outstanding service 

among its members held its eighth annual meeting in 

the Biltmore Hotel, New York, December 11. 

\ feature of the meeting was the presentation of the 
filth medal award to Dr. Everett G. McDonough at the 

annual the President Sol D. 


Gershon who presided at also 


evening. 
the 
presided at the banquet. Dr. Donald H. Powers was 


banquet in 
technical sessions 


toastmaster and Francis Chilson, in his carefully con 
sidered address outlined the achievements of Dr. Me- 
Donough as a scientist. George B. Finnegan tollowed 
with an address on “Everett G. McDonough, the Man.” 
Dr. Sol D. Gershon 


sented the medal to Dr. McDonough who in a few well 


Following these addresses pre- 
chosen remarks gracefully accepted the award. 

Following this the following new officers were in- 
stalled for 1953: 

President, Dr. Paul G. Lauffer, George W. Luft Co. 

President-elect, Dr. Donald Powers, Warner-Hudnut, 
Inc. 

Secretary, Robert 
velopment Corp. 

Treasurer, Moody L. Crowder, Pond’s Extract Co. 

Directors: Miss Ruth Bien, Good Housekeeping In- 
stitute and Dr. Kenneth Russell, Colgate-Palmolive- 
Peet Co, 

Much credit is due to the following committee chait 


\. Kramer, Evans Research & De 


man for the complete success of the meeting: Program, 
James H. Baker; Membership, Edward P. Morrish; 
Publicity, Carsch; Entertainment, Marcel J]. 
Suter; Maison G. deNavarre; Medal 


Gustay 
Publications, 
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S.C. C. Scientists Meet 


Dr. Everett G. McDonough receives fifth medal awarded 


Papers read at meeting covered subjects 


R. H. Marriott, D.Sc., R.R.1.C., president of the Society of 
Cosmetic Chemists of Great Britain was the guest of 
honor at the luncheon. Dr. Marriott paid a fitting tribute 
to the work of the Society and both enlightened and 
amused the gathering with his well considered remarks 
and his amusing anecdotes. 








Dr. Paul G. I. 


newly elected president 


Lauffer 


Award, Thomas R. Farrell; Library, Edward Sagarin; 
and Executive, Everett G. McDonough. Marcel J. Sutei 
was chairman of the dinner committee and was assisted 
by James H. Baker, Harold D. Goulden and Robert 
Kramer. 

\t the luncheon Dr. Robert Marriott, president ot 
the Society of Cosmetic Chemists of Great Britain was 
the guest of honor. He discussed international aspects 
of the industry. 

The morning and afternoon technical sessions were 
well attended and much interest was manifested in the 
excellent program of papers presented. 
Everett G. McDonough 


Amid applause Dr. receives the 


S. C. C. medal from President Sol D. Gershen for outstand- 
ing contributions to the art and science of cosmetics. Dr. 
McDonough is an author and holder of numerous patents 
representing original developments in the cosmetic field. 





























Infrared Spectrophotometry 


Dr. A. Presnell of the Andrew Jergens Co. presented 
a paper on “Infrared Spectrophotometry of Essential 
Oils” a subject of increasing interest. 

Infrared spectrophotometry has become a well estab 
lished method in organic chemical research and in con- 
trol of organic chemical processes. Use of the method 
in the examination of essential oils and related com- 
pounds is not new, but in the past has been largely con 
fined to research on the composition of a few natural 
oils. Recently it has proved to be a valuable tool in 
routine examination of a wide variety of oils. Infrared 
spectrophotometry is most useful in the identification 
of chemical compounds, in proving substantial identity 
of two samples which may be mixtures, and in detect- 
ing adulteration. As a general rule it cannot detect 
materials present in very low concentrations. Because 
ol this limitation it cannot directly indicate differences 
in odor in two samples of practically the same composi- 
tion. There are available, however, methods of con- 
centrating the traces of impurities which so often have 
a marked effect on odor. Infrared spectrophotometry is 
uniquely suited to the examination of the small quanti- 
ties of material made available by these methods. 

Within certain limits it is an excellent method for 
determining the amounts of various substances present 
in mixtures. 


Sulphur Compounds in Cold Waves 

Robert E. Saute, G. J. Sperandio and H. G. DeKay 
of the Purdue University School of Pharmacy jointly 
prepared a study on “The Evaluation of Some Organic 
Sulphur Compounds in Cold Waves.” 

\queous solutions of Thiourea, Cysteine Hydro- 
chloride, ‘Laurine, Mercaptosuccinic Acid, B-Mercapto- 
propionic Acid, and Thioglycolic Acid, adjusted to a 
pH of 7.4 were evaluated on their ability to curl human 
hair at room temperatures. A suitable cream base was 
formulated in which these chemicals could be incorpo- 
rated. These results were compared with three popular 
commercial home permanent kits. The use of Tween 
#20 and polyethylene glycol 400 in aqueous solutions 
was studied. Experiments showed neutralizers to be of 
little value. Toxicological studies on humans and 
rabbits showed that thioglycolic acid was more irritat- 
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Presidents of S$. C. C. at meeting left to right: Dr. 
R. H. Marriott, County Perfumery Co. Ltd., London, 
president of the Society of Cosmetic Chemists of 
Great Britain; Dr. Sol D. Gershon, Lever Bros. Co., 
outgoing president of S. C. C.; Dr. Donald H. Pow- 
ers, Warner-Hudnut, Inc., president-elect; and Dr. 
Paul G. |. Lauffer, George W. Luft Co., president. 


P. W. Spickard, M. D., research director of 
Rexall Drug Co. finds much in common to 
discuss with John H. Hall. 





ing to the skin than the other compounds tested in the 
cream base. 


Swelling of Hair 

Dr. Donald H. Powers and G. Barnett of Warner- 
Hudnut Inc. reported on further studies in the swelling 
of hair. 

Using the technique developed by Barnett and Valko 
in their study of the swelling of haid by the centrifuge 
method, a study was made of the action of thioglycolate 
salts. The effect of varying concentrations on swelling 
was plotted. The critical effect of pH on swelling was 
noted, particularly in the 9.0 to 9.5 region. The rates 
of swelling and de-swelling were noted and the effective- 
ness and rate of de-swelling with different neutralizers. 


Skin Reactions to Lanolin 

Three physicians of the New York University Medi- 
cal Center: Thelma Warshaw, M.D., Marion Sulz- 
berger, M.D. and Franz Herrman, M.D. prepared a 
paper on “The Incidence of Allergic Skin Reactions to 
Lanolin, to its Components and Certain Lanolin Modi- 
fications.” 

Patch tests for hypersensitivity of the skin to lanolin 
were carried out routinely in more than 1,000 patients 
who attended the Section of Allergy of the Skin and 
Cancer Unit of New York University Hospital during 
a period of eighteen months. In those who showed 
hypersensitivity to lanolin, a special study of their re- 
sponse to different components of wool wax was per- 
formed. 

In consequence of the results of these serial investiga- 
tions, lanolin and lanolin constituents modified by 
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esterification of the hydroxyl groups, were made avail 
able tor further testing and for clinical application. In 
dividuals who were hypersensitive to lanolin showed 
negative or milder test reactions to the altered products. 
Some practical implications of these results were dis 


cuss dl 


Value of Chlorophyll Derivatives 

“The Value of Chlorophyll Derivatives as Local De- 
odorants” was the theme of a paper presented by Louis 
C. Barail, Ph.D. 

Field studies were conducted on drugs and cosmetics 
containing chlorophyll derivatives to determine their 
efliciency as local deodorants. The active ingredients 
were of various kinds, colors and concentrations. The 
products tested were also very diversified: surgical solu 
tions, ointments, tooth pastes, mouth washes, chewing 
gum and candies. 

It was found that several factors of variable impor 
tance influenced the local deodorizing properties of the 
active ingredients: 

|. The basic activity of the chlorophyll derivatives 
used, 

Ihe concentration of the chlorophyll derivatives. 

3. The grade, purity and handling of the various in 
eredients of the formula. 

!. The compatibility or inhibition or synergism of 
the other ingredients in the formula. 

>. The perfection and cleanliness of the manufactur 
ing equipment, processing and packaging. 

6. The freshness and storage duration of the finished 
product, 


Because of these many variables, there are great dif- 
ferences in the efliciency of products whose formulae 
seem to differ only slightly as far as ingredients and 
their respective concentrations are concerned. As a rule, 
better results were found when purer products and 
higher concentrations were used. However, there were 
cases where the performance did not correspond to the 
quality and concentration of the ingredients used and 
the cost involved. This was explained by overlooked 
incompatibilities or inhibitions, or insufficient care dur- 
ing the manufacturing process. 

There were also cases where the deodorizing in 
efhciency did actually correspond to low erade produc ts 
used, lack of skill, insufficient technical knowledge o1 
lack of elementary care. 

Ihese investigations, following previous reports con- 
firm the usefulness of most chlorophyll derivatives as 
local deodorants: elimination of odors of putrefaction 
in wounds, and local infections: mouth, nose, throat, 
vagina; elimination of mouth odor due to debris or 
other local causes, by means of tooth pastes, mouth 
washes, chewing gum or candies. 

\ll odor measurements consisted in the determina 
tion of the odor threshoid number in loco before and 
after use of the product by means of the Barail Osmom- 
eter especially built for this purpose. 


Zirconium Compounds 

Warren B. Blumenthal chief of the chemical division 
Titanium Alloys Mfg. Div. of the National Lead Co. 
discussed “Some Properties of Zirconium Compounds 
Significant to the Cosmetic Technologist.” 


At the conclusion of the morning session nearly everybody and his brother adjourned to the reception room to renew friendships and discuss 
matters of general interest. As usual all were in good spirts and vice versa. 
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Left: Milton S. Slade, Frank J. 

Berger, Herbert E. Perry, Dr. 

Julius Wetterhahn and Ben R. 

Perry made an_ interesting 

semi-circle as they discussed 

Papers read at the morning 
session. 


Right: Engineer, chemist and 
author Dr. Francis Chilson 
snapped with Mrs. Chilson. 
In a major address at the 
banquet Dr. Chilson paid 
tribute to the scientific achieve- 
ments of his old friend, Dr. 
McDonough. 


Left: there is always a good 

time when the witty Dr. Dan 

Dahle, in center, is one of the 

group. John Kiehl and R. J. 

Huttleston on left and Paul 

Sperry and Herbert Kainik on 
right. 


Right: Dr. F. M. Whitacre and 
Miss Rita Parsil pause for a 
brief chat in the always in- 
teresting interval between 
the morning session and the 
welcome luncheon. 


Left: all set and ready for a 

sumptuous luncheon, left to 

right: Jean Baer, R. E. Hor- 

sey, Basil Pegushin, A. Fiore, 

George Tombak and Victor H. 

Marquis. P. S. All enjoyed the 
feast. 


Right: H. Albert Beekhuis and 

Mrs. Betty Stanton exchange 

ideas about the business situ- 

ation and both agree that the 

prospects are rosy for the cos- 
metic industry. 


Left: An advantage of the 

meeting of the S. C. C. is the 

opportunity for chats between 

old friends like Walter Wynne, 

R. E. Horsey, Edwin Morgan, 

Dr. Eric C. Kunz and Adolphe 
Barere. 


Right: J. J. Clarey and Dr. 
Everett Saul, companions in 
research work, discuss some 
of the points raised during 
the informative morning and 
afternoon sessions. 
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Ihe extraordinary complexity of zirconium chemistry 
gives rise to a great diversity of types of chemical com- 
pounds containing this element. Some of these com- 
pounds have shown value in pharmaceutical and cos- 
metic preparations, in which they appear to function 
as anti-puritics and body deodorants. Other uses are 
anticipated, such as the use of zirconium lakes and 
toners in coloring cosmetics. Pertinent aspects of zirco- 
nium chemistry were described and new data on the 
toxicity of a zirconium lotion were presented. The con- 
clusion was drawn that zirconium compounds are safe 
and promising components for certain types of cos- 
metics. 


Testing Deodorants 


Edward Sagarin of the Sagarin Institute for Olfactory 
Research Inc. discussed in an informative and interest- 
ing way “Procedures for Testing the Efficiency of a 
Deodorant.” 

\ deodorant has not previously been defined, and 
there is probably less agreement as to an acceptable 
method for testing its eficiency than of any other type 
of cosmetic product. Nevertheless, numerous deodorants 
are on the market, and many claims are being made 
for them. Mr. Sagarin offered a proposal for a defini- 
tion of a deodorant, critically reviewed the main meth- 
ods that have been used to test deodorants in the past, 
found the experimental evidence in justification of the 
claims of chlorophyll to be voluminous but the methods 
extremely faulty, and found a dearth of any expert- 
mental evidence to justify the claims of hexachloro- 
phene, although the theory that would lead one to 
assume that hexachlorophene might be a deodorant is 
on a relatively solid but not unassailable foundation. 
\ proposal was made that the method employed for 
testing deodorants be based on a direct comparison of 
two or more subjects by several odor judges, working 
independently and repeating their judgements unde 
“blind” conditions. 


Controlling Breath Odors 


‘A Practical Evaluation of Chlorophyll in Control- 
ling Breath Odors” was the subject of a paper prepared 
jointly by Joseph W. E. Harrisson, D. Sc., Kurt S. 
Konigsbacher, Ph.D., Gerald ]. Cox, Ph.D., ]. W. Hein, 
M.D., Ph.D., William H. Danker, B.Sc., S. Wah Leung, 
D.D.S., Ph.D. and Robert Heggie, Ph.D. 

\ review was given of the methods employed to 
evaluate the role of chlorophyll as a breath deodorant. 
The criteria used to select evaluators, methods of train 
ing, experimental procedures and apparatus used were 


Gustav Carsch, the alert publicity chariman of the S. C. C. surrounded 
by two old friends Mr. and Mrs. B. d’Ancona. 
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described. Modifications of the Zwaardemaker test, the 
Elsberg blast injection and stream injection tests to 
select and continuously check odor evaluators were dis- 
cussed as applied by one group of investigators. As an 
example of the application of these procedures data 
was made available on the evaluation of chlorophyll 
peppermint flavored eum and 


containing chewing 


lozenges. 


Be pleasant until ten o'clock in the morning and 


the rest of the day will take care otf itself. 


~Elbert Hubbard. 


\ gossip talks about others, a bore talks about him- 
self, but a brilliant conversationalist talks about you. 


Phoenix Flame. 





Left: Earl Booth, Mrs. Ralph Booth and Ernest Briggs Jr. enjoy a chat together. Right: Mrs. B. d’Ancona, Mrs. Elli Schwarz, A. L. van Ameringen 
and B. d'Ancona pause for refreshments before the luncheon and the afternoon session. 





Left: Alexander Michaels makes sure that the waiter doesn't overlook a necessary refill for Eugene Sturman and Eric Vies. Right: Ernest R. Sloan 
studies a paper given him by Edward Jarmus while the alert James McInnes Jr. spots something of interest elsewhere. 





LCC ease 


Left: Henry Eickmeyer poses a question; Franz Bogner ponders it and Paul Thomasett and Daniel Couch discuss it. Right: Theodore Binaski and 
Dr. Victor Fourman are attracted by some passing fancy but George Fiedler doesn't seem interested. 
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Detrimental Sunlight 


THHE detrimental effects of excessive sunlight on 
| normal and pathologic skin were pointed out by 
Morris Waisman, M. D. in an article “The Dermatol- 
ogic Dangers of Sunlight” in the Journal of the Florida 
\iedical Association, Vol. XXNXIX, No. 4, the essential 
points of which are summarized here. 

Variable degrees of susceptibility to ultraviolet radia 
tion are exhibited normally, depending upon the com- 
plexion as well as upon the intensity and duration of 
exposure. Complications and sequelae of acute sunburn 
include herpes simplex, folliculitis, vitiligo, chloasma, 
pigmented nevi and persistent decreased tolerance to 
ultraviolet rays. Protection from sunburn may _ be 
achieved by graduated exposures to the sun, chemical 
filters and physical screens. 

Ihe development of so-called farmer's skin, 01 
chronic solar dermatitis, is the most important effect 
of damage due to prolonged exposure of the skin to 
sunlight. Upon skin thereby altered, precancerous 
and cancerous lesions almost invariably appear. In em 
phasizing the carcinogenic role of ultraviolet rays, a plea 
is made for increased effort to disseminate an alarm 
against the peril of injudicious and indiscriminate 
exposure to the sun. 

Uncommon and rare solar hypersensitivity derma 
toses are xeroderma pigmentosum, solar urticaria, solar 
ecvema and hydroa aestivale. These are described, to 
gether with some aspects of abnormal porphyrin 
metbolism. Much commoner are erythematous and pig- 
mentary eruptions caused by plant products and coal 
tar derivatives if exposure to sunlight follows their con- 
tact with the skin. The chief entities in this category 
are meadow grass dermatitis, berlock dermatitis, lime 
oil dermatitis, and tar and pitch melanosis. Mention is 
made of the photosensitizing properties of some drugs, 
particularly the sulfonamides. 

The relationship of photosensitivity to certain sys 
temic diseases notably pellagra and lupus erythemato- 
sus, is reviewed. Also noted is the deletrious effect of 
sunlight on dermatoses of the acneform, eczematoid and 
erythematous groups. In these cases the disturbing in 
fluence of the sun is inconstant, but it occurs with 
sufficient frequency to magnify the difficulties of derma- 
tologic treatment in the subtropical climate of Florida. 


Nature of the Market Ahead 


HE careful attention of all sales-managers may well 

be given to “Markets After the Defense Expansion” 
published by the Department of Commerce. It is, points 
out Advertising Age, in a very real sense a measure of 
the problem facing the nation’s marketers. 

The study estimates that to maintain a prosperous 
economy comparable to that currently enjoyed, a gross 
national product of $365 billion, in terms of 1951 
prices, will be required in 1955. This not only repre- 
sents an increase of 8% to 10% above present levels, 
but in view of the likely declines in capital investment 
and a slowing down of defense expenditures, probably 
means a $20 billion increase in personal consumption 
expenditures. It is a vast increase—one that most of us 
would have considered fantastic a decade or two ago. 

It is interesting to see how the Department of Com- 
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merce and its experts set up breakdowns for the pro- 
jected increase. With personal consumption expendi- 
tures visualized as rising from $208 billion to $228 
billion, the experts visualize durable consumer goods 
moving up trom $27.1 billion to $31 billion; non- 
durable goods climbing from $113.5 to $124 billion; 
and services moving up from $67.3 to $73 billion. 

The Department of Commerce emphasizes that its 
study is not a forecast, but merely an attempt to indi- 
cate how various segments of the economy can move, 
assuming a high level of business activity. 

The study emphasizes that the picture of possibilities 
presented is just that—and not a certainty. To achieve 
this high level will take salesmanship and marketing 
ability of a high order, mixed with entrepreneurial 
courage. 

Will business achieve the job? We don’t know, but we 
do know that if it doesn’t come reasonably close, the 
American economy and the American way of life will 
be in serious danger. 


Cosmetic Excise Tax Collections 


OSMETIC excise tax collections for the years of 

1950 and 1951 and also the collections for the 
months of 1952 so far issued are given in the table 
following: 


1951 1950 
January $11,547,853 $12,255,363 $ 9,836,052 
February 14,338,420 12,867,842 11,654,681 
March 7,248,879 8,534,569 6,811,063 
April 8,218,865 5,746,348 6,985,099 
May 9,174,622 9,293,461 8,316,993 
June 8,253,649 8,622,275 8,136,742 
July 9,357,443 8,901,311 7,965,373 
August 8,849,488 10,252,706 9,671,335 


8,523,241 
8,439,370 
7,878,976 


7,698,854 7,942,472 
9,365,932 7,900,314 
8,916,488 8,159,612 
8,974,245 7,781,091 


September 
October 

Novembet 
December 
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A typical view from one of the smaller towns in Guatemala. 
{ situation of extreme importance to 
{merican consumers of essential oils is 


developing in Guatemala 




































dn exposition of the complex questions 
of inter-American relations and indus- 
trial foresight. 


The layout and orderliness of Guatemala City is shown by this aerial 
view. 





Guatemala 


A P? ortraif 


SETUATION of extreme importance for the 

American users of essential oils is developing in 

the northernmost portion of Central America, 
that mountainous and picturesque land that the tourist 
encounters as he travels south from Mexico—Guatemala. 
Guatemala, in fact, can be said to be a portrait in oils 
of the complex questions of inter-American relation- 
ship and of industrial foresight. 

Since the early years of the 1930's, Guatemala has 
been a serious producer of essential oils, with the 
greatest attention being paid to two oils, citronella 
Java-type and lemongrass. With the outbreak of the 
Second World War and the spread of the war to the 
Pacific area, these oils became scarce. Prices started to 
skyrocket. Indonesia, once the chief source and holder 
almost of a monopoly on the Java-type citronella oil, 
fell into Japanese hands. India, chief and almost sole 
source of oil of lemongrass, was separated from the 
United States by treacherous 
waters, and with shipping space difficult to obtain and 
many cargoes being lost, the price of lemongrass like- 
wise rose. 

Lest our memories be short and the passage of time 
delude us into a security built upon illusion, let us 
recall the prices of four dollars a pound for these oils, 
and the consequent high quotations for their deriva- 
tives, menthol, hydroxycitronellal, and others. 


thousands of miles of 


Guatemala Solves a Dilemma 


Into this situation, Guatemala came forward, offer- 
ing to the American buyers oils of high quality in 
amounts that had seemed impossible only a few short 
soth during the war and the years that 
followed, Guatemala was not only an important sup 
plier, but actually the chief supplier, of citronella oil. 
In 1951 from this land there came 1,364,000 pounds 
of that oil, a figure which is a tribute to the industrious 
and ambitious temperament of the people. In_ the 
meantime, Indonesia, torn by civil strife following the 
capitulation of the Japanese, taced with economic, 


vears earlier. 
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political, and other difficulties, never recaptured her 
former position of eminence in the citronella market. 

Thus, aside from Guatemala, America has had to 
depend on but one other land—Formosa. There, on 
that large overpopulated island off the mainland of 
China, the peasantry has tilled the soil and has aided 
in supplying the world’s needs of citronella. But let us 
not lose sight of the realities of the military and politi- 
cal situation in which Formosa finds itself. Formosa is 
second only to Korea as the keg of dynamite in the 
Far East, and only the folly of a crystal-gazer would 
permit one to predict the course of events on that 
island for a period of years, or months, or even weeks. 
Who can say that the stalemate between the Nationalist 
and the Chinese Communist forces that face each other 
across the water that separates Formosa from the main- 
land will continue? Who can rest assured that the 
accumulation of Nationalist military forces on that 
island will not compel the peasants to bring forth from 
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Modern research laboratories are maintained to insure quality oils. 


the soil rice and other foodstuffs? Who can rest in 
comfortable security with an assurance that there will 
be no effective blockade of Formosa? 

Yet, should any of these situations come to pass, or 
should there be serious damage to the Formosan crop, 
the American soapmakers and other users of citronella 
Java and its derivatives would again find themselves 
hungry for this oil—unless the Guatemalan production 
remains at its present level or climbs higher. 


Guatemalan Production Declines 

From the miilion and a third pounds of the oil that 
Guatemala produced in 1951, the production in 1952 
still estimated because the final figures have not yet 
been computed—probably dropped to only a shade 
above the quarter of a million mark. Today, as we 
write, the growers are on the verge of destroying the 


A young citronella plantation 
* in Guatemala under cultivation. 
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Charming setting for a church in Guatemala. 


citronella plantations, of turning the land over to 
cotton or corn or sugar cane, because of the unprofit- 
able economic situation. 

The decision will have to be made in Guatemala, but 
its repercussions in the United States will be wide. 
Should any land be converted from citronella to an 
other crop, it will take three years to reconvert to the 
point where the new citronella is giving a satisfactory 
yield and quality of oil. From the time that the soil 
is seeded until the time when the mature and oil- 
bearing plants can be cut, three long years elapse, and 
they can be as disastrous for the users of citronella, 
menthol, and othe 
followed upon the abundant 
historic Biblical story. 

Ihe need for American support of the Guatemalans, 
to see to it that a proper decision is reached, is not 
based on sentiment. There is a need for inter-American 


materials as were the seven lean 


vears that ones in the 


solidarity, to put into practice the tenets we have so 
vocilerously expounded, but that is not our sole moti- 
There is need for long-sighted and far-sighted 
planning, to prevent a dearth of oils reminiscent of 
the recent wartime period. There is a crying need for 
the continued use of Guatemalan oil as a cushion to 
prevent runaway prices in Formosa. 


vation. 


Guatemala Offers: 


All of this would be important, but Guatemala offers 
more—much more. It offers oil of unquestionably high 
quality. It offers control of this oil by modern scientific 
laboratories and technically trained workers. It offers 
oil that is freshly distilled, freshly filtered, where the 
possibility of polymerization has been kept to an abso- 
lute minimum. 

More than that, Guatemala is offering its oil 
“batched”—to use the trade term. That is to say, the 
oil distilled from the citronella of each grower is mixed 
in one large batch, so that the material in one drum 
in a shipment will in no way differ from the material 
in another drum. The advantages of such uniformity 
are too apparent to warrant elucidation. 

From Guatemala comes an oil that is guaranteed to 
meet the standards that have been set by the Essential 
Oil Association of the United States, an oil free from 


Part of a plantation in San Nicolas, Guatemala. 
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adulteration, an oil in which buyers can have the ut- 
most confidence. 

Today, with the price of citronella at a point prob- 
ably as low as any it has reached since the Dutch East 
Indies fell to the Japanese about a decade ago, the 
growers in Guatemala have been forced to re-examine 
their economic position. Are they in a position, they are 
asking themselves, to remain in the citronella and 
lemongrass picture? 

To which we North Americans must reply by asking 
ourselves another question: Are we in a position to 
permit Guatemala to bow out of the essential oil pic- 
ture? 

To ask the question is to answer it! 


Free Service 


HIMS of customers are a factor in the rising costs 

of doing business. When special deliveries are 
made at no extra charge, and when a rush job in a 
manufacturer’s plant carries no penalty, customers 
conclude that they might as well take advantage of the 
seller's good nature. This is human. Most of us are 
forehanded and considerate only because it pays. When 
it ceases to pay the best of us can easily become mean 
and unreasonable. 

The service that leads to an accurate understanding 
of the buyer’s needs and seeks to supply him with the 
goods that are suited to his requirements will never go 
out of date. Such service binds buyer and seller to- 
gether and is the foundation of good will. The service 
that must go is the kind that encourages waste and 
extravagance.—IWilliam Feather. 


Business of Retail Outlets 


UT of two million retail outlets in the United 
States, 10% do more than 50% of the total busi- 
ness, while more than 50°% of the stores account fo1 
only 15% of total retail sales. Seventy-five per cent of 
total retail sales are handled by 21% of family clothing 
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stores; 24°% of variety stores; 27°% of grocery stores. 


Leadership in itself does not just happen. Leadership 
must be earned—and the leader must continue to look 
ahead—to think ahead and set a pace for others to fol- 
low, in order to retain and deserve that leadership. 
—Farm Journal. 
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T. G. A. Scores Record Attendance | 





Efficient and friendly service by Reception Committee makes 


meeting unusually enjoyable. . 


NEW record of attendance at the mid-year meet- 

ing of the Scientific Section of the Toilet Goods 

Assn. was established December 10 when 422 
came for luncheon and more came to listen to the pro- 
gram of excellent papers that was presented. 

The affair was made particularly enjoyable by rea- 
son of the work of the reception committee composed 
of Lamson M. Scovill, chairman; Henry Budd, Robert 
Felton and Shockley Gammage. 

Officers of the section who contributed much to the 
scientific aspects of the meeting are: Dr. F. J]. Austin, 
honorary chairman; Dr. Donald H. Powers, chairman; 
Dr. Sophie Plechner, vice chairman; and Harold D. 
Goulden, permanent secretary. 


Hormones and Hair Growth 


A Study of the Effects of Hormones on Hair Growth 
was presented by Theodore H. Roberts, B. S., M. S. of 
the United Research Laboratories. 

Previous investigational studies have indicated that 


Orchids were in order for the members of the 
reception commitee for conspicuously efficient 
work in greeting all members and guests and in 
fulfilling a variety of requests with tact and 
dispatch. Members were, left to right, Robert 
E. Felton, Lamson M. Scovill, chariman, Henry A. 
Budd and Shockley C. Gamage. 
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. . Excellent program of papers 


within the pituitary, there exists a definite hair hor- 
mone which first actuates and subsequently maintains 
the growth of head hair, eye lashes and eyebrows. These 
are considered as primary hair characteristics. These 
studies also indicate that within the gonads, there ex- 
ists a hormone which actuates and subsequently main- 
tains the growth of beard, body and pubic hair. These 
are considered as secondary hair characteristics. 

The results obtained with three different types of 
hormones: (a) Androgenic Hormones, (b) Estrogenic 
Hormones, and (c) a new hormone, The Dermatotropic 
Hormone, were discussed. 

As is well known, the Androgenic hormones are act- 
ive in head hair loss. These hormones bring about an 
increase in the sebaceous glands in the scalp of humans. 

The Estrogenic Hormones bring about a reduction 
in the sebaceous glands in the scalp of humans. 

Studies on animals and humans have shown that the 
Dermatotropic hormone, a new hormone, is the hair- 
growing factor. It is isolated from the anterior pituitary 
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gland and controls the growth of head hair on humans. 

Investigational reports from more than 50 doctors 
have shown a growth of head hair on their patients 
through the use of the Dermatotropic Hormone. The 
color and texture of the new hair was the same as that 
on the patient’s head at the time of treatment. A small 
maintenance dose was used after regrowth of hair was 
induced. The hair grew only in areas where hair had 
previously grown. 

Future studies planned for the Dermatotropic Hor- 
mone include the formation of it in a radioactive form 
with labeled sulfanilic acid containing sulphur**. In 
this manner, the mode of action of this hormone on 
the piliary system can be followed through the use of a 
Geiger-Mueller counter. 


Neutralizers in Cold Waves 


Ross Whitman, Rayette Inc., discussed the role of the 
neutralizer in cold waves. 

The forces which determine the configuration of a 
tress of hair were discussed in such a way as to distin- 
guish clearly those involved in a “water set” from those 
involved in a “permanent wave.” 

\ series of experiments were described in which the 
efficiency of conventional cold waves was compared 
with that of the so-called “no-neutralizer” waves. It was 
shown that if sufficient drying time on the rods is pro- 
vided, the “no-neutralizer” waves produce quite satis- 
factory results. 

The fact that a permanent wave is not acceptably at- 


Shaw Mudge shows unusual interest in science as Miss Danute Pajagis 
explains a point while popular Basil Pegushin registers his approval. 
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All eyes turned to the screen at the right as 
the speaker illustrated some point in his paper 
with a slide. 


tractive until a temporary set has been super-imposed 
upon it was emphasized. 


Recent Dermatologic Data 

Samuel M. Peck, B. S., M. D. associate clinical pro- 
lessor of Dermatology, Columbia University and Direc- 
tor of Dermatology, Mt. Sinai Hospital, New York dis 
cussed two fields of interest to the cosmetic chemist. 

The acid mantle of the skin; its importance as a pro 
tective layer against bacterial and fungus infection was 
discussed. The factors which contribute to this acid 
mantle were described in detail. It was suggested that 
it would be worth while to consider these factors when 
formulating cosmetics. 

The second half of the presentation discussed the 
mechanism of absorption of materials through the skin. 
Clear understanding of the role of ointment bases in 
aiding or retarding absorption through the skin is of 
importance when active ingredients are intended 
mainly for local action. 


Infrared Examination 


Infrared spectophotometric examination of aromatic 
chemicals was explained by H. G. Lundin, M. L. Crow- 
der and Dr. Walter A. Taylor of Pond’s Extract Co. 

Infrared spectra of some of the more common syn- 
thetics and isolates used in perfumery were presented 
to demonstrate the relationship of the absorption bands 
to various functional groups. The types of compounds 
which were covered included hydrocarbons, terpenes, 





The charming Miss Phyllis J. Carter was again the center of attraction 
with Henry Eickmeyer on the left and Paul Lelong on the right. 
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alcohols, esters, aldehydes, ketones, phenols and _ phe- 
nolic compounds, The practical value of infrared tech- 
nique in control and research was also discussed. 


Effects of Waving Lotions 

Some effects of waving lotions on the mechanical 
properties of hair were discussed by Dr. W. J. Ham- 
burger and H. M. Morgan of the Fabric Research Labo- 
ratories. 

Ihe mechanical properties of hair are dependent 
upon certain chemical moleculat 
structure. In this study, the tensile stress-strain behav- 
ior was used in the analysis of such structure. Consid- 


aspects of its and 


eration of the behavior of untreated hair was followed 
by a consideration of the changes produced by the 
treatment of hair with lotions. The 
changes which occur in the tensile properties are in- 
structure produced by the 


home-waving 
dicative of changes in 
lotions. 


Fatty Acids in Cosmetics 

The results of a study of the effect of the composition 
of the oil phase on the consistency of a vanishing cream 
type formula were discussed in a paper read before the 
Section in May, 1950. In a paper prepared by William 
C. Griffin and Miss Phyllis ]. Carter of the Atlas Pow- 
der Co. results of a continuing study were reported. 

S. H. Newburger, John H. Jones and G. R. Clark of 
the Federal Security Agency described the procedure 
for preparing film suitable for obtaining the infrared 
spectra of water soluble gums and similar substances. 


Cutaneous Antiseptic Activity 

The cutaneous antiseptic activity of 2,2’-thiobis 
(4,6-dicholorphenol) trade marked by Monsanto Chem- 
ical Co. under the name of Actamer was discussed by 
M. C. Hunter, D. P. Roman R. S. Shumard of 
that company. 

This compound is a colorless, tasteless and essentially 
odorless white crystalline powder. It is practically in- 
soluble in water but quite soluble in a number of or- 
ganic solvents commonly employed in soaps and cos- 
metics. Data were presented which demonstrated its 


good stability in a wide variety of formulations. 


and 


The oral and cutaneous toxicity of 2,2’-thiobis 
(4,6-dichlorophenol) was shown to be low for this type 
compound. 


The antimicrobial activity of 2,2’-thiobis (4,6-dichlo- 
rophenol), as determined by both in vitro and in vivo 
techniques, was reported. It was shown to be particu- 
larly effective against the gram positive cocci that make 
up the normal flora of the skin and which are believed 
to cause body odor and skin infections. Jn vitro tests 
likewise showed this compound to have good activity 
against some of the more common pathogenic fungi. 
2,2’-thiobis (4,6-dichlorophenol) in bar soap 
at a concentration of 2° reduced the number of resi- 
dent bacteria on the skin by 97.4% after 12 days daily 
use, At 
tion was effected. A 


almost 92° reduction. 


In vivo, 


concentration of 1% 


© provided 


Old friends Ivon Budd and Van Alan Clarke dis- 
cuss the many changes that have taken place 
in the industry in the last quarter century. 
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1.59% concentration approximately 94% reduc- 





Versatile raconteur |. R. Hollenberg registers a hit with another of his 
well told anecdotes to the amusement of Emery A. Emerson and Frank 
C. Pull. 


Courage to Admit Defeat 


JOMETIMES it takes far admit 

defeat than it does to hang on. It is said that only 
a few stock-market speculators have the courage to take 
losses deliberately. The majority have to be sold out. 

Few of us care to hear the bitter truth; our ears are 
open only to pleasant news. 

The world would not go far without faith, but in 
telligence and a sense of proportion are needed, too. 
The man blessed with both faith and intelligence is 
unbeatable, whereas faith without intelligence is merely 
a form of stupidity.—William Feather. 


more courage to 


Consider the Salesman 


fT'HERE is no question that the attitude of manage- 

ment towards salesmen is improving. Salesmen’s 
opinions are being considered in the formulation of 
general selling policy. Gentlemen, please realize that 
your salesman is your front line infantry man, exposed 
to the warfare of modern competition. He suffers all 
kinds of customer complaints and reports them to head- 
quarters. Now if management is not attentive to these 
field reactions, then somewhere along the line the policy 
is remiss. 

I feel that a desirable form of encouragement in addi- 
tion to that of listening to the salesman is to familiarize 
him with statistical operations, product engineering, 
market research, an deven accounting so that he has a 
pretty good background of how his company works. 
Then too, stock participation always gets a salesman 
to take a keener interest in what he’s doing, for then 
it’s also his company.—James Duffy, Underwood Corp. 
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Chemical Abstracts 


Silk, Ete., Fibres in Cosmetics, 
Br. Pat. 628784. 5.9.1949. “Improve- 
ments in or relating to the Pulveri- 
zation of Animal, Vegetable or 
Synthetic Fibres.’’ Societe Inter- 
nationale Soie-Cosmetique, Paris, 
France. For the pulverization of 
such fibers for cosmetic or phar- 
maceutical purpose it is suggested 
to subject the fibres, previous to 
mechanical disintegration, to the 
action of an oxidizing agent (like 
hydrogen peroxide or sodium per- 
borate) under such conditions that 
the fibrous structures of the fibres 
is conserved. (Thru SPC 23, 60, 
1950). 


Influence of Various Ointment 
Bases on Skin Absorption: Takashi 
Seki (Univ. Kyoto). Japan J. Pharm. 
& Chem. 23, 138-42 (1951). Various 
ointment bases in which lipide-Su- 
dan III, water-sol. methylene blue, 
and water-sol. but alc.-insol. Nip- 
pon Blue B.B. were mixed as indi- 
cators, were smeared on the shaved 
skin of guinea pigs to examine their 
absorbability. These animals were 
killed after 1 and 3 hrs., and the 
state of absorption was examd. by 
the cross-sectional samples of the 
skin. Absorption of ointment bases 
was also examd. by smearing the 
bases contg. strychnine nitrate or 
morphine-HCl1 on the shaved skin 
of guinea pigs and observing the 
reaction of animals. Sudan III was 
found to be the best coloring mat- 
ter in this case, lanolin showing the 
best absorption, followed by _ hy- 
drophilic ointment, propylene gly- 
col, and castor oil. The absorption 
of morphine HC, was rapid with 
propylene glycol, ‘hydrophilic oint- 
ment, castor oil, and olive oil, fol- 
lowed by carbowax base and 
lanolin. Vaseline ointment showed 
inferior absorption in this test, the 
worst being simple ointment and 
hydrophilic Vaseline. In all these 
tests, propylene glycol] showed that 
it possessed excellent qualities as 
an ointment base with a very weak 
toxicity. C.A. 45, 16, 7298(1951). 


Separation of Vanillin § and 
Methylvanillin by Paper Chroma- 
togr ‘aphy: G. Vitte and E. Bousse- 
mart. Bull. trav. soc. pharm. Bor- 
deaux 88, 177-80 (1950). Prep. the 
solvent from BuOH equilibrated 
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with an equal vol. of 2% HCN 
soln. with 3 drops of NH, added to 
the sepd. clear BuOH layer. Cen- 
trifuge if not clear. Sat. the atm. 
with NH, from 15 cc. of concd. 
NH, in a beaker in the chamber. 
Allow the chromatogram to develop 
for 20 hrs. at 20°, dry for 2 hrs. at 
room temp., and treat to reveal the 
spots with AgNO, at 110°. The Ry 
values are 0.39 for vanillin and 0.57 
for methylvanillin. C.A. 45, 16, 
6971 (1951). 


Action of Laundering Com- 
pounds on the Human Skin. 
I. Statistics and Methods. H. 
Bober. Fette u. Seifen 53/548- 
51 (1951). Since  patch-testing 
yielded nonreproducible and_in- 
conclusive results the following 
method was developed to stimulate 
household laundering conditions: 
A linen cloth was tied around the 
hand which was then immersed in 
a warm (45°, thermostatically con- 
trolled) 2° soln. of the laundering 
compd. A rubber brush set on a 
vertical rod rotating at about 300 
r.p.m. was allowed to rotate on the 
cloth over the back of the hand 
under slight pressure. Pathol. ob- 
servations were statistically ana- 
lyzed on subjects from various 
trades intests on the various types 
of soaps (powder, shaving soap, 
toilet soap, laundry soap). C.A. 46, 
9, 4255,(1952). 


A Powdered Washable Oint- 
ment Base. John B. Ward and 
oo J. Sperandio (Purdue Univ., 

Lafayette, Indiana). J. Am. rs 
Assoc., Pract. Pharm. Ed. 13, 98-9, 
132-134 (1952). A base which is 
capable of being powdered and 
can be put in ointment form by 
simple mixing with H,O is com- 
posed of polyethyleneglycol 4000 
236 g., Na stearate 236, stearic acid 
468.30, cholesterol 11.80, Na dode- 
cyl sulfate 47.20, Me paraben 0.45, 
and Pr paraben O.25 g. The base, 
m. 60°, has a pH of 7.45 when 6 
parts of the base are mixed with 
t parts HO as the H,,O is increased 
the pH increases, from the base lose 
H,O is increased the pH increases, 
from the base lose H,O over ex- 
tended periods of time; this loss can 
be prevented by the addn. of 4% 
glycerol or propylene glycol. It is 
incompatible with a wide range of 


medicaments including fixed oils. 
The consistency of the ointment 
prepd. from the base can be varied 
to fit individual needs. The base is 
no more irritating than the official 
hydrophillic ointment. C.A. 46, 
9, 4169(1952). 


Ointment to Prevent the For- 
mation of Fog on Glass. Hideo 
Mori (to the Bureau of Industrial 
Technics). Japan 181,421, Jan. 23, 
1950. Sulfonated oleyl or lauryl 
alc. is divided into 2 portions, 14 
of which is neutralized with 
NaOH and the other with trie- 
thanolamine. They are combined 
and the water content is regulated 
to less than 20%. In Japan, 181,- 
128, polyvinyl] alc. soln. is used and 
the soln. dried. C.A. 46, 4, 1673 
(1952). 


Toilet Cream. Yasuji Kuro- 
yanagi. Japan. 173,611, Sept. 2, 
1946. Aq. Al,(SO,), is treated with 
an excess of NaOH, the ppt. of 
Fe(OH), is removed as an impurity 
by filtration, the filtrate acidified 
with dil. H,SO,, and treated with 
NaOH to ppt. Al(OH),I. I ae a 
rece oil are mixed. C.A. 

, 1724(1952). 


Dry Product for the Prepara- 
tion of a Beverage by Dissolving 
in Water. A. B. C. Societa Italiana 
anon. Ital. 459,418, Sept. 12, 1950. 
The process consists of mixing in 
the right proportions ground sugar, 
KHCO.,, essence, and color in one 
package, and sugar, citric acid, and 
tartaric acid in the other, and dis- 
solving the contents of the 2 pack- 
ages in water ae they are to be 
used. C.A. 46, 4, 1666- 7(1952). 


Determination of Aconitic and 
Itaconic Acids: Karl Lauer and 
Saad M. Makar (Farouk I Univ., 
Alexandria, Egypt). Anal. Chem. 
23, 587-9 (1951). Aconitic (I) and 
Itaconic (II) acids can be detd. by 
titration of acidified H,SO, aq. 
solns. of the acids at the boiling 
temp. with a soln. of KMnO, (ap- 
prox. 0.1 N). The KMnO, soln. is 
standardized empirically by titra- 
tion against standard solns. of the 
pure acids. The method does not 
permit detn. of one acid in the 
presence of the other; therefore, I is 
sepd. from II by treatment of a 
soln. contg. the two acids with a 
satd. aq. soln. of HgNO,. The 
mercurous salt of I is ensol, in water 
and is removed by filtration. Mer- 
curous ion isr emoved from the 
filtrat with HCl, and II is detd. by 
KMn0O, titration. C.A. 45, 19, 8407 
(1951). 
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Appreciation of the principles of color harmony explains the 
dazzling beavty of many a screen performer. Above, Wally 
Westmore with Madeleine Carroll. 


HE question of tint or color, so far as it affects 

the cosmetic industry, is an all-important one. It 

can be said that tinting falls into two but inter 
related classes: color so that the product itself is appeal- 
ing, and color so that the person on whom it is applied 
is appealing. That these two aspects of the problem are 
often the same cannot be denied, as with lipsticks; but 
a hand lotion, for example, may require a slight pink 
in order that the product is made more attractive in 
the bottle, and yet no coloring quality should be im- 
parted to the skin, even temporarily, when the lotion 
is applied. 


Colors Available 


At the disposal of the cosmetic chemist are colors 
that fall into several categories: water-soluble, alcohol- 
soluble, oil-soluble, and nonsoluble mineral colors. 

Designed to impart color to the skin are the lakes, 
semimineral matter, precipitated with calcium, barium, 
strontium, and magnesium. This group of materials in- 
cludes the very significant lipstick colors. The lakes 
give brighter reds than can be obtained with the min- 
eral colors. 

[he strongest coloring matter added to the face is 
found on the lips. The coloring of the lips must be 
made harmonious with the eyes, with the madeup 
cheeks, and quite often with dresses, hats, and other 
accessories, 

The color of the lipstick follows the feminine mode. 
several years back, a red geranium, with a large per- 
centage of yellow was predominant, and later this gave 
way to the red-blue, with a purplish undertone. 


or . . 
Final article in series on Primary Functions of Cosmetics 


& Essential Oil Review 


of ‘Tint and Color in Cosmetics 


Coloring lipsticks, nail polish, face pow- 


der, foundation makeup, eye products, ete. 


DR. STEFAN KARAS 


[here are many varieties of lipstick colors, with some 
cosmetic houses having as many as 25 in their own line. 
However, this is not necessary. In my opinion, only 
half a dozen lipsticks can be made with shades sharply 
distinct from each other. Beyond these, the other colors 
are so similar to the basic six that there is confusion. 

In a sense, this problem is similar to that of face 
powder. Upon looking at a box of powder, the color 
may be most appealing, yet on the face the shade will 
have changed completely. What has really happened 
in this case? The white pigments actually “kill” the 
red color. This is not visible when it is present in a 
thin layer on the face, rather than in the thick layer in 
the box. 

If it is conceded that lipsticks are sold almost en- 
tirely because of the shade, then the necessity of uni- 
formity, duplication, and consistency of colors are quite 
apparent. The shades of lipsticks are obtained almost 
completely by the use of lakes, which are both water- 
and-oil-insoluble, except for the partial solubility of 
indelible color in castor oil and propylene glycol. 
Coloring of the lipstick mass is brought about through 
grinding, and this is done effectively in a high-speed 
mill. The colors are ground first in oils, together with 
indelible color, and then ground again with stiffening 
agents, which include several waxes, such as beeswax, 
carnauba, and ozokerite. 

Most of the waxes utilized for this purpose are non- 
crystallizable, they are amorphous, and their melting 
point is adjusted so that they will not crystallize in oil 
during the long periods of shelf storage and during 
changes of temperature. 

The tinting of lipstick is best accomplished when the 
colors are moisture free, or practically so. While mixing 
the colors, the atmosphere of the room should be com- 
pletely dry. 

The various shades of lipstick contain between six 
and ten per cent of dry lake lipstick colors. Lipsticks 
having close to 12 per cent of color tend to become dry, 
heavy, and grainy when applied to the lips. At the other 
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end of the range, six to eight per cent would be ideal, 
provided the depth of the shade is obtainable. 


Face Powder 

Unlike lipstick, tinting of face powder requires only 
a small proportion of coloring matter, sometimes less 
than two per cent. The main purpose of tinting of the 
white pigment is to achieve similarity of the color of the 
powder with that of the skin. This means that there 
must be a wide variety of powder choices available for 
people of different shades of skin. 

The predominant shade to be mixed into a face 
powder for the white population is red, which imparts 
a fleshlike appearance to the skin. But upon closer 
examination of the natural human pigmentation, we 
see brown, yellow or semi-vellow, and subdued but 
nevertheless visible are important amounts of black. 
These are the four classes of pigments that must be 
duplicated and harmonized, not only in a face powder, 
but in other types of makeup preparations as well. 

\t the disposal of the cosmetic chemist are several 
mineral, iron oxide pigments. They are not as bright 
as the lakes, but they are effective in the pigmenting of 
cosmetic products. For that reason, predominant in 
every face powder is a red-brown type of iron oxide. 
\dd to this the so-called umbra iron oxide, and to this 
a small amount of a lake color is necessary in order to 
impart brightness of shade and to counteract a tenden- 
cy of a powder to look somewhat dull. 

It is recommended that the coloring of the face 
powder be accomplished through a micronizing process, 
so that the color, and especially the iron oxide and the 
titanium oxide, shall be homogenous, and its whiteness 
entirely covered. Without wet micronization of the pig- 
ments, there is no possible way to manufacture a fine 
face powder, 


Foundation Makeup 

Just as in the case of face powders, nonsoluble miner- 
al colors are recommended for foundation makeup, but 
the addition of lakes is undesirable, as most of them 
bleed in contact with water. 

The grinding of the color pigments with white is 
important, as in the case of lipstick. However, the foun- 
dation is made with the aqueous medium predominant, 
and for this reason completely water-insoluble color is 
indispensable. Furthermore, such colors are lightfast, 
particularly in the presence of water, whereas the lakes 
bleed. 

Grinding can be accomplished with either a high 
speed colloidal mill or emulsification equipment. In 
foundations, as in face powders, the same colors are 
used: iron oxide reds, yellows, browns, and _ several 
umbras. Again the problem is to measure the color of 
the skin, so that harmonious and complementary com- 
binations are found. A predominant blue-purple will 
clash with the color of the face, but predominant brown 
and yellow will be somewhat unpleasant to the eye. 
The color of the foundation must also achieve the 
purpose of coverage for the skin, and at the same time 
impart the healthy redlike look that has become so 
fashionable in recent years. 


Nail Polish 


Like lipstick, nail polish is a product for which color 
plays a major role. The shade is brought about by the 
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use of materials that are soluble in alcohol and acetone, 
and by suspended lakes, whereas in the lipstick the 
color never actually dissolved, but all of it was sus- 
pended, merely giving the illusion to the eye of com- 
plete solution. Again, the fastness of the color plays an 
important role, except for the white pigment which is 
added to the nail enamel, for the purpose of diminish- 
ing the transparency. 

Nail enamel colors are strong in that they are pre 
dominantly red, but as in the case of lipsticks, several 
different pigments are used to bring about that red 
effect. Red colors, by themselves, will impart an unde 
sirable purple effect, and for that reason they are mixed 
with red-yellow. By using predetermined amounts and 
proportions that have been tested empirically, the final 
appearance of the nail enamel is derived. 

As in other cosmetics, the colors are certified. Even 
though the nail is the most inert and resistant part of 
the body to any foreign substance, nevertheless the 
colors must be controlled through certification. Inci- 
dentally, the nail polish allergies that came about a 
few years ago were due not to the colors but to other 
ingredients. 


Eye Products 

Lhe cosmetics to be used around the eyes are colored 
predominantly with three products: carbon black, 
which is pure carbon, obtained through incomplete 
burning of oil, or otherwise. The black color is the 
most desirable and is the largest proportion of the 
mascara, because it harmonizes with and tends to 
bring into relief the pigments surrounding, particu- 
larly in contrast with the white of the eye. Then there 
is brown, which is actually a red oxide mineral color, 
and the blue, which is more accurately an ultramarine. 
All of these colors, each one separately, is suspended, as 
in an emulsion; the mixture must be easy to dry and is 
predominantly an oil-in-water type. In each of these 
colors, the purity is of great importance, as the smallest 
amount of harmful ingredients, whether or not they 
be metallic, can affect the mucous membrane of the eye. 


Eye Shadows 


The eye shadows are predominantly blue (ultrama 
rine blue), and less often brown and somewhat reddish, 
being made with iron oxides. Often to the eye shadow a 
small amount of finely ground and dispersed aluminum 
metal is added, to give a silvery appearance of bright- 
ness. The product is made entirely of oil and waxes, 
similar to that of a cream rouge. The fine grinding of 
the pigments is probably the smallest of any cosmetic 
product. The reason for so small an amount is not only 
because the large amount of color would itself be an 
undesirable quality, but a greater quantity of metallic 
ingredients would feel heavy on the eyelids. Thus, just 
as with mascara, a light feel of the product may be 
obtained, in order that the eyes should not become 
fatigued and the feeling of drowsiness not overcome thx 
wearer. 


Hair Dyes 

No discussion of tinting could be complete without a 
word on hair dyes. In fact, we started with the product 
that is most universally accepted by women, the lip 
sticks, for not only is it considered very proper to tint 
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Hollywood chemist Perc Westmore examines appearance of new hair 
tint used by motion picture actress Dolores Moran. 


the lips, but quite improper to be seen in public with- 
out having done so. And yet, hair dyes are in exactly 
the Opposite situation. 

\lthough various hair dyes are today in use, the basic 
problems facing this sector of the cosmetic industry 
continue, namely personal idiosyncracies and sensitivi- 
ties to paraphenylene diamine, without which bright 
and natural colors are not now obtainable. 

While the hair dye business is not large in the cos- 
metic field, it is due primarily to the difhculty of 
application, the sensitivity, and the fear in the public 
mind of using such a product. 

The dyeing of hair is accomplished in a manner simi- 
lar to the dyeing of animal fibers, such as wool. In fact, 
the similarity between human hair and wool extends 
beyond the dyeing stage, except of course that we are 
interested in the human hair while it still remains on 
the individual, and in animal hair after its removal. 

The questions involved in the tinting of hair include 
fixing of the color, and decoloring thereafter. Manipu- 
lation is cumbersome because of the fact that this is a 
wet chemical process, where use of alkali (ammonia 
and peroxide) is dangerous and control is not easy. 


Laws Against Door-to-Door Selling 
()' ESTIONING the wisdom of ordinances which dis 


criminate against direct-to-the-home salespersons, 
the National Better Business Bureau has just published 
a bulletin entitled “The Right of Free Men to Engage 
in Legitimate Business,” in which the contributions of 
the direct selling industry to the economic and cul- 
tural life of America are analyzed. 
The bulletin traces the ancestry of today’s door-to- 
door salesman to the very birth of our traditional sys- 
tem of tree trade and enterprise. In the beginning, the 
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Yankee peddler was one of the few means for the dis- 
tribution of goods and he played a vital part in the 
early widening of our frontiers. He opened markets 
for the products of struggling manufacturers and mod- 
ern house-to-house salesmen often perform much the 
same function. Business operates under the stern in- 
junction of economic necessity to please its customers. 
If they did not like this method of selling, it would 
have passed out of the picture long ago. 

The National Better Business Bureau prepared’ its 
study of the direct selling industry following a renewal 
of interest by some communities in passing restrictive 
legislation as a result of a Supreme Court decision on 
June 4, 1951, that the so-called Green River ordinance, 
did not violate federal constitutional law. This type 
of prohibitive ordinance against direct selling was first 
passed by the town of Green River, Wyoming twenty 
years ago and laws similar to this Green River ordi- 
nance have since been adopted by a number of small 
communities. As the bulletin states, “Naturally the con- 
stitutionality of any law which denies to free men and 
women the right to engage in a fundamentally legiti- 
mate business has been vigorously disputed.” The high- 
est courts of eleven states to whom this question has been 
presented have decided this type of ordinance is uncon- 
stitutional; their counterparts in six states held to the 
opposite. In the bulletins it is emphasized that the Su- 
preme Court ruling of June 4, 1951, in no sense lega- 
lizes the ordinance in communities where it has been 
held to violate state constitutional law, nor does it 
take away from the states the right to determine the 
validity of the ordinance for themselves under their 
basic laws. In fact, the United States Supreme Court 
decision merely points out that this is a matter for 
local rather than national decision by eliminating any 
national or federal issue. 

Acknowledging abuses in direct selling, the NBBB 
points out that “there is a minority of fraudulent di- 
rect sellers just as there is a minority of dishonest 
retailers and mail order firms. As is true of American 
business as a whole, that minority is very small. 

Here is what the NBBB suggests: “Every community 
has laws, or should have laws, to punish the minority 
of direct sellers and other business renegades who are 
guilty of fraud, misrepresentation or deceit. Enforce- 
ment of these laws would seem to be the practical solu- 
tion to that problem where it exists. It can be done 
without denying to free men the right to engage in 
legitimate business serving the needs and convenience 
of the community and contributing to the economic 
strength of the nation.” 


When advertising your product, publicize the pack- 
age. It’s the package the consumer sees on the shelf. It’s 
the package the consumer lives with until your product 
is used. And it’s by the package she makes her selection 
when buying again. Show your package in your advertis- 
ing. Talk about its colors. Build up the relationship 
between your product and package.—Phoenix Flame 


Age brings experience. As man grows older, he may 
work more slowly; but he also is far more conscientious 
and the lifetime of skill he brings to the job compensates 
for any lack of speed.—Henry Ford 
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Book Reviews 


KINGZETT’S CHEMICAL EN- 
CYOLOPEDIA. Eighth edition. 
Ralph K. Strong. 6x9 in., 1186 
pages, cloth covers. D. Van Nos- 
trand Co. 1952. Price $16. 


This is a handy book of refer- 
ence for executives in the chemical 
industry whether in sales, produc 
tion or research. It isn’t a substi- 
tute for a library but it does put 
one on the track of deeper reading 
and in most cases perhaps it sup 
plies all the information that is 
needed. Whereas the first seven 
editions were published under a 
sole editor, the chemical industry 
has expanded so rapidly that a 
team of nine contributors, each a 
specialist in his field, was enlisted. 
This has resulted in increasing the 
coverage of the field of chemistry 
and is especially noticeable in nu- 
clear chemistry, pharmaceutical 
chemistry and chemical engineer- 
ing. Iwo innovations in the pres- 
ent edition are an article on nu- 
clear chemistry and_ radioactivity 
and the intensive coverage of the 
field of chemical engineering by 
means of articles on distillation, 
evaporation, drying, extraction, fil- 
tration, crushing, and grinding, 
gas absorption, sedimentation, elu- 
triation, mixing, separation, refrig- 
eration, centrifuge, colloid mill, in 
strumentation, material balance, 
heat balance, heat transfer, film co- 
efhcient, fluid dynamics, corrosion, 
the Raoult-Dalton equation, and 
other laws. The newly discovered 
elements have been included, as 
well as the particles proton, deu- 
teron, neutron, electron and 
meson. Pharmaceutical materials 
in great numbers are discussed. In 
all some 700 changes of impor- 
tance have been made. The eco- 
nomic data were selected to fur- 
nish a comprehensive overall pic- 
ture of world production. 


ODORS AND THE SENSE OF 
SMELL. William G. Fash 9x11 
in., 342 pages, cloth covers. Air- 
kem Inc. 1951. Price $5. 


This bibliography from 320 B.C. 
to 1947 A.D. was compiled by the 
Florida Chemical Research Co., an 
afhliate of Airkem Inc. after four 
years of detailed work. It is by far 
the most complete bibliography on 
the subject and is destined to be of 
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permanent value. The bibliogra- 
phy is divided into these classifica 
tions: Anatomy of the Olfactory 
System; Physiology of the Olfac- 
tory Sense; Pathology and Perver- 
sion of Odo Perception; Body 
Odors; Aromatic Chemicals, Essen- 
tial Oils and the Chemistry of 
Odors: Classification of Odors; 
Odor Detection Tests and Meas- 
urements; Odors of Food and 
Water; Industrial and Miscellane- 
ous Odors; Perfumes and Floral 
Odors; Odor Control; and Theo- 
ries of Odor Stimulation and Gen- 
eral Treatment. An_ index of 
authors is included. 


LECHNICAL COOPERATION 
WITH UNDER-DEVELOPED 
COUNTRIES. Philip C. New- 
man, John E. Ullmann, Robert 
A. Aries. 6x9 in., 97 pages, paper 
covers. Chemonomics Inc. Litho- 
print. Chemonomics, Inc. 1952. 
Price $5. 


Companies which are seriously 
examining the development poten- 
tial of countries in Latin America, 
Africa and Asia which have the 
raw materials but need capital and 
technical know-how will be inter- 
ested in this book. It reviews and 
analyses what may be done in un- 
derdeveloped areas in terms of con- 
crete industrial planning. The sub- 
ject is discussed from a theoretical 
and a practical aspect by the three 
authors one an economist, one an 
industrial engineer and the othe 
a chemical businessman. The book 
will be of interest to the business 
executive, investor and technician. 
It can be a guide to development 
opportunities and a warning of the 
dangers which can be encountered. 


COMMUNICATION OF TECH- 
NICAL INFORMATION. Rob- 
ert M. Dederich. 6x9 in., 116 
pages, paper covers, lithoprint. 
Chemonomics Inc. 1952. Price 
$5. 

A common complaint of execu- 
tives about technical personnel in 
industry is that they do not under- 
stand how to present information 
when, and where it is needed and 
in the form it should take. Since 
communication is the key to set- 
ting proper policies and arriving 
at sound decisions the author eval- 


uates methods of communication 
with the following fundamentals in 
mind: Why is the transfer of in- 
formation necessary? Who can use 
the information? and How will the 
information be used? Stress is laid 
on the thinking and logic which 
must underlie communications of 
technical information. The treat- 
ment of the subject therefor covers 
not only the written report but al- 
so deals with  inter-organization 
memos, progress statements and 
the vital subject of oral presenta- 
tion in conferences. 


HYDROGENATION OF FATTY 
OILS. H. I. Waterman with col- 
laboration of C. Boelhouwer and 
L. J. Revallier, 6x9 in., 254 pages, 
70 charts, 20 tables, cloth covers. 
Elsevier Publishing Co., 1951. 
Price $6.50 


Industries which use animal and 
vegetable oils and waxes will find in 
this book consideration of some 
technical problems in the light of 
the latest research on these raw ma 
terials. The author is professor of 
chemical technology at Delft Tech 
nical University and he with his 
associates have been associated with 
recent investigations on the hydro 
genation of fatty oils, and their aim 
is to correlate industrial progress 
with these researches and with the 
most important data published else 
where. It gives a sketch of the prin 
cipal sources of raw materials and 
the methods used to obtain and re 
fine them with some useful world 
statistics; and special attention is 
paid to analytical methods as ap 
plied to the classification of natural 
oils and the examination of the 
products of hydrogenation. 


MONEY IN EXPORTS. Vol. II. 
Walter Buchler. 5x7 in. 233 
pages, cloth covers. Walte 
Buchler. 1952. Price $3. 


In the first volume the author 
covered the five continents in his 
survey of world trade; in this vol- 
ume he covers the following: Eire, 
Switzerland, Iceland, Gibralter, 
Austria, Hungary, Yugoslavia, Bul- 
garia, Turkey, The Gambia, Bel- 
gian Congo, Nigeria, Nyasaland, 
Zanzibar, Mauritius and Portuguese 
East Africa, Dominican Republic, 
Virgin Islands, Canary Islands, St. 
Lucia, Cuba, Costa Rica, Panama, 
Mexico, El Salvador, British Hon- 
duras, Guatemala and Dutch Gui- 
ana, Chile, Ecuador, Bolivia, Uru- 
guay, and Paraguay, and Cook 
Islands. How trade may be devel- 
oped in each is covered in a fairly 
practical way. 
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Pepper 


its importance . . 


N the annals of history dealing with the adulteration 

of foods and drugs, will be found the trite statement 

that “before adulteration commences, commerce 
must develop.” 

Pepper is one of the earliest known spices in the 
world; it was mentioned by Theophrastus in the fourth 
century B.C.; it was described in 540 A.D. by Cosmas 
Indicopleustes, when he visited the Malabar coast. 
Marco Polo mentions that pepper was produced in Java 
in 1280 A.D. 

In the early Middle Ages this spice was used as a 
medicine, for payment of taxes and tributes. In Eng- 
land, the first mention of pepper was in the Statutes of 
Ethelred (978 to 1016). During that period the Easter- 
lings, when trading in London, had to pay a tax of 10 
pounds of pepper, besides other articles of commerce, 
as a tribute at Christmas and Easter. 

During the reign of Henry II, (1154 to 1189) the 
traders’ guild, known as the Company of Pepperers of 
Soper’s Lane in London, England, were responsible for 
the dealings in pepper and many other ‘spices. Later 
(1345) this Guild was incorporated with the Grocers’ 
Guild, to be known as the Grocers’ Company of Lon- 
don. This company was permitted to inspect, cleanse 
and “garble” all groceries in the City of London. They 
were responsible for correct weights and measures, as 
well as the purity Standards they adopted for the trade. 

The price of pepper was very high in the 12th and 
13th centuries, being valued at two dollars per pound, 
and between 1250 and 1360 A.D. it rose to four dollars 
per pound. During the past 20 years the basic price of 
whole pepper berries, in Canada, has changed from 12 
cents per pound in 1931 down to 414 cents per pound 
in 1939, from then to gradually increase to the basic 
price of $1.3914 per pound in 1950. 

The unground pepper berry has the largest value and 


* “From Chemistry in Canada, August, 1952. 
William H. Hill is the Regional Director of the Food and Drug Divi- 


sions, Department of National Health and Welfare at Vancouver, B. 
Canada. 
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one of the earliest known spices . 


. Inspection 


volume, in Canadian spice importations, of all the 
major unground spices, the order in value and volume 
being ginger, nutmeg and mace, and cloves. So with the 
high prices of raw materials, then and now, and the 
comparative ease with which pepper could be adulter- 
ated, one could agree with Pierre Pomet, when in 1614, 
he wrote in his General History of Drugs a warning 
that “pepper should only be bought from honest mer- 
chants.” 

In more modern times we find that in the North 
American Continent there is recorded the statement 
that “in the long history of food adulteration, pepper 
has probably received more attention from food analysts 
than any other product.” 

The true pepper berry or peppercorn may be de- 
scribed botanically as the fruit of a plant called Piper 
nigrum, which is a native of the Malabar Coast of India, 
from whence it has been diffused in cultivation to many 
parts of the world. The black variety is the dried, unripe 
fruit or berry and the white variety is the ripened fruit 
of the pepper plant. They are processed differently 
before being placed into channels of commerce. 

The black varieties are mainly distingushed by the 
names of the places where they are grown or shipped, 
as Acheen, Alleppey, Ceylon, Java, Lampong, Malabar, 
Mangalore, Penang, Saigon, Sarawak, Singapore, Su- 
matra, Tellicherry and Trang; the white varieties are 
known as Ceylon, Coriander, Java, Leghorn, Muntok, 
Penang, Sarawak, Siam, Singapore and Tellicherry. 

The chemical constants of pepper, which are usually 
determined in order to properly classify the genuine 
spice, are the total ash, acid insoluble ash (sand), crude 
fibre, starch (d-glucose), non-volatile ether extract, cal- 
cium (CaO) and magnesium (MgO) in the ash. A micro- 
scopial examination is usually made to determine the 
presence of foreign starches, excessive shell material 
and other foreign plant material. 

The chemical composition of black pepper varies in 
some of its constants from those of white pepper; a 
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comparison of the ranges of these constants, based upon 
percentage figures for apparent authentic samples stated 
in the literature is covered in the accompanying tabula- 
tions. (Table I.) 

During the 75 years of the existence of the tood in- 
spection and control services in Canada many hundreds 
of examinations of pepper specimens have been made 
and recorded, Their history indicates a varying pattern 
of pepper adulteration, including mixtures with ground 
olive stones, mustard hulls, coconut shells and sweep- 
ings, foreign starches and other materials. This picture 
had gradually changed to the employment of pepper 
debris, usually consisting of pepper shells, stems, dust 
and contiguous foreign matter. 

Early in the last decade of spice inspection, in 
Canada, there was indicated a subtle form of sophistica- 
tion of pepper, by the apparent addition of pepper 
shells and dust at the sources of supply, so as to furnish 
to the grinder a raw product that would barely grind to 
the minimum legal standard specification. 

Investigational work, in the United States and Can- 
ada, by the governmental enforcement agencies, upon 
the imported raw materials produced sufhcient evidence 
to confirm their suspicions. ‘The methods of examina- 
tion of pepper berries were extended to include certain 
constants of the ash and their relationship to the crude 
fibre and starch content of this spice. The data obtained 
revealed that for normal pepper berries there was a 








fairly narrow range of figures for the black and white 
peppers. The chemical analyses made in Canada, at the 
Western Regional Laboratories in Vancouver, B.C., 
established the following ranges for the constants of 
whole black and white pepper berries, covering a period 
of nine years, (1935 to 1942, 1949 and 1950): 

Today the principal adulterants appear to be some 
pepper debris, and other pepper-like material, such as 
Wild Nigerian Peppers and long peppers; most of the 
imported raw peppercorn materials grind to the legal 
Canadian Standard requirements. (Table II.) 

The present time is again an era of high prices for 
pepper; the New York market quotation for January, 
1952, for Whole Black Pepper Berries, Malabar and 
Lampong was $1.38, and for Whole White Pepper 
Berries, Muntok, was $2.20 per pound. The histrogram 
shown in Figure I gives a graphic picture of the prevail- 
ing prices of pepper and the percentage of adulteration 
experienced in Canada from the years 1890 to 1910; 
parallel adulteration figures for the period 1910 to date 
are not available. There would appear to be no positive 
trend as between the cost of raw materials and the 
degree of adulteration for the period covered in Figure 
I. 

In summary, it would appear, from a study of the 
large volume of data accumulated by the Canadian 
Food and Drug administration over a long period, that 
a succession of pepper adulterants have been employed 
to sophisticate ground pepper products. During the past 
75 years of enforcement of the Food and Drug control 
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Fs Figure 1 (left) legislation many of these adulterants have been elimi- 
af nated, until today some pepper shells and debris are 
ii still employed, together with cheaper kinds of wild and 
ae other pepper-like berries being added to some peppet 
a grinds. 
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TABLE II. 
42 
Ranges of Average Constants, for Whole Peppercorns 
” (Western Regional Laboratories—Vancouver, B.C.) 
ko 
Black White 
a a ———— ee 
fc ” | Canadian Canadian 
8 Constants (%) Ranges (%) | Standard Ranges (%) Standard 
7 Moisture 7.97—-10.64 | |  8.51—11.60 
© Total Ash 4.17 4.57 | 7.00 0.85 1.29 | 3.50 
5 Acid Insoluble | 
Ash 0.09— 0.70 | 1.50 0.04 0.22 | 0.30 
4 Non-Volatile 
Ether Extract | 7.34 9.59 6.75 | 7.19 8.39 7.00 
Starch (d-Glucose) 32.79—39.99 | 30.00 | 50.12—60.61 52.00 
7 Crude Fibre 10.64—12.25 | 4.44— 5.17 | 5.00 
Comparison % Adulteration and Pepper Calcium (CaO) 0.55— 0.74 | 0.25— 0.39 
Prices. Magnesium (MgO) 0.27— 0.30 | 0.10— 0.12 
MgO x Crude Fibre 3.4 4.3 0.57— 0.71 
TABLE I. MgO x 1000 | | 
Range of Average Whole Pepper Constants d-glucose ce an VS 1.6 22 | 
Number of Samples 101 68 
Range (%) 
Constant (%) Black | White 
7 -~ |---| caieisnaitie Average Basic Prices of Raw Peppercorns 
Moisture | 8.29—12.50| 9.87—13.68 Canadian Importations (1931 to 1950) 
Total Ash | 3.49— 6.15} 1.33— 2.84 
Acid Insolu- | | 
ble Ash 0.01— 1.17; 0.09— 0.37 Year Price Year Price Year Price Year Price 
Non-Volatile ¢ ¢ ¢ ¢ 
Ether Ex- | | 
tract 6.85— 9.43 | 6.32— 7.89 1931 11.99 1936 | 5.26 1941 5.40 1946 23.09 
Starch : | 32.17—51.90 40.61—68.64 1932 10.61 1937 | 6.06 1942 | 8.14 1947 33.29 
Crude Fibre | 10.02—15.10 | 3.52— 7.73 1933 8.45 1938 | 5.39 1943 9.37 1948 45.98 
Number | 1934 10.16 1939 | 4.22 1944 | 9.27 1949 | 69.97 
Samples Over 100 Over 43 1935 9.10 1910 | 4.69 1945 | 139.46 





44 January, 1953 


21.00 1950 | 





The American Perfumer 


i 


weil! 


WED cxvcire and PROMOTIONS 





Lentheric holiday combination 


LENTHERIC combines a 2 oz. bottle 
of its Toilet Essence with a boxed 
atomizer, a $3.50 value, at $2.50 
during the holiday season. Another 
Lentheric Valentine package con- 
sists of five one-half ounce fragrance 
bottles, together in a red, white 


and blue Valentine sleeve, at $1.50. 


REVLON launches Moon Drops mois 
ture balm against drying skin. It 
sells for $3 and $5. 


coTy introduces its Body Beautiful 
lotion, containing natural — hor- 
mones and estradiol, at the special 
price of SI, instead of $2, for the 
10 oz. size. 


DOROTHY GRAY will offer its Lip 
stick Duo, consisting of two lip- 
sticks, at SI, instead of $2, during 
February only. 


LENTHERIC Offers an 8 oz. flat oval 
clear squeeze bottle of Clean Up 
skin cleanser with a sample size of 
Night Work lubricating lotion at 
$1.50. Another offer, also at $1.50, 
combines the 4 oz. size of Night 
Work in a similar bottle with a 
sample size of Clean Up in a glass 
bottle. 


HELENE PESSL, INC. is reported to 
have scheduled the largest adver- 
lising program in the history of 
children’s toiletries, with $200,000 
allocated to television, national 
magazines, cooperative advertising 
with department stores, style shows, 
and Little Ladies parties in depart- 
ment stores. 
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JULES MONTENIER introduces the 
new 60 cent size of Finesse “flow- 
ing cream shampoo” with the regu- 
lar 60 cent size of Stopette spray 
deodorant together at Sl through 
February 28. 


BALENCIAGA is introducing two 
floral blend fragrances in the 
(American market, ranging in price 
from $8.50 per 14 oz. to S60 pel 3 
oz. Toilet Water sells for $6 per 
f oz., 510 per 8 02. 


MARY CHESS Offers two Pawn Chess- 
piece Perfume bottles in an ivory 
and coral “To my Valentine” 


package. The box has heart-shaped 





Chess Valentine offering 


cutouts, appearing as a single one 
when closed, and two when openéd. 
The two $1.75 bottles sell together 
for 53. 


PARFUMS BLANCHARD distributes a 
new fragrance, Climax, at 55 pet 
4 o7., 89 per 14 oz. In Eau de Par- 
fums it sells for $2 and $3.50. 


CELEBRITY offers a moire travel case 
with two folding clothing hangers, 
four clothing pins and a 4 oz. plas- 
tic bottle of soap flakes at S4. 


rUSSY COSMETIQUES will introduce 
Finishing Touch, a liquid “micro- 
homogenized” foundation, in four 
shades as well as a new one, Custom 
Blend. In a regular | oz. Tussy bot- 
tle it sells for $1. Tussy also intro- 
duces a new, eighth shade in its 
Midnight Face Powder, Medium 
Fone. It retails at $1 per 234 oz. 


LEVER BROTHERS CO.’s Lever House, 
54th Street and Park Avenue, New 
York City, unveiled its first window 
displays, featuring a Christmas 


theme, on December 13. Each 
month the floor-to-ceiling displays 
will be changed. 


WRISLEY offers special winter pro 
motions of its annual Bath Superbe 
\cquaintance package, providing a 
filth cake free with every four cake 
51.25 box; a special combination of 
two 50 cent bottles of Four Seasons 
Lotion at 75 cents; three dozen 
samples of Superbe Bubble Bath 
envelopes with each dozen of the 
Sl boxes for redistribution to con 
sumers; and twelve soap cake boxes 
at $1.49 instead of S2. 


ELIZABETH ARDEN offers two guest 
size cakes of Blue Grass or June 
Geranium soap tree of charge with 
every purchase of the $1.25 bottle 
of its Hand Lotion, or three cakes 
with every $2 bottle, during Janu 
ary and February only. Anothe 
January-February special is an in 
troductory size of Hormone Hand 
Cream at Sl. 


HARRIET HUBBARD AYER offers three 
cakes of Cream Soap, either bath 
or hand size, in a Robert Gair Co. 





Ayer soap package 


container with white and black on 
gold foiline exterior, and an in- 
terior with separate compartments. 


roNl's Prom Tonette and Bobbi 
Home Permanents’ have been 
awarded the Good Housekeeping 
Seal of Approval, president 
R. N. W. Harris announces. 


LENTHERIC introduces its Sheer 
Beauty Foundation Lotion in a 2 
oz. plastic squeeze bottle at $1.75. 
It continues to be available in a 


1 oz. glass bottle at $1.25. 
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HAZEL BISHOP, ING. announces a 
color-matched combination of its 
$1.10 No-Smear Lipstick and a free 
$5 cent size of its Complexion 
Glow, packaged together in a boot. 
The offer will be featured on the 
firm's television and radio network 
programs, and in newspaper and 
magazine ads. 


LEO MANN & CO, offers its Golden 
Dram miser, an atomizer, in a 
Robert Gair Co. gold Foiline car- 
ton with transparent window. It 
retails at S1.50. 


KINGS MEN has announced a quar- 
terly $7,500 cash award to be di- 
vided in halt between toiletries 
managers, or store Owners who 
manage their own toiletries depart- 
ments, and retail sales people. 
Awards will be based on store dis- 
plays of Kings Men toiletries and 
their percentage increase in the 
line’s sales as compared with 1952. 


DAGGETT & RAMSDELL, INC. features 
its annual hand cream promotion, 
using a counter display carton for 
the first time. The limited time 
special consists of the regular $1 
Y lb. jar of their Perfect Hand 
Cream at 79 cents. At the same 
time, the | pound $1.50 bottle of 
Perfect Hand Lotion will be of- 
fered at Sl. 


HAZEL BISHOP is packaging its $1 
size of Complexion Glow in a 
counter display unit holding one 





Hazel Bishop counter display 


dozen balanced assortment of all 
three shades. 


TONI Co. conducted its fifth annual 

Twin Baby Derby, awarding $500 
in gifts to each set of twins born 

during the first twelve hours of 
oo reported by 2 p.m. New Year's 
ay. 


YARDLEY will launch a special soap 
package, containing four cakes of 
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English Lavender soap tor $1.35, 
the regular price for three cakes. 
“One Extra for Good Luck” ap- 
pears on the box and the wrapper 
of one cake of soap. The package 
will be featured in the March issue 
of four women’s magazines and 
newspapers across the country. 


REVLON is marketing Aquamarine 
Lalc, said to contain Lanolite and 
to have a deodorant quality. In 
aquamarine blue and gold metal 
container with gold-toned “sprinkle 
top” it sells at $1.10. 


MORTON SALT CO. Is market-testing 
Morton Salt and Chlorophyll 
loothpaste. The formula combin- 
ing “germ-killing salt with odor- 
killing chlorophyll” is packaged in 
an internally-lined white, green and 





New toothpaste containing salt 


blue tube of the Sheffield Tube 
Corp. 


“42” propucts, LTp. has launched a 
two for the price of one offer to 
introduce “42” Sho Curl Hair Con- 
ditioner and Styling Aid. A 20 ap- 
plications size of 42” Sho Curl will 
be supplied free of charge with 
every family size of “42” Natural 
Oil Shampoo at the regular 57 
cents price. “42’" Sho Curl is de- 
scribed as containing Lanolin and 
is claimed to enable women to set 
their hair at home. Newspaper and 
television advertising will back up 
the promotion. 


DOROTHY GRAY is tieing in with the 
Wedgwood china line. A Wedg- 
wood line, including perfume, co- 
logne and dusting powder, will be 
packaged in the Wedgwood china 
and earthenware blue shade. Each 
half-ounce Wedgwood perfume bot- 
tle will bear a removable replica 
of the china company’s profile me- 
dallion on top, for use as earring 
or part of a bracelet. The campaign 
will be backed by national maga- 
zine and newspaper advertising 
along the theme “Fashion Set to 
Fragrance.’ The new line includes 


a four ounce bottle of cologne at 
$3, a two ounce one at $2, half- 
ounce perfume at $10, dusting pow- 
der at $2.50; stick cologne and 
powder at $5. 





Valentine combination 


HOUBIGANT combines its Liquid 
Skin Sachet and Eau de Toilette in 
a transparent container as a St. 
Valentine’s Day promotion. The 
combination will retail at $1.85, 
the price of the Liquid Sachet 
alone. 


SHULTON, INC. announces that its 
1953 advertising will be heavy year- 
round for Old Spice men’s products 
and, in the first six months, with 
concentrated campaigns for Desert 
Flower and Friendship’s Garden 
toiletries. Plans are also underway 
to promote the new Old Spice De- 
odorant, using the slogan “A New 
Kind of Social Security,” estab- 
lished in test campaigns last fall. 
The Old Spice line will be backed 
by a February-November national 
magazine and Sunday supplement 
campaign, and will be featured for 
the first time in a daily spot radio 
year-round in all major markets. 
‘The Desert Flower toiletries line is 
scheduled for a March-June full- 
color full-page campaign, as are 
Friendship’s Garden toiletries from 
April through June. In addition, a 
limited time promotion package of 
Friendship’s Garden Liquid Petals 
cream perfume and toilet water, at 
a special price, will get a large-space 
national newspaper campaign with 
multiple insertions in 96 newspa- 
pers in 81 cities from April | to 30. 


LEVER BROS CO. will combine Surf 
and Lux toilet soap in a “two for 
two” combination offer. Every two 
large size packages of Surf will have 
a boxtop coupon good for two 
cakes of regular size Lux soap. 


MAX FACTOR announces Creme Puff, 
a “new blend of creamy make-up 
base and powder, applied with a 
puff from a hinged, mirrored com- 
pact,” at $1.25. Newspaper and 
full-page, 4-color magazine (March 
and February issues) advertising has 
been scheduled. 
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YOUR ASSOCIATION’S ACCOMPLISHMENTS 
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wn the LEGISLATIVE FIELD 


CerTAIN INDUsTRIES have always been prime targets for reformers and 
(CF for crack-pot legislative proposals. Probably with less reason than in 
the case of almost any other industry, that devoted to the manufacture and 
sale of cosmetics, and toilet preparations comes in each year for more attempts to 
curb it, reform it, even to destroy it, than do most other businesses. 


How THEN bogs it happen that the industry is operating without a 
G variety of hampering restrictions, and that the laws governing its opera- 
tions are in very large measure helpful and constructive rather than damaging 
and destructive to its continued progress? Your industry association, the 
T.G.A., is the reason! 


G Our poticy has been and will continue to be to lend our support to 
My 


constructive legislative proposals, national, state and local, and to 
oppose with the utmost vigor ill-considered and unduly burdensome and re- 
strictive measures whenever they may appear and no matter where they orig- 
inate. By that policy we have through the years protected the industry, the 
trade and--what is more important—our great and ever-growing multitude of 
consumers from a flood of bad legislation. 


Durinc the last ten years not a single piece of unduly restrictive legis- 
G lation has been passed by Congress, the forty-eight State legislatures, 
or any important Municipal legislature. This extremely favorable result in the 
face of the introduction of literally hundreds of bad bills was not attained by 
accident. 


Your Association, in addition to experienced general counsel in New 
G York, is represented by excellent attorneys in Washington and on the 
Pacific coast, and when necessary, employs eminent local counsel in the juris- 
dictions where bad bills are introduced. Its legislative committee has at least 
one member in each state, anxious and able to assist in the handling of local 
legislative matters. This efficient team is directed from Association headquarters 
so that results are obtained for the entire industry economically and effectively. 


G Tuus the T.G.A. has quietly and effectively fought the legislative battles 


of every member of the industry through the years. It is proud and 
happy to stand on an almost perfect record of legislative accomplishments. 


THE TOILET GOODS ASSOCIATION, INC. 


9 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


Further advertisements in this series will present to the industry what we feel will be an 


interesting picture of your Association's activities. Please read them and get to know us better. 
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The Editorial - *“WE”’ 


All Eves Focussed 
On Guatemala 


LSEWHERE ine this | issue, 

there appears a statement on 
the present situation in Guate- 
mala. as it affects the users of es- 
sential oils in the United States 
and elsewhere. ‘That statement 
speaks for itself. Because we con- 
sider it ol outstanding importance, 
both from the viewpoint of the in- 
dustry we serve and from the 
broader view of inter-American 
friendship, we direct that article to 
your attention. Any comment from 
readers, in the United States or 
South or Central America, will be 
welcome. 


Watchful Waiting 
In Washington 


ITH the change in adminis- 

tration that is taking place in 
Washington at precisely this mo- 
ment, businessmen are assuming 
an attitude of watchful waiting. 
Some expect no radical departure 
from the prevailing attitudes of 
the last two decades; others antici- 
pate a friendlier relationship be- 
tween government and_ business. 
Exactly how this will affect the 
Federal Trade Commission, the 
Food and Drug Administration, 
the government anti-trust suits, it 
would be folly to predict. How- 
ever, it is frequently overlooked 
that responsible businessmen are 
not by any means united behind a 
lenient, laissez faire attitude on the 
part of government. The lesson has 
been learned—and the _ Better 
Business Bureau is a living exam- 
ple of this—that all segments of an 
industry suffer from the violations 
of those who trespass. 
All of this leads us to a news 
item that comes from Washington. 
The FTC, it is pointed out, has 
traditionally limited its actions to 
cease and desist orders. A company 
is not put out of business, but is 
told to change its advertising, o1 
perhaps even to withdraw a prod 
uct. However, it is now disclosed 
that the Commission has sued a 
Seattle man in a civil action, and 
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has obtained a judgment for 
$25,000. This individual, the court 
held, had falsely advertised a cor 
respondence course as sufficient tor 
those subscribing to it to obtain an 
appointment from the Civil Serv- 
ice Commission. 

Without passing on the merits 
of this particular case—which have 
already been decided upon by a 
competent court of law—we learn 
of such an action with mixed feel- 
ings. On the one hand, those who 
are tempted to engage in doubtful 
practices which can result in indi- 
vidual and social harm should 
have before them the specter of a 
greater punishment than to be told 
to cease doing business, after a 
good deal of profit has been accu- 
mulated. On the other hand, the 
possibility that punitive measures 
will be applied to legitimate busi- 
nesses who have brought forth ad- 
vertising claims in good faith, but 
which claims were of doubtful 
character, should not be over- 
looked. 

Is it not possible that the crimi- 
nal fraud laws, particularly in a 
matter involving correspondence 
courses and therefore primarily 
falling within the jurisdiction of 
the Post Office Department, are 
sufficient to cover cases of criminal 
intent to mulct innocent people 
out of their hard-earned funds? 
Without expressing any sympathy 
whatsoever for the particular de- 
fendant in Seattle, is it not reason- 
able that, if no criminal case could 
be made out against him, he 
should not have been punished by 
more than an FTC citation? We 
do not pretend to have the final 
answer to this question, but it is a 
matter to which further thought 
should be directed. 


Anti-Smuggling Drive 
Deserves Wide Support 


HE formation of the Bureau of 
Ethical Security and its support 
by several major French perfume 
houses should be considered a wel- 
come step by the entire perfume 
industry. For reasons that are quite 


apparent, there is a rather sizable 
difference between the retail price 
of most of the well-known French 
perfumes when sold over the 
counter in Paris and in any city 
of the United States. This differ- 
ence is due to the cost of transpor- 
tation, the duty, and the fact that 
the retailer must compute his 
markup on the basis of the total 
cost to him. This means, for ex- 
ample, that if the duty on a given 
bottle of perfume is, let us say, 
three dollars, there will be an in- 
crease in price because of that 
duty, not of three dollars, but of 
$4.20. As a result of the continued 
popularity of French perfumes in 
this country, the high prestige that 
the names carry, and the price dif- 
ferentials, rather large-scale smug- 
eling has been going on. It is esti- 
mated that this has reached such 
gigantic proportions as to involve 
twenty million dollars worth of 
perfume and fifty millions of toilet 
waters and colognes per year, and 
that the government is losing some 
fourteen millions in customs du- 
ties alone, not to mention other 
taxes that are avoided and evaded. 

This is an illegal and evil prac- 
tice, and should “be wiped out by 
vigorous action. In addition to the 
cost to government, it deprives re- 
tailers of legitimate sales, and it is 
an invitation to widespread coun- 
terfeiting and to the sale of infe- 
rior, poorly handled, and damaged 
products. 


A Banner Year 
For Soft Drinks 


T may be difficult to recall in 

the midst of winter just how hot 
last July was in many sections of 
the United States. While most of 
us suffered with the heat, we could 
take consolation in the increased 
business for the flavor makers, be- 
cause of the excellent sales of soft 
drinks. In a_ recent issue of 
National Bottlers’ Gazette, it was 
estimated that the wholesale vol- 
ume of bottled soft drinks would 
surpass the billion-dollar mark in 
the United States for 1952, and if 
this estimate proves correct, it will 
be the first time in history that that 
mark has been achieved. Alhough 
the weather was favorable, and the 
population (particularly urban) 
has been steadily increasing, and 
wholesale prices of some lines have 
increased, the main source of the 
phenomenal rise of this industry 
is to be found in the greater con- 
sumer acceptance of the products. 
That flavor manufacturers have 
made a major contribution to the 
improved products cannot be de- 
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nied. With continued progress in 
this direction, the billon-dollar fig- 
ure will likewise be surpassed in 
years to come, 


Soap Industry Executives 
Defend Company Practices 

N response to the government 
| pe oem suit instituted against 
three leading soap companies and 
a trade association, the executives 
of Colgate-Palmolive-Peet Com 
pany and Lever Brothers Com- 
pany have made quick reply that 
deserves wide public dissemina 
tion. Denying charges of monopoly 
and restraint of trade, Mr. E. H. 
Little, president of Colgate, points 
out that the industry “has been 
and continues to be highly com 
petitive.” The Colgate position is 
based on the recognition of the 
need to sell the best product the 
company can make at the lowest 
price at which it can be offered. 
Since January, 1951, there have 
been five general price reductions 
in the products of the company, 
and one leading product is today 
being sold at its pre-war level. 

From Mr. Jervis J. Babb comes 
equally spirited denial of the gov- 
ernment charges. He points out 
that this anti-trust suit has been in- 
stituted despite the fact that a Fed- 
eral Grand Jury listened to presen- 
tation of evidence in this case for 
eighteen months, and failed to find 
any violations. 

That the industry will be com- 
pletely vindicated in this struggle, 
we do not doubt. But it does seem 
wasteful of government funds and 
of industry talent and labor to 
have to engage in long and drawn- 
out litigation after a_ Federal 
Grand Jury has sifted the evidence 
and found no basis for the present 
charges. 


Protection Needed Against 
Inflammable Products 


URING the course of recent 

weeks, action has been taken 
by municipal authorities in a 
number of cities, including Bos 
ton, Buffalo, and others, against 
certain hair lacquers equipped 
with spray devices and said to con- 
tain inflammable solvents. In a 
Statement issued by the ‘Toilet 
Goods Association, it is pointed 
out that some of these lacquers can 
readily be ignited with a match, a 
cigarette lighter, and possibly even 
with a lighted cigarette. In such 
cases, warnings appear on the la- 
bels of most of the products, and 
should definitely be added to oth- 
ers. “Where the spray of these lac- 
quers is of sufficiently low flash 
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voint to be easily ignited,” the 
I.G.A. declares, “we believe that 
the hazard is such that for the pro- 
tection of the public, the manu- 
facturers, and the reputation § of 
the industry, they should bear the 
warning statements customarily re- 
quired by most cities on inflamma- 
ble liquids.” There is no possible 
argument with such a position. We 
believe that research toward the 
elimination of hazardous products 
is the only guarantee that the in- 
dustry can have for the continued 
sale of its materials and for con- 
tinued good will and successful 
public relations. No matter how 
clear may be a warning on a label, 
some people may disregard it, and 
through careless action a tragedy 
will result. The warnings may serve 
as excellent legal protection in such 
cases, but the damage will be be- 
vond repair, 


Chlorophyll Comes In 
For Critical Examination 


E mentioned not long ago in 

these columns that we ex- 
pected chlorophyll to be subjected 
to some critical and skeptical ex- 
amination in the near future. This 
has certainly come to pass, with 
some very strong statements on the 
subject having recently been issued 
at meetings of the American 
Chemical Society, the Society of 
Cosmetic Chemists, and in the 
pages of Good Housekeeping 
Magazine. Nevertheless, we have 
ourselves been surprised at the na- 
ture of some of this criticism. Dr. 
A. H. Corwin, head of the depart- 
ment of chemistry at Johns Hop- 
kins, at an A.C.S. meeting in New 
York, suggested that some of 
the commercial products contain 
amounts of copper “in excess of 
the amount that can be bound by 
the derivatives present,” and there 
is a possibility that there may be 
damage to the liver. It should be 
emphasized that other scientists, 
such as Dr. J. W. E. Harrison of 
Philadelphia, contend that a con- 
siderable amount of pharmacologi- 
cal research has been done that 
would fail to substantiate the posi- 
tion of Dr. Corwin. Whatever may 
be the answer to this controversy, 
no one will deny the extreme ur- 
gency of a thorough determination 
of the matter of toxicity, nor can 
it be denied that the removal of 
the debate from the area of the 
efhiciency of the deodorant to that 
of possible deleterious effects on 
the human system comes as a ma- 
jor surprise. Nevertheless, we think 
it important and fair that a state- 
ment of William W. Hosler, vice- 





president of Strong Cobb & Co., 
of which American Chlorophyll 
Company is a division, be given 
wide publicity and serious atten- 
tion. Mr. Hosler regrets the fact 
that chlorophyll has become a fad, 
readily admits that much of the 
work done on chlorophyll has not 
had scientific controls and could 
not impress scientific workers, but 
goes on to compare the situation 
to that of vitamins a few years ago. 
During the height of the fad, vita- 
mins were being discounted, but 
research eventually established the 
purposes for which they were 
suited. Chlorophyll, too, deserves 
its day in court. In the swing of the 
pendulum, let us not create an 
anti-chlorophyll fad having as 
little scientific basis as some of the 
most extravagant pro-chlorophyll 
claims. 


A Good Friend 
Passes On 


HE death of Mr. Joseph F. Ru- 

dolph, president of Dodge & OI- 
cott, came as a deep shock to his 
many friends and associates in the 
essential oil and related industries. 
Although Mr. Rudolph had been 
associated with perfume and flavor 
materials for only a short time, 
having assumed the presidency of 
D & O in 1948 shortly after the firm 
was purchased by U. S. Industrial 
Chemicals, he had become a well- 
known and extremely well liked 
man of the industry in the few in- 
tervening years. His grasp of the 
problems of essential oils was 
amazing to those who knew that 
for over thirty years, in the pro- 
motion and sale of U.S.I. products, 
his interests had been bound up 
exclusively with heavy chemicals. 
Coming soon after the consumma- 
tion of the sale of D & O to 
Fritzsche Brothers, the death of a 
man who had played a leading role 
in negotiating this sale comes as a 
severe blow. To his family, his 
friends, his business associates and 
colleagues, we offer our sincere 
sympathies. We are as happy that 
he was one of us as we now are 
saddened that he is with us no 
more. 


Colgate-Palmolive-Peet Co. Pays 
Employees Extra Week’s Salary 
Colgate-Palmolive-Peet Co. paid 
one week’s additional salary on 
December 19 to all employees ac- 
tively at work for the company on 
December 1, who were not on a 
regular commission or bonus plan, 
and who worked the equivalent of 
12 months during the 18 months 
immediately preceding December I. 
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Moisture in Cellophane 


A new method of printing cello- 
phane which is said to be an effec- 
tive solution to the cellophane in- 
dustry’s problem of dehydration in 
printed roll film is announced by 
the Dobeckmun Co. By the new 
method the moisture content in 
cellophane while it is being printed 
is controlled. The method is known 
as “normalizing.”” Normalized film 
it is pointed out is valuable to 
these types of users: those in ex- 
tremely dry climates, those whose 
produc ts are sensitive to odors from 
printing inks and those using spe- 
cial films. The company offers nor- 
malized cellophane printed either 
in rotogravure or in its lithopaque 
aniline method. 


New Whitening Agent 


A new whitening agent claimed 
to wash clothes whiter and brighter 
than bleached washes, known as 
Orophyl crystals, is available in 
tonnage quantities for industrial 
and commercial users. The crys- 
tals, according to the manufacturer, 
Pennsylvania Detergents Co., may 
be used in combination with any 
ordinary soaps or other detergents. 


Miniature Perfume Dispenser 


\ clever new miniature known as 
the Golden Wheel Flirt Gun is of- 





Gold-plated spray gun 


fered by the Reibling-Lewis Co. It 
is a perfume spray gun in the form 
of a well known household spray 
gun but is attractively plated with 
24 karat gold. It is packed in a 
faille carrying bag in a plastic box. 


Versene Prices Down 


Versenes, 
in chemical 


chelating agents used 
processing including 
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New Products and Developments 


heavy applications in soap, have 
been reduced approximately 10% 
in price according to the Bersworth 
Chemical Co. Lately the pharmz i- 
ceutical field has shown an in- 
creased interest in them because 
they control the metallic ions that 
cause contamination in all kinds of 
solutions. 


Single Flowmeter Kit 


To make it more versatile the 
Fisher flowmeter has been incor- 
porated into a compact, portable 
kit by the Fisher Scientific Co, The 





Portable flowmeter kit 


wide range of the new flowmeter is 
accomplished by providing four 
flow tubes, two calibrated black 
glass and four calibrated steel ball 
floats all in one handy stand and 
case. The kit is designed for port- 
able use in the factory or labora- 
tory or for temporary runs in the 
pilot plant. 


Automatic Packaging Service 


Western manufacturers are of- 
fered a completely automatic pack- 
aging service for packing small and 
medium sized products, in plastic 
foil or paper heat-sealed bags up to 
514 x 13 in. with a capacity ranging 
from 1 gram to | lb. by the Auto- 
matic Packaging Corp. 


New Glue for Powder Puffs 


A new glue for use in the manu- 
facture of powder puffs has been 
announced by the Federal Adhe- 
sives Corp. It is stated to be of an 
aqueous, synthetic resin base that is 
non-inflammable, dries perma- 


nently flexible, has excellent initial 
tack and does not have a tendency 
to change color. 


Trade Literature 


The C.J.E. International Color 
System Explained is the title of a 
10-page booklet by G. J. Chamber- 
lin issued by Tintometer Ltd. It is 
simple explanation of the Inter- 
national system for the description 
of color written for the non tech- 
nical reader and showing its value 
for color specifications in industry. 


The Story of Licorice is told 
an interesting and informative way 
in an illustrated booklet of 16 pages 
issued by MacAndrews & Forbes Co. 
It traces the development of the 
licorice root from the dawn of civ- 
ilization to the present day. The 
extent to which modern research is 
going far afield from the generally 
known uses of licorice will amaze 
most readers. The company in this 
booklet virtually opens the doors to 
its 50 years of operation and gives 
a candid insight into the industry. 
A copy is available for the asking. 


Surface Active Agents Find Wid- 
ening Uses is the title of an article 
available from Glyco Products Co. 
Inc. It describes the non-ionic sur- 
face active agents made _ possible 
by varying the polyhydric alcohols 
and fatty ‘acids. 


Specifications, properties and 
typical uses of about 54 of the in- 
dustrial chemicals manufactured by 
the Tennessee Eastman Co. Div. of 
Eastman Kodak Co. are given in its 
1953 catalog. Various fields in 
which each compound finds its 
greatest use are listed. Copies are 
available on request. 


Two new vegetable type fatty 
acids to meet any vegetable re- 
quirement are announced by Em- 
ery Industries Inc. Complete speci- 
fications and compositions of the 
wide selection of the company’s 
vegetable type fatty acids will be 
sent on request. 
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: of cosmetics 
With its wealth of fragrance materials and experience to draw upon 
its expert knowledge of chemistry and perfumery ...Givaudan is ideally 


equipped to answer your perfuming problems. Our laboratories 
are at your disposal to create distinctive fragrances for you, 


designed to blend harmoniously with the ingredients of your product. 


Givaudan laboratory facilities are available to create ' 


custom-built fragrances for: 


Powders Lipsticks Creams and Lotions | 
Sachets Bath Oils Bath Salts Suntans i 
Liquid Make-Ups Hair Oils and Tonics Shaving Creams 

Men’s Colognes Deodorant and Solid Colognes After-Shave Lotions 





Permanent-Waving Solutions Toilet Soaps Shampoos i 








Individual Florals 
Fleurs dOranger 1401 
Gardenia 9058 Bis 
Jacinthe Fleurs 
Jasmonis 

Lilas Fleurs VII 
\Iuguet Fleurs 16 
Rose d Orient 

Violet 1200 


Cassie Synthetic 
Chypre 668 
Fougere 1285 

Iris Synthetic 
Lavande Fleurs 34 
Mousse de Chene 30 
Neroli S.F. 
Opoponax L.G. 


Floral Bouquets 
Amarante 
Anthuria 
Aronia 

Base 35 

Cetonia 
Champacol 
Daphne 

Malia 





Pathways to originality in perfume 


a5 F 


Creations that arise from the perfumer's artistry and the chemist's 
skill, specialties by Givaudan are the master key to the kingdom of 

perfumery. Lilas Fleurs VII, Sophora, Muguet Fleurs 16, and Melittis are a 

few of Givaudan’s many specialties which have won world fame. Designed 
t. to give the perfumer new tools to work with, our specialties are original 

creations; some, similar to fragrances found in nature, may be used to 
replace natural oils; others will serve to enhance the fixative, floral, 

or diffusive properties of a perfume composition. Whether utilized as 

a point of departure or as finished composition, the Givaudan 


mst 
specialties merit the attention of the discriminating perfumer. 
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Following are a few outstanding specialties, grouped according to most prominent use: 


specialties by Givaud: 


Toners and Nuancers 
Aldehvdine L.G. 
Alismone 

Cetone Alpha 

Cetone \ 

Irone Alpha 
lso-Jasmone L.G. 
Philaria 

Svcomore 


Classical Bases Heavier Notes and Orientals 


Ambre 1600 
Brisia 
Ebenol 
Lycopsis 
Melittis 
Ormenis 
Parana 
Sophora 


Fixatives 

Abyssinis 
Ambrettolide L.G. 
Castoreum Synthetic 
Civet 40 

Lichenis 

Muse Zibata® 
Thibetolide 
Tonkinis 
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330 West 42nd Street, New York 36, N. Y. 


Branches: Philadelphia + Boston + Cincinnati * Chicago + Seattle + Los Angeles + Toronto 





* LOS ANGELES 





When a lady looks bewitching 
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Many an aid to beauty owes its popularity to 
Norda. Norda scents and odors give originality 
and distinction to toiletries and cosmetics. 

Norda is expert in the creation of all the subtle 
fragrances, shades, and colors which the ladies 
find alluring. Give your perfumes, colognes, pow- 


vanieaie cael 


helps 


ders, bath preparations, lotions — your lipsticks, 
and all your cosmetics—new appeal, new sophisti- 
cation. 

Norda makes good scents. Norda was the first ever 
to talk sales scents with you. Send for Norda sam- 
ples. Test them. Convince yourself of their quality. 


ALWAYS REMEMBER—NEVER FORGET NORBA MAKES GOOD SCENTS 


Nor da ESSENTIAL OIL & CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 
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Crying Need Seen for More Aggressive 
Promotion of American Perfumes 


JEAN MOWAT 


Chicago — Cosmetic buyers 
throughout the Middle West now 
claim there are only two important 
per iods in their business: Christmas 
and Mother’s Day. Easter is no 
longer considered important. 

Those two periods have been 
chosen because that is approxi- 
mately the only time when there is 
a volume of perfume and _fra- 
grances in general, sold in such 
large number of units that there is 
profit. It might also be added that 
at these particular times there are 
no off-sale or specials. 


Why Perfume Smells 

Entering a new year what is the 
matter with the fragrance busi- 
ness? After putting this question 
to a dozen buyers and receiving a 
dozen different answers, all boiled 
down to the fact that the average 
woman does not care for perfume. 
From business and career women 
came such illuminating replies as 
“the boss doesn’t like it,” but when 
the facts were really uncovered the 
truth is, and continues to be, that 
few women like the heavy fra- 
grances and the “heady” stuff that 
is classified and _ featured as 
“French.” American types have 
not been given the promotion and 
the delicate floral fragrances that 
these produce and so have lagged 
in sales. 


Samplers 


Women have purchased sam- 
plers and found the contents ac- 
ceptable. But for one that has 
made such a purchase there are 
10,000 who pass these by merely 
because these “smell.” One point 
which does not seem to be stressed, 
and yet is the basis for a repeat 
sale or a lost perfume business, is 
that a body’s own chemical reac- 
tion is different to some fragrances. 
Some are as impressive as water 

. others becoming almost reek- 
ing when they meet “with the nor- 
mal and daily perspiration. Yet 
there are fragrances for every in- 





dividual and several that fit into 
the right mood and hour. 

Despite all the columns of ad- 
vice on beauty, and on how to use 
this or that, from an imported 
hair-brush to sufficient sleep, little 
if any attention is given or even 
mentioned why one fragrance is 
delightful on one skin, and any- 
thing but, on another. Add to this 
the fact two manufacturers have 
told this writer that they know that 
their fragrances hold up but a few 
minutes, and yet have done noth- 
ing about it although they stated 
that many complaints had been re- 
ceived. It may be a skin situation, 
but if that is so, more research is 
needed to perfect a fragrance that 
will last for several hours. 

With spring lines well along and 
promotional items for the first half 
of the year either en route or soon 
to be, it is a good time to look 
around. 

The average American woman 
does not like the French perfumes, 
any more than she will accept the 
French fashions as these come 
from the hands of the top dress- 
makers. Yet the coat and suit in- 
dustry has been wise enough to 
make ad: iptations to fit and sell the 
item and at no mean profit. Fra- 
grance salesmen are heard decry- 
ing the amount of cologne and 
toilet water that the average 
woman buys... yet this is not re- 
ported back to headquarters as a 
trend. If a woman does not buy 
perfume for herself, but does buy 
colognes, an investigation into her 
preferences might provide some 
very interesting facts. 


Promoting Perfume 

Here are some facts indicating a 
trend towards a wider sale of per- 
fumes. During the last buying 
binge (Christmas) the major cities 
in the Middle West—Chicago, St. 
Louis, Detroit, Indianapolis—used 
full pages of perfume ads. Yet in 
other centers, such as St. Paul, 


Minneapolis, Omaha, Duluth; Des 
Moines, 
small, 


Kansas City such ads were 
not at all dramatic and 








Men's gift lines continue to 
sell primarily to women. 


More dramatic promotion of 
American perfumes seen 
needed, with stress on its 
necessity as past of grooming, 
and its contribution to individ- 
vality and charm. 


Promising market seen for hair 
and foot treatments. 


merely suggested that a bottle of 
perfume might be acceptable. 
There was no great drive, no repe- 
tition of such presentations. 

It may be that the perfume sales 
in a larger city are proportionately 
larger than in a small center. It 
may also be that a woman does not 
want to be tagged with a perfume 
in a smaller city. Yet there is noth- 
ing more delightful, more femi- 
nine than a delicate aroma ema- 
nating from a_ well groomed 
woman. 


Selling and Smelling 

If the economists are right—and 
few executives disagree with them 
—we are entering the most com- 
petitive selling era in 1953 that has 
been apparent in 15 to 20 years. 

This selling is on a competitive, 
not a_price-cutting basis. Year- 
end executive and manufacturing 
groups certainly laid the selling de- 
partments over the barrel but gave 
them plenty of ammunition to 
shoot to higher goals in 1953. 

The recent holiday selling fo- 
cused attention on another fact 
that might be well to keep in 
mind: Small centers featured the 
package of two or three items, 
while in the larger cities the units 
sold as one. The only exception 
was such as that by the B. Siegel 
Company, Detroit, featuring of 
one and the units of two, three or 
four of a cologne as one package. 
The combination package was a 
strong drug store item, but page 
after page of fragrance presenta- 
tion was for a unit. 
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OAKMOSS 





For years, Roure-Bertrand Fils, Grass (France) have 
specialized in producing a large range of Oakmoss 
Resinoids and Absolutes for use in all types of perfume 
and soap compounds, as well as cosmetics. 


Samples and Quotations on Request. 





ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 
SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 


GRASSE (A. M.) FRANCE ARGENTEUIL (S. & O.) FRANCE 


OTT, ce. mate ccs SO 
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An example of this was Schus- 


ter’s, Milwaukee, which featured 
eight individual items, in choice 
of four fragrances, but each one a 
single unit. Ayres of Indianapolis 


followed this same theme, both in 
display and advertising, and Mar 
shall Field did the same. In the 
smaller cities the advertising was 
on the national scale, with Lanolin 
Plus featured as one of the holi- 
day leaders, one of the few that is 
consistently on the air in this area. 
Early in the year promotional 
selling will be about as usual in 
units and dollars for this is the 
event that women wait for and 
stock up for six to 12 months, de 
pending on the item offered. 


By Popular Request 


Wanted: better 


squeezable con 
tainers; promotion of treatment 
lines for hair and for feet, with ex 


plicit direction (larger stores that 
have their own private brands 
often have more “how” informa 
tion than the national brands). 
“How to use perfume” is a book 
let that should be available to ev 
ery woman and teen-ager. How to 
open a glass-stoppered bottle is a 
problem that buyers would like to 


see solved. For department and 
drug stores this has been a post 
Christmas bete noire. 


Definitely needed are powder 
impregnated papers that may be 
discarded after one using to re 
place the “filthy” powder puffs al 
ways in evidence, regardless of the 
woman's income o1 
ness status. 

Drop the 


SOc ial ol busi 


word “youth” in so 





much advertising and stress the im- 
portance of “a well cared for skin” 
and a “a well kept hair and scalp.” 

Finally, give more time and at- 
tention to the customer who shops 
in the many “centers” springing 
up outside of major cities. The cus 





Coty executive vice-president, 
spent their Christ- 
Casablanca-Morocco 
was also on their schedule. 


Jean Despres, 
and his wife, Lilly Dache, 
mas holiday in France. 


tomer using these facilities nor 
mally more time for leisurely 
shopping and will accept informa 
tion relative to the care of skin 
and hair and will always be the 
perfect “tester” for any new tra 
grance. Buyers in the larger cities 
who are also purchasing tor these 
shopping centers find that the sell 
ing. is much more personal, inti- 
mate and agree there is an oppor 
tunity for a tremendous expansion 
of business, with intelligent selling, 
not price-cutting, which makes 
women suspicious. 


has 


Inflammable Hair-Spray Lacquers Cause 


“Flaming” 
MAGGIE 


Buffalo—A 
currently been getting front-page 
billing in the local newspapers, 
much to the momentary doom of 
the product and the sorrow of the 
manufacturers. Hair lacquers of the 
spray type were the victims, upon 
the discovery by Buffalo’s Fire Pre- 
vention Bureau that their spray ig- 
nites like a blow-torch if exposed to 
an open flame. A photo demon 
Strating this fact accompanied this 
information in the papers .. . fol 
lowing which, the five brands of 
hair lacquer distributed for sale in 
this area, were automatically with 
drawn from the counters of depart 
ment, drug, and dime stores by the 
buying heads of these retail outlets. 


FLEMMING 


toiletries item has 
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Controversy in Buffalo 


Ten days later a conference was 


held here, participants being But- 
falo’s Fire Commissioner Harold R. 
Becker, the representatives of the 
five manufacturers involved, and 
John D. Conner of Washington, 
D.C., general counsel for the 
Chemical Specialties Manufactur- 
ers Assn. At this meeting it was 


agreed that new dispensers would 
be provided for this spray-type hair 
lacquer, featuring a “Caution” 
warning to be printed in bold type. 
Since the securing of these dispens 
ers will take the better part of 60 
days, it further agreed that 
special labels or neck tags, bearing 
this “Caution” warning, would be 
acceptable for return to the sales 
counters of the other dispensers 


was 





which had been hastily removed to 
warehouses when the initial story 
on “blow-torch” hair lacquers first 
appeared. 


The X-Mess Front 


On the Christmas front, early 
buying was recorded as only “‘fair.’ 
The downtown department stores 
were loaded with people, but they 
were swarming past toiletries de- 
partments to their buying in 
other sections of the stores. For 
some reason, the overall Christmas 
packaging of toiletries didn’t ap- 
pear half as attractive as the pre- 
vious year’s. Another factor de- 
tracting from their individual ap- 
peal was the number of varying 
items in each of several different 
lines, which made their display so 
crowded that you couldn’t see the 
individual item for the clutter of 
the whole group. This condition 
seemed more acutely pronounced 
than ever before. 

\t the Wm. Henger Co., per- 
fumes and colognes sold better 
than at the same time the previous 
year, but with a difference: the in- 
creased volume stemmed from pur- 


do 


chases of single bottles of each. 
Combination sets, or boxes offer- 
ing from two to four fragrances, 


even though nominally priced, did 
not begin to hit the mark that was 
expected of them. 

One special item in the kiddie 
toiletries line which proved an out- 
standing wow was Tre Jur’s Kiddie 
Jubilee Bath Box, priced $1.00 
and featuring a plastic cup, bar of 
bubble tooth- 


soap, sponge, bath, 
brush, and comb. Packaged in a 
case of transparent acetate, perk- 


ily decorated with a Disney-type 
penguin, the contents were plainly 
visible and practically sold them- 
selves on the strength of the “vis- 
ible value” they offered. 


Group Packages Top 
Gift Sellers 


LEE MCKENNON 


New Orleans— The battle of the 
sexes sometimes is very amusing 
and nearly always profitable at the 


cosmetic counter. Recently one of 


the large department stores here 
had two different manufacturers’ 
representatives, both men. The 
buyer reports that women stood 
around muttering what could a 
man tell women about creams, lo- 
tions, etc., then went up and 
bought. The buyer thinks that al- 
though customers weren’t immedi- 


ately responsive to the idea of a 
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7. outstanding products are scientific and harmonious com- 


binations, based on synthetic organic bodies. They are enriched 


CASSIE 

JASMIN by a process of direct contact and passage over the actual flowers 
MIMOSA 

NEROLI where they assimilate some of the properties and qualities of the 
OEILLET (Carnation natural product. 

tag — The use of Floralines will ease considerably the problem 
TUBEREUSE every manufacturer of perfumes and soaps faces in the balance of 
Seni price against cost, and for the constant search for new and richer 
ETC. effects, and where the use of Absolutes is out of the question. 


Floralines, as with all Charabot products, are stocked in this 


country filled in original containers and sealed in Grasse. 


Remember ... Charabot means quality and service 






Sole distributors in the U. S. and Canada for CHARABOT & CIE, successors to HUGUES AINE, Grasse, France *Trade Mark 


CHARABOT. 


132 NASSAU STREET, NEW YORK 38, N. Y. 





REctor 2-6999 
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male representative, their interest 
and curiosity was aroused and the 
cash register hummed profitably. 


Holidays Happy 


The counters dazzled with frivo- 
lous wrappings during the Christ- 
mas shopping days. They were 
ywrovided by the manufacturers, 
and the buyers are properly grate- 
ful. Except in one store, the buyers 
agreed that Christmas packaging 
was lovelier than ever. Group 
packaging proved a boon, espe- 
cially when holiday-slanted. Len- 
theric’s five fragrances boxed to- 
gether at $1.50 did very well. An- 
other group package was Ciro’s 
five perfumes, a $12.50 value, at $5. 
The buyer says this proved espe- 
cially attractive to the customei 
since she could split the package 
into five gifts if so desired. 

When asked if the holiday sea- 


son had pushed treatments into a 
lesser sales category, buyers say no 
indeed. Treatments continued to 
sell steadily. One mentioned by the 
buyer is Consolidated Cosmetic’s 
Lanolin Plus line of creams, lo- 
tions, etc. She thinks the lower 
price is a distinct selling help, and 


the name “Lanolin’” does attract 
the customer. 
Dorothy Gray’s Snow Balloon 


perfume package has done excep- 
tionally well at one of the larger 
stores. Its attractive packaging and 


lower price have made it a_ best 
seller. 
One buyer, whose department 


has added the Charles of the Ritz 
line, confided she was very pleased 
with its success. She says women 
still love to have their powder 
blended for their particular skin 
color and this leads to other pur- 
chases in the line. 


Cincinnati Goes on Treatment Buying Spree 
‘ollowing Excellent Christmas Sales 
Following Excellent Christ Sal 


MARY LINN WHITE 


Cinecinnati—On the basis ol 
early returns, Christmas sales when 
totalled promise to be well ahead 
of the previous year’s. Even early 
in December women crowded el- 
bow to elbow at most downtown 
cosmetics counters, purchasing in- 
expensive gift items by the half- 
dozen. 

One of the biggest hits were tiny 
gadget gift packages of glitter that 
could be hung as ornaments on the 
tree. Three leaders were Coty’s 
bell (a repeat of last year’s lead 
seller), glass slipper, and Santa. 
Capitalizing on the known popu- 
larity of the stocking-filler type of 
cosmetic gift, Alms and Deopke de- 
voted an entire table, in the center 
of the department, to gifts ranging 
in price from 25 cents (a snowman 
powder puff). Many of these trin- 
kets were hung on a modern sty- 
lized C hristmas. tree, where they at- 
tracted considerable attention. 

Diminutive “perfume purses, 
no-spill, no-leak containers with a 
sleek exterior of black satin, were 
vanishing from the counters at 
Mabley and Carew at $1 (no per- 
fume in them, by the way), and at 
Shillito’s, Lelong’s snowman per- 
fume was outst: indingly popular at 
$1.50. Biggest single item at this 
Store, however, was the Hazel 
Bishop lipstick trio at $1.25. One 


probable reason for these unex- 
pected sales, I surmise, is the fact 
that they're labeled for blondes, 


brunettes, and redheads, so that 
there’s no hesitation by the giver 
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because of uncertainty as to 
whether they're giving the correct 
shade or not. 

In spite of the $5 tag, Ciro’s orig- 
inals in perfume were going well 
even at the start of the month. 
Higher priced scents followed their 
usual pattern: plentiful, fast sales 
to men on the last few days before 
Christmas. 


Men’s Gifts Booming 


Continuing the trend of the past 
three years, men’s gifts-from-the- 
cosmetics-counter were increasingly 
popular. Many shaving kits and 
separate grooming items were pur- 
chased, both for servicemen and 
for fathers, sweethearts, and broth- 
ers. Women only appeared at these 
counters; men apparently do not 
exchange such gifts yet. 

The usual treatments went well, 
but jumped into action at the first 


of the year, when Tussy’s accus- 
tomed wind-and-weather lotion 
sale was again scheduled, as well 


as Helena Rubinstein’s hormone 
twins reduced-price feature. Coty’s 
new body lotion is out at halt 
price, and Revlon has lotion-plus- 
soap in a promotion. 

Faberge’s new soap, at three for 
$1.50, was a success for Yule, 
though in general soaps are not as 
wanted as usual as gift items. 
Other Faberge items, such as bath 
oil and sachet, are doing very well 
in their new package. 

The Federal tax on cosmetics 
seems to be no barrier this year 
though many customers still com- 
plain about it. 





Counter Displays 


Aid Gift Sales 


JEAN ROBERTS 


which 
can quite explain, Dallas- 
ites waited late this year to do their 


Dallas—For some reason, 
no one 


Some stores, 
even resorted 
get customers 


Christmas shopping. 
early in December, 
to special sales to 
into the store. 

But about the second week in 
December shopping picked up. We 
made a personal tour of most of 
the department stores and several 
chain drugs. Without  excep- 
tion, the cosmetic counters were 
crowded. 


Counter Displays Pay 

There seemed to be no particu- 
lar plan about the counter dis- 
plays. Every store just had as much 
suitable merchandise as could be 
put there out in the open. Custom- 
ers were buying in all price ranges. 
Clever gift wraps provided by the 
manufacturer gave impetus to 
items and one clerk said she had 
to replace counter displays several 


times every day as customers took 
the items they wanted in hand, 
giving them to the clerk for 


wrapping. 

A large portion of newspaper 
lineage has been devoted to cos- 
metic items. These are especially 
adaptable for mail or telephone 
orders when illustrated and cus- 
tomers have taken advantage of 
this convenience. 

From our observation, stone- 
studded lipstick cases and match- 
ing mirrors were getting a good 
run this year. Neiman-Marcus had 
a particularly attractive display 
and they were selling well. 

Volks, during the dull early part 
of the month, had brought in a 
representative of Alexandra de 
Markoff cosmetics. Interest was 
good and sales continued well dur- 
ing the buying surge. 

Skillern’s, a chain drug com- 
pany, announced its presentation 
of Hattie Carnegie perfumes, for 
which business has been reported 
good. 

Sanger Bros., which has extensive 
cosmetic counters at both its down- 
town and suburban stores, is han- 
dling crowds. Their sales have 
been backed up by newspaper, ra- 
dio and direct mail. One clerk said 
she believed they were busier this 
year than ever before, but she 
couldn’t be sure because the shop- 
ping started late. She also reported 
that buying covered a large price 
range. 





January, 


1953 57 








This month we suggest our 


SECRET 1900 


for Extracts and 
Toilet Waters 


of fine quality 


Compounded in France by 


RHONE-POULENC 


Our Secret 1900 is a new fragrance idea 
worked out with the oldest known ingredients. 


A bewitching blend of Incense and Myrrh — 
Sandalwood and Musk — and Spices from the 
depths of the Orient — topped with a breath 
of sweet Vanilla, Roses and fresh flowers. 


Secret 1900 is only $19.00 a lb. 

delivered in New York duty paid. 

Again don’t let the low price mislead you. 
This also is a high class perfume. 


Free sample available 


on request. 


RHODIA, Incorporated 


230 Park Avenue, New York 17, N. Y. 
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American 


in 1951 


industry 


an increase of 100° 


spent almost 11 billion 


in five years . . 


Hints for Improving Production 


dollars 





on maintenance 


Reduced mainte- 


nance costs could result in largely increased profits for many companies 


I is estimated that American 
industry spent close to 11 bil- 
lion dollars on maintenance in 
1951 compared to half that amount 
in 1946, a 100 per cent increase in 
5 years, while increase in indus- 
trial capitalization in the same pe 
riod was only about 23 per cent. 
According to a study made in 
1948, industry companies 
spent sums of money for mainte- 
nance equal to 60 per cent of their 
net profits. In other words, reduced 
maintenance costs could result in 
tremendously increased profits for 
most of the companies studied. 
Increasing the profit dollar 
through improved maintenance 
practice has some very attractive 
points in its favor. First, no large 
capital outlay is required, as is the 
case for addition of new plant fa- 
cilities or improvement of old pro- 
duction units. Second, beside the 
direct dollar savings obtained from 
improved practices, substantial 


process 


dollar values are often obtained 
from improved product quality 
(due to better machine perform- 
ance), better customer — service, 
elimination of production losses 
due to breakdowns, better yields, 


and improved morale of supervi- 
sion and workers alike. Third, im- 
proved maintenance performance 
is one of those internal economies 
which can put your company in a 
better competitive position so that 
regardless of —e sales are 
booming or falling, t program of 
this type has high. merit. Furthei 
more, improved maintenance pra 
tices will result in definitely bette: 
physical condition of plant and 
equipment. Invested capital, pro- 
tected by good maintenance prac 
tices, can be just as valuable 10 
years alter being built as the day 
it was first put into oper: ation. A 
good maintenance man’s philoso- 
phy is “to maintain every piece of 
equipment or building in as nearly 
a 100 per cent first class condition 
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as is economically and_ physically 
possible.” In some plants, old 
pieces of standard process equip- 
ment are of far greater value than 
new equipment made by the same 
equipment manufacturer, simply 
due to the fact that alert mainte- 
nance has altered the equipment 
with modifications which make it 
easier to maintain, make it per- 
form better, longer, and with re- 
duced cost, and is very often safer. 
Many equipment manufacturers 
could gain valuable ideas for im- 
proving their equipment if they 
were permitted to study pieces of 
their equipment which have been 
submitted to an intelligent mainte- 


nance program over a period of 
years.—Jackson D. Leonard, R. S. 
Aries & Associates, preface to 


Maintenance 


‘The Problem of 
Costs.” 


Interior Packaging 


For the interior packaging of cos- 
metics, fancy toilet soaps, etc. a new 
decorative form of packing is being 
introduced by the Kimberly- Clark 
Corp. It is known as Decor Em- 
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White creped cellulose wadding 





bossed Kimpak and has a lattice 
pattern. It is a soft, white creped 
cellulose wadding and is recom- 
mended for use as top and bottom 
pads to protect cosmetics and soaps 
against surface damage or breakage. 
The new product is available in 
sheets from 3x3 in. to 20x50 in. in 
three thicknesses either unbacked 
or backed with glassine or white 
tissue. 


Liquid Conditioning Machine 


A liquid conditioning machine 
servicing the entire field of ion ex- 
change plus the removal of solid 
and gaseous media is the way Enley 
Products Inc. describes its Pup Re- 
actor. It is the basic unit of a mod- 
ular system, creating flexibility of 
design and production. Used for 
ion exchange including water de- 
mineralization it is designed to be 
used individually or in multiples 
for simple or complex ion exchange 
processes. Its low cost, the makers 
point out, makes possible econom- 
ical and laboratory processing. As a 
companion the company offers the 
Pup Regenerator Tube which is 
said to facilitate easy and fast re- 
generation by the user. 


Improved Grade of Oleic Acid 


A process suitable for the com- 
mercial production of an improved 
gerade of oleic acid has been devel- 
oped by the Fatty Acid Purifica- 
tion Group of the Eastern Regional 
Research Laboratory, and was a 
Trail Blazer exhibit at the National 
Chemical Exposition in Chicago. 
[he process for preparing this 
chemical involves partial, selective 
hydrogenation of the inedible ani- 
mal fats which converts the unde- 
sirable polyunsaturated constitu- 
ents into useful ones. The improved 
oleic acid it is reported, retains its 
original color and odor longer than 
the oleic acid previously available 
commercially (red oil) and, there- 
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sith 
POLYOLS 
1} 

9: as 


is guaranteed by rigid specifications 


Sorbitol is made from abundant, pure natural 
sugar. It is processed under modern, rigid, 
statistical quality control methods. Its 
unvarying analysis and freedom from harmful 
contaminants help protect you against 
variations in your finished product. 


...and sorbitol costs less 


In war or peace, even in times of inflation, the 
price of sorbitol has dropped steadily. This 
remarkable record has been accomplished 
through continued expansion and refinement 
of Atlas manufacturing facilities. 


COMPARE ALL FOUR POLYOLS 


PT eT Tete y Ti Tit before you buy...and select the one that proves 
superior on every count. To aid in your choice, 
Atlas offers complete technical information 

ry tts gs = a non oe to 

WILMINGTON 99, DELAWARE elp apply sorbitol in your specific product. 

pr Seapepere te pre Write for the new book “The Sorbitol Story.” 


ATLAS POWDER COMPANY, CANADA, LTD. 
BRANTFORD, CANADA 
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fore, it is added, is advantageous 
for use where stability is a prob- 
lem. It contains more than 90 per 
cent monoethenoic acids, and there- 
fore is suited for further chemical 
processing into derivatives of vari- 
ous types. The purified oleic acid 
has the following approximate com- 
position: 90 to 98 per cent mono- 
ethenoic acids (oleic, elaidic and 
palmitoleic), 1-6 per cent solid 
acids and | to 4 per cent polyun- 
saturated acids. Because of its pur- 
ity and freedom from undesirable 
color and odor, the improved oleic 
acid is especially suitable for use 
in various syntheses. 


Triple Distilled Water 


Triple distilled water which 
meets U. S. P. specifications is at 
one’s finger tips when the new Dee- 
minac offered by the Win Sales 
Co. is used according to that com- 
pany. A flexible plastic bottle is 
filled with tap water and squeezed. 
The cartridge type filter contains 
ion exchanges resins to grip and 
hold any ionized particles found in 
the water supply the company 
states. Deeminac comes in three 
sizes: 6 oz. bottle with 2 oz. filter to 
distill up to 20 gal.; one up to 30 
gal. and one to 40 gal. A color 





Filter distills water 


change in the filter indicates the 


need for a refill. 


Air Powered Stirrer 


A new stirrer, completely pow- 
ered by air has been introduced by 
the Arrow Engineering Co. It is de- 
signed for the more viscous — 
rials. Air supply of 35 to 100 Ibs. i 
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all that is necessary to power this 
7-1 air ratio motor at speeds from 
50 to 1200 rpm. The 12 in. shaft 








Stirrer powered by air 


and 214 diameter propeller of 
stainless steel are easily cleaned. 
The safety factor rests in the fact 
that there are no sparks possible 
due to no electrical operation. It is 
easily mounted on the laboratory 
stand. 


Processing Literature 


How to get the most out of every 
day is the subject of a 21-page book- 
let by Karin Roon issued by the Na- 
tional Foremen’s Institute which 
sells for 20 cents. The book endea- 
vors to give the answers to the prob- 
lems of organizing an individual's 
activities for the highest degree of 
efficiency and the least amount of 
tension. It outlines eight tested ways 
that an employee ¢ ‘an apply to the 
organization of his daily activities. 


The buyer of wire cloth or filter 
cloth will find the 126 page catalog 
of the Multi-Metal Wire Cloth Co. 
of much value the company points 
out because it contains specifica- 
tions, characteristics and uses of 
wire cloth and filter cloth. It con- 
tains, the company adds, nearly all 
of the pertinent data required in 
designing process units which con- 
tain such products. A special sec- 
tion includes a report on 18 months 
of research into the flow character- 
istics and particle retentivity of me- 
tallic filter cloths conducted at Co- 
lumbia University. The catalog is 
profusely illustrated and may be 
had for the asking. 





Squeezable polyethylene bottles 
are illustrated and described in an 
8-page brochure issued by the Plax 
Corp. The catalog covers functional 
characteristics and design consider- 
ations of the resilient bottle, data 
on closures and accessories for print- 
ing and labeling techniques and 
lists typical uses. 


The latest wholesale price list of 
Fritzsche Brothers, Inc., 76 Ninth 
Ave., New York, 11, N.Y. is avail- 
able for the asking to those whose 
purchases are in wholesale quanti- 
ties. It covers the complete line of 
products offered by the company. 


The production and sales in 1951 
of synthetic organic chemicals are 
covered in the annual report of 
the U. S. Tariff Commission, Wash- 
ington, 25, D.C. from whom it may 
be obtained for 45 cents. The re- 
port gives the production and sales 
of more than six thousand indivi- 
dual items and contains a list show- 
ing the manufacturer of each. Im- 
port statistics are also given. 


Perfume case histories inaugu- 
rated by Dodge & Olcott Inc., 180 
Varick St. New York, 14, N.Y. as a 
service to manufacturers of all types 
of fragrance products makes its de- 
but in the October issue of the in- 
teresting D&O News published by 
the company, a copy of which may 
be had for the asking. 


Decorating specialists for poly- 
ethylene bottles is the way the 
Modern Art Printing Co. describes 
its services in a leaflet just issued. 
It claims reproduction facilities for 
half a million units per day. The 
company has just moved into a new 
modern plant in the metropolitan 
area. 


Introducing Modulan in Your 
New Formula is the subject of a 
tersely written but informative 8- 
fold leaflet issued by American 
Cholesterol Products Inc. It tells 
what Modulan is, gives its compar- 
ative properties with lanolin, and 
also points out its uses in cosmetics. 
Some typical formulas are included. 
A copy may be had by writing to 
the company at Milltown, N.]. 


Essential Oils, Perfume Com- 
pounds and Flavors is the subject 
of a 38-page price list and descrip- 
tive manual covering the complete 
line of essential oils, aromatic chem- 
icals, Duval perfume specialties, 
floral perfume bases, perfume oils 
for industrial uses, imitation fla- 
vors, spice oils and vanilla products 
offered by S. B. Penick & Co. 50 
Church St., New York, 7, N.Y. 
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bra orance Makes 
the Heart 
Grow Fondev... 


PEOPLE RESPOND to fragrance... 
whether it’s on a pretty girl or on a 
product. To find the one right 
fragrance for your product dial our 
nearest office. You and your perfuming 
problems will be answered by a perfect 


combination of skill, resources and experience. 


SSPE, 
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—— G NAUGATUCK @ AROMATICS © 


SOAPOLS—For bar, paste and liquid soaps. DIVISION OF UNITED STATES RUBBER COMPANY 


SHAMPAROMES—For liquid, cream and paste NY F254 Fourth Avenue, New York 10, N. Y.—701 South La Salle Street, Chicago 5, md 
Toroito Montreal 
Sole Distributors for: 
MODERN BASES—For fine perfumes, colognes, : JEAN ROURE, PIERRE ZILLER, BRUNO COURT S. A. 
toilet waters, toilet preparations, etc. “Se 2: , - GRASSE, FRANCE 
A % 
CREAMODORS—For all types of creams and lotions. - a eT Salo tUBS 


« i at c 


shampoos, QX Qs 


MANUFACTURERS OF AROMATIC CHEMICALS—IMPORTERS OF ESSENTIAL OILS 
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Literature of the Flavor Industry 


A review of the more important texts and journals serving 


the flavor industry and the flavor chemist 


. Aromatic chemicals 


ELATIVELY recently (Sep 

tember, 1952), the Division 

of Chemical Literature of 
the American Chemical Society 
held a “symposium on the Litera- 
ture Resources of the Food Indus- 
tries” in which the initial paper 
was presented by your Flavor Edi- 
tor. This was entitled “Introduc 
tion and General Discussion of 
Food Industries Literature.” This 
paper will be published in the Ad 
vances in Chemistry Series pub- 
lished by the American Chemical 
Society. As a portion of this paper, 
| devoted a small section to the 
general literature of flavoring ma- 
terials in Foods. 

In one sense, flavor literative 
can be divided into two large divi- 
sonis, one devoted to flavoring ma- 
terials and flavoring of foods and 
the other to the flavor of foods, 
especially prepared foods. Actually 
in my paper presented in the afore 
mentioned symposium, references 
to the former division rather than 
to the latter were given. 

One can, of course, group the 
literature of the flavor industry 
concerning the flavoring of foods 
and flavoring material in various 
ways. Thus this literature can be 
placed in subgroups dealing with 
the history, chemistry, composi 
tion, technology and preparation, 
preservation, analysis, governmen- 
tal control, sanitation, and othe 


aspects of the literature in this 
field. 


& Essential Oil Review 


. Formularies 


MORRIS B. JACOBS, Ph. D. 


Possibly a more practical ap- 
proach is to group the literature 
of flavoring materials and the fla- 
voring of foods into the subgroups 
considering on the one hand books 
dealing with the subject and on 
the other hand the journals de- 
voted to this field. I trust my read 
ers will understand that the omis- 
sion of any book or journal is 
wholly unintentional. 


Major Texts 


Probably the first text in Eng 
lish to consider the problem of fla 
voring materials and their appli- 
cation to the flavoring of food, in 
a relatively modern sense and not 
principally from a formulary point 
of view was that of Erich Walter, 
“Manual for the Essence Industry” 
(Wiley, New York, 1916). During 
the Prohibition Era, the section in 
this book devoted alcoholic bev- 
erage flavors was deleted from re- 
printings. A limited edition of this 
book has recently been reprinted. 

Another one of the very first 
books to consider this problem was 
that of A. Clark, “Flavouring Ma- 
terials—Natural and _ Synthetic” 
(Frowde, London, 1922). The first 
really comprehensive text with the 
stress on newer aromatic chemicals 
was that of Alfred Wagner, 
“Aromastoffe” (Steinkopff, Dres- 
den und Leipzig, 1933). Shortly 
after Wagner’s book appeared, Al- 
fons M. Burger wrote, “Das Buch 
der Aromen” (Villiger, Wadenswil, 


Vajor texts 


. Essential Oils 


Switzerland, 1935). These texts 
were written in German and thus 
the information they contained 
was not readily available to many 
American readers. 

There was viriually a complete 
hiatus in the publication of texts 
in this field for over a decade after 
the appearance of the Wagner and 
Burger books, despite the large 
amount of work done in the inter- 
val. Then the most comprehensive 
book written in this field ap- 
peared. It was “Synthetic Food Ad- 
juncts (Synthetic Food Colors, Fla- 
vors, Essences, Sweetening Agents, 
Preservatives, Stabilizers, Vitamins, 
and Similar Food Adjuvants)” by 
Morris B. Jacobs (Van Nostrand, 
New York, 1947). This was also 
the first book to tie the topic of 
flavoring materials directly in with 
other synthetic adjuvant materials 
used by the food industries. 

One must not fail to mention 
here Edward J. Kessler’s valuable 
little book, “Practical Flavoring 
Extract Maker” which was later re- 
vised by Ralph H. Higby (Spice 
Mill, New York, 1927). 

An older text, with stress on 
chemistry and chemical structure, 
was Georg Cohn, “Die organi- 
schen Geschmacksstoffe” (Siemen- 
roth, Berlin, 1914). An old text 
was Joseph Harrop, “Monograph 
on Flavoring Extracts.” This was 
originally published in London by 
Harrop & Co. but was reprinted in 
Columbus in 1891. It is necessary 
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also to mention here H. G. D. 
Hiscox, “Henley’s Twentieth Cen- 
tury Book of Formulas” (Henley, 
New York, 1944). 

The flavor formulas, how- 
ever, are more closely associated 
with the 19th century than with 
the 20th. 

\ number of encyclopedias con- 
tain flavor formulations. For in- 
stance F. Ullmann, ‘ ‘Enzyklopadie 
der technischen Chemie” (2nd Ed., 
Vol. V); and A. H. Hopkins, ed., 
‘The Scientific American Cyclope- 
dia of Formulas” (Munn, New 
York, 1919). As mentioned previ- 
ously there are a number of per- 
fume formulary books which also 
contain flavor formulations. 


Food Industries 


A good deal of the literature 
concerning flavoring materials is to 
be found in the literature of a 
given food industry. For instance, 
one of the early texts considering 
this topic from the point of view 
of the beverage industry was that 
of Charles H. Sulz, “Treatise on 
Beverages” (Dick & Fitzgerald, 
New York, 1888). Other old texts 
are G. S. Morris, “The Bottlers’ 
Formulary” (Morris Chemical Co., 
Kansas City, 1910) and G. F. Saw- 
yer, “Bottlers’ Extracts” (Sawyer, 
Livingston, Texas, 1904). 

In a similar manner in other 
texts serving other industries, par- 
ticularly the ice cream, candy and 
confectionery, and bakery indus- 
tries significant portions of the 
texts are devoted to the flavoring 
materials used in the industry. 


Essential Oils 

The flavor industry is naturally 
very much interested in the litera- 
ture of essential oils. Since this has 
recently been reviewed (mention 
of which was made in a recent is- 
sue) one need but recall the trea- 
tise by E. Gunther, “The Essential 
Oils” (6 vols., Van Nostrand, New 
York, 1948-1952). A brief but com- 
prehensive review of the essential 
oils used for the —— of foods 
was written by Morris Jacobs 
and can be found in “Chemistry 
and Tec hnology of Food and Food 
Products” edited by Morris B. Ja- 


cobs (Vol. II, Interscience, New 
York, 1951). 


Journals 


The most important journal 
serving the flavoring industries at 
the present time in the United 
States of America is THE AMERI- 
CAN PERFUMER and Essential 
Oil Review. Some 20 years ago, 
there was an American journal spe- 
cifically devoted to the topic of 
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Flavors, namely, the Flavoring Ex- 
tract Journal. This publication 
was absorbed by the flavor section 
of the Spice Mill and the latter has 
been absorbed by Coffee and Tea 
Industries 

In Great Britain, there was for 
a time a specific journal for the fla- 
voring industry, Flavours, but it 
was unable to continue an inde- 
pendent existence. Perfumery and 
Essential Oil Record publishes ar- 
ticles concerning flavoring materi- 
als from time to time. 

One can point out here that 
though Soap, Perfumery & Cosmet- 
ics does not carry many articles of 
interest to flavorists, occasionally 
articles appear which are of inter- 
est. For instance one can mention 
the series of articles on the com- 
pounding of perfume materials by 

Charles Morel which have been and 
are appearing in this journal. 


Foreign Publications 


There are a number 
journals which publish articles 
concerning flavoring materials 
other than merely articles concern- 
ing essential oils. For example 
among such journals one can men- 
tion Industrie de la parfumerie, 
Parfumerie moderne, Parfumerie 
und Kosmetik, and Rivista itali- 
ani essenze, profumt, pianti offici- 
nali, oli vegetali, saponi. 

Perhaps. it will be possible to 
pursue this study of the literature 
resources of the flavoring indus- 
tries with particular stress on those 
books and journals dealing with 
the flavor of foods. 


of foreign 


1953 Sugar Quota Placed 
at 7,800,000 Tons 


The Department of Agriculture 
has placed sugar quotas for 1953 
at 7,800,000 tons, which compares 
with an initial 1952 determination 
of 7,700,000 tons, a final determi- 
nation of 7,900,000 tons and an 
estimated actual consumption of 
8,100,000 tons. 


Change in FDA Law Sought 
to Empower Plant Visit 

Following a recent U.S. Supreme 
Court decision decreeing that the 
FDA is without authority to inspect 
food establishments without first 
making a request and obtaining 
permission of the owner or opera- 
tor, the FDA and leading drug and 
cosmetic associations have agreed 
to recommend that Section 704 be 
changed to require instead that 
written notice be provided to the 
owner or operator of the intended 
visit. 


Flavored Notes 


SYMPOSIUM on 

the Use of Pesticides on the 
Flavor of Fresh and _ Processed 
Fruits and Vegetables’ was held 
under the joint sponsorship of the 
American Association of Economic 
Entomologists and the Division of 
Agriculture and Food Chemistry of 
the American Chemical Sociéty at 
Philadelphia on Dec. 16, 1952. 

Among the topics covered were: 
The nose as a molecular analyzer 
(Lloyd Beck); Methodology of 
taste-testing (E. H. Hinreiner); 
Some simplified statistical proce- 
dures useful in evaluating flavor 
differences (Howard L. Stier); Use 
of preference test methods for de- 
tecting off-flavors in foods (D. R. 
Peryam); Agricultural chemicals 
and flavor evaluation (C. C. Comp- 
ton); Use of taste panels in pre- 
liminary studies of new pesticides 
applied under field conditions to 
oranges, dates and walnuts (W. H. 
Ewart et al.); Pesticides and the 
flavor of citrus products (C. W. 
Wilson); Flavor evaluation of food 
products treated with pesticides 
(E. Dawson); Establishments and 
operation of a procedure for de- 
termining flavor differences in 
vegetables treated with pesticides 
(T. C. Allen); Results of flavor 
tasting of vegetables treated with 
pesticides (W. A. Rawlins and 
A. C. Davies); Effect of lindane on 
the flavor of milk (R. E. Ely); Fla- 
vor effects of pesticides on food 
products in relation to registration 
under the Insecticides, Fungicides, 
and Rodenticide Act (R. O. 
White); Influence of processing on 
flavor a due to applied 
chemicals (C. Mahoney). 

The Evans conan and Devel- 
opment Corporation, New York, 
has announced that it has enlarged 
its organoleptic laboratory for test- 
ing and evaluating the flavor and 
odor of food products. This organ- 
ization has five panels which meet 
every day in order to test the odor 


and flavor of various products.— 
M. B. J. 


“Influence of 


Many Trademarks Require 
Affidavit of Use in °53 


To prevent cancellation of their 
trade marks, many owners will 
have to file affidavits that they are 
still in use or, if they are not in 
use, that this is due to special cir- 
cumstances, but not because of any 
intention to abandon the mark. 
trade marks registered in 1948 
or republished under the Lanham 
Act in that year, are affected. 
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It is by brilliant design as well as imaginative artistry that 


a perfume meets with success in today’s market. 


The master perfume chemists of van Ameringen-Haebler, Inc. 
know markets, know perfumes, and are skilled in the creative arts of 


perfumery. Their guidance can help you design your next success. 


MANUFACTURERS AND CREATORS OF THE FINEST Pe 
Cd 
- 


< 


” ameringen - haebler, inc. 


S21 West 57th $$ 7O@s.¢€ 7 








ADACIOM Installs New 
Officers, Directors 


New ofhcers of the Associated 
Drug and Chemical Industries of 
Missouri, Inc. were introduced at 
the annual Christmas party in the 
Hotel Chase, St. Louis, following 
the 14th annual election on De- 
cember 3. They took office on Janu- 
ary |. 

The new officers are: president, 
G. C. Irwin; Ist vice-president, C. S. 
Fox; 2nd_ vice-president, G. F. 
Pauley; 3rd _ vice-president, J. W. 
Wise; secretary, J. A. Mueller; and 
treasurer, J. Louis Lanz. 

Members of the executive com- 
mittee are: Richard W. Hayes, 
4. O. Hoeller, E. T. Mann, J. E. 
Montgomery, L. G. Peck, and A. L. 
Saeks. 

The Board of Directors includes, 
in addition to the above, F. A. 
Barada, Dr. J. S. Brewer, C. E. 
Caspari, Jr., C. W. Godefroy, Mor- 
ton Meyer, G. H. O’Neal, O. W. 
Rash, J. C. Varley, and Marvin 
Yates. 


Atlas Powder Co. Announces 
Personnel Changes 


The Atlas Powder Co. has an- 
nounced a_ series of personnel 
changes in its industrial chemicals 
department. 

E. John Caruso has been trans- 
ferred from Wilmington to the 
Chicago sales office, servicing in 
Minnesota, Nebraska, Iowa, and 
parts of Illinois. 

Donald A. Lemire and Stanley J. 
Dumovich have been transferred 
from the company’s sales trainee 
group to the industrial chemicals 
sales department and have been 
assigned to the sales correspon- 
dence group in the Wilmington 
othce. 


Perfumers Hear Talk on Infra- 
Red Absorption Spectroscopy 


“Infra-Red Absorption Spectro- 
scopy, the Finger-Print Method of 
Analysis” was the subject of Dr. 
W. A. Patterson of Baird Associ- 
ates, Cambridge, Mass., guest 
speaker at the regular monthly 
dinner-meeting of the American 
Society of Perfumers, held at the 
Advertising Club, New York City, 


December 17. 


Hundreds Attend Annual 
Givaudan-Delawanna Party 


Several hundred _ personalities 
from the perfume, cosmetic and al- 
lied industries gathered at the an- 
nual Fall reception and cocktail 
party tendered by Givaudan-Dela- 
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ing six different scents. 


Francois Villon of Paris is distributing a new 
collection of fifteen different perfumes in 
miniature sizes. They come in cases contain- 











Al Fiore, Andre Givaudan, Joseph Balsam and E. R. Durrer. 


wanna, Inc. last month. The 
party was held at the University 
Club in New York on the occasion 
of the visit to America of Andre 
Givaudan, and was attended by 
many of the most prominent men 
in the cosmetic industry. 

Mr. Givaudan enjoyed this op- 


portunity to renew acquaintances 
with many eminent personages 1n 
the field, and to discuss with them 
current problems of the industry 
both here and abroad. A few days 
after the reception, Mr. Givaudan 
left New York for Paris and 
Geneva. 
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ALBERT VERLEY & COMPANY SUGGESTS; 


MAKE FULL USE OF THE LATEST IN 


—FOR SUCCESS IN THE 


BATTLE OF THE BRANDS 
TURN 


THE PAGE: 








ALBERT VERLEY AND CO., IN¢ 
466-472 W. Superior St., Chicago 10, Ill 
114-116 E. 25th St., New York 10, N. Y 


MEFFORD CHEMICAL CO 


1026 Santa Fe Ave., Los Angeles 21, Calif 


ALBERT VERLEY AND CO., INC 


222 Front St., East, Toronto, Ontario 


> a St ; ) 
Representatives in all principal cities 


throughout the world. 


CONSULT ALBERT VERLEY & COMPANY FOR MODERN 
MATERIALS TO STRENGTHEN THE COMPETITIVE APPEAL 
OF YOUR PRODUCT 


Spending in 1953? Yes, plenty of spending—but with dis- 
crimination! To coax the consumer's dollar this year, the per- 
fumer must use all of his talent and ingenuity. 

To help you do just that is the purpose of Albert Verley 
& Company's complete service. Especially, we should like to 
acquaint you with the work we have been doing with some 
of the newer chemicals. 

A number of recent Albert Verley & Company creations, 
based on this research, have brought a remarkable response 
from the industry. You too may find a new lift for one of 
your important formulas. 

Let us review your odor requirements, without obligation. 
We shall be happy to offer our suggestions and furnish work- 


ing samples for your experimental work. Call or write today. 
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Use of Essential Oils in Candy 


How to obtain the best flavor in confections from essential oils. 


. » Discussion of individual oils largely used by confectioners 


together with essential facts about their composition and properties 


HE various oils used in the 
candy industry are sometimes 
broadly classified as fixed oils, 
mineral oils and volatile or essential 
oils. Briefly, they are composed of 
the organoleptic principles which 
make flowers, fruit, leaves, root, 
bark, wood and plants in general 
odoriferous. Essential oils are also 
called volatile oils because they 
evaporate at ordinary temperature. 
Essential oils occur in secretory 
cells, secretion reservoirs, internal 
and external glands of flowers, 
leaves, bark, wood and_ roots: 
they are obtained by several meth 
ods of manufacturing. When occur 
ring in large amounts, as in the 
peels of citrus fruits, they may be 
collected by simple pressing. Most 
oils, however, are isolated by the 
pring iple of steam distillation. 
When freshly distilled, the oils 
are usually colorless or at the most 
yellowish, such as Lime oil. In a 
few instances they are amber, like 
Cade Rectified, or reddish, as ex 
hibited by Bay oils; sometimes 
green, like Oils Cognac or Berga- 
mot, or even blue, like German 
Chamomile. They are distin- 
guished by a strong odor which re- 
sembles that of the mother plant, 
though somewhat sharper. Most es 
sential oils are lighter than water, 
such as Oils Lemon, Orange, Anise 
and Peppermint; a few are heavier, 
like Clove, Cassia, Birch and Win- 
tergreen. When exposed at ordi 
nary temperature to light and air, 
the essential oils easily absorb oxy- 
gen, assume a darker color, become 


® Fritzsche Brothers Inc. From an_ address 
before the New York group of the American 
Assn. of Candy Technologists. 
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viscous and change in odor until 
some of them finally resinify. 


Chemistry of Essential Oils 

The chemistry of essential oils is 
extremely complicated. — Briefly, 
the oils consist of terpenes, sequi- 
terpenes, polyterpenes, and_ their 
oxygenated derivatives, the latter 
being the most important and the 
most valuable odoriferous con 
stitutents. 

To obtain the best flavor in con- 
fections from essential oils, it is 
very important that they be used 
properly and in the correct propor- 
tion. It is just as important that the 
oils be stored correctly to prolong 
their natural flavoring characteris- 
tics without deterioration. 

Too often confectioners overfla- 
vor with essential oils. This is not 
only costly, but does not produce 
the best flavor in the candy piece. 
For example, it has been deter- 
mined by flavor tests that two or 
three ounces of Orange oil are suf- 
ficient for one hundred pounds of 
hard candy when used with sixteen 
ounces of Citric Acid. Some manu- 
facturers use considerably more 
needlessly increasing their flavor- 
ing costs; while other manufactur- 
ers use less and the small saving in 
cost is not justified by the lack of 
flavor strength and lowered qual- 
ity of the confection. 

Some of the larger and more pro- 
gressive candy concerns pre-meas- 
ure flavoring materials which are 
placed in containers holding suff- 
ficient for one batch. A responsible 
individual is assigned to this task 
and the candymaker receives only 
enough containers for the batches 


he will manufacture in a given pe 
riod of time. This avoids waste of 
essential oils, over-flavoring, and 
insures the uniformity of the flavor 
in the finished candy. 

Che following brief discussion of 
the individual oils which are used 
by the confectioner may prove in 
teresting and helpful. 


Oil Lemon USP XIV 

Practically all of the Lemon oil 
used by confectioners originates 
from California although there is 
some imported from Italy. The oil 
is expressed without heat from the 
peel of the fruit. Effic ient machines 
have been perfected for this extrac- 
tion, which rupture the oil glands 
on the outside of the peel and 
eject an oil emulsion without con- 
tact with the juice. The oil is sub- 
sequently separated from the emul- 
sion, clarified and is now ready for 
use as a flavoring agent. Usually 
two to three ounces of Lemon oil 
with 16 ounces of Citric Acid are 
sufficient for 100 pounds of hard 
candy. Some manufacturers use up 
to twenty ounces of Citric Acid for 
the manufacture of the popular 
sour balls. 


Oil Orange Sweet USP XIV 

Oranges are found practically all 
over the world where climatic con- 
ditions permit the growth of the 
orange tree. Oils have been im- 
ported from the West Indies, 
French Guinea, Brazil and Sicily. 
None of these are factors at the 
present time and most of the oil 
used by the confectioner originates 
in California and Florida. The oil 
is expressed without heat from the 
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peel of the fruit in very much the 
same manner described above fon 


three 
with 16 
ounces of Citric Acid are sufficient 
for a 100-pound batch of hard 
candy or one ounce per 100 pounds 
of cream centers with a medium 
sweet enrobing chocolate. 


Lemon oil. Usually two or 


ounces of Orange oil 


Oil Lime Distilled 


This oil comes principally from 
Mexico and the West Indies. It is 
distilled from the juice of the 
crushed fruit immediately after the 
fruit passes through the iron 
crushing rollers. The 
strained and distilled to recover the 


juice is 


oil which has been pressed from the 
rind of the fruit. For 100-pounds of 
hard candy, 2 ounces of Lime Oil 
with 16 or 20 ounces of Citric Acid 
is usually sufficient, or one ounce 
for 100 pounds of centers with a 
medium-sweet enrobing chocolate. 
The above citrus oils all contain 
a high percentage of terpenes 
which are unsaturated hydrocar- 
bons and rapidly absorb oxygen 
from the air. Consequently, it is 
very important to keep the oils in 
well-filled, tightly stoppered con- 
tainers. Never store for any length 
of time in half or partially-filled 
cans, drums or bottles. A uniform 
temperature of 68-70° F. is desirable 
and keep containers away from 
heating units and direct sunlight. 


Oil Anise USP XIV 

This oil originates from the 
Provinces of ‘Tonkin in Indo- 
China, also Kwangsi in South 
Eastern China. It is distilled from 
the star-shaped fruit, Iliciu 
Verum. Usually | to 114 ounces of 
the oil with no acid is sufficient for 
a 100-pound batch of hard candy. 

Chis oil contains a high percent- 


|HOW TO solve YOUR COLOR PROBLEM 


IN THE QUICKEST POSSIBLE WAY 


LEEBEN 


INC. 


Note this 0. &C. ond Ext. D. & C. Col- 
ors for Perfumes, Soaps, Shampoos, Bath 
Salts, Toilet Preparation Compounds, 
Woveset, and Brilliontines. Try SAPONINE 
today—the perfect foom producer 
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age of anethol, a phenol ether. It 
may be stored in heavily tinned or 
galvanized drums, 
containers at 68-70 


cans or glass 
F. A lower tem- 
perature should be avoided to pre- 
vent congealing of the anethol. 
Should congealing occur, warm the 
container and thoroughly mix the 


oil before use. 


Oil Cassia USP XIV 

This oil is distilled from the 
leaves and twigs of Cinnamomum 
cassia in the Province of Kwangsi 
and Kwangtung in Southern 
China. The oil is first produced in 
native stills and shipped to the 
United States where it is rectified 
before use. It is universally used to 
impact a Cinnamon Flavor to all 
types of confections and other food 
products. Usually 2 to 3 ounces is 
sufficient for 100 pounds of hard 
candy with no acid. 

This oil contains a high percent- 
age of aldehydes which will slowly 
oxidize to their corresponding 
acids if improperly stored. It is ad- 
visable, therefore, to keep the oil 
in well-filled, tightly stoppered 
glass containers away from heat and 
direct sunlight and preferably at a 
uniform temperature of 68-70° F. 

The oil is frequently shipped in 
cans and drums, but should be re- 
moved from these containers to 
glass for storage over prolonged 
periods. 


Oil Peppermint 

This oil is distilled with steam 
from the overground parts of the 
flowering plant Mentha Piperita in 
Southern Michigan, Northern In- 
diana, Ohio, Oregon and Wash- 
ington. In the Midwest the English 
or Black Mint is rapidly replacing 
the native American Mint as it has 
a better flavor and a greater yield. 


CHEMICAL CO., 


Interstate Color Co. Division 


389 WASHINGTON ST., NEW YORK 13, N. Y. 


It is interesting to note that the first 
plantings of Peppermint were in 
Wayne County, New York State, 
in the year 1816 and the mint- 
growing industry has migrated to 
the Middle and Far West since 
that date. 


Oil Peppermint Rectified USP XIV 

This is sometimes referred to as 
Double Distilled Peppermint Oil 
USP XIV and is obtained by recti 
fication of the single distilled on 
natural Peppermint oil. 

Oil Peppermint USP XIV 
Twice Rectified 

This is frequently referred to as 
Triple Distilled Peppermint oil, 
and is produced by a very high de- 
gree of rectification of the natural 
Peppermint oil. The twice rectified 
oil is indispensable in quality con 
fections because of its clean re- 
freshing flavor. 

For flavoring candy, two ounces 
of Peppermint Oil with no acid is 
sufficient for 100 pounds of hard 
candy or 1 ounce per 100 pounds 
fondant with a medium sweet en- 
robing chocolate. 

Peppermint oil contains a high 
percentage of menthol and is more 
stable than most essential oils 
which contain a high percentage of 
aldehydes or terpenes. It may be 
safely stored in heavily tinned or 
galvanized containers although 
glass-lined tanks or bottles would 
be better. 

Oil Clove USP XIV 

This oil is distilled from the 
dried flower buds of Caryophyllus 
aromaticus in Zanzibar and Mada- 
gascar. This is one of the most im- 
portant essential oils and it has the 
typical odor and flavor of Clove 
Buds. 

For hard 


candy one to I% 


Use F. D. & C. Certified Food 
XY Colors for Flavoring, Extracts, 
f 


Flavors and all other food 
products. 


I 
J 





TEL.: WALKER 5-0210-0211 


The American Perfumer 





RMR ee oe 


Tae. 


ratte RM, © EF 


Vian. 


a 


ERI So cde 


- 


ee meemecere Pn eR 









aoe Ss 


ee 


ounces with no acid is generally 


sufhcient for a 100-pound batch. 


Oil Spearmint USP XI} 

This oil is distilled from the 
overground parts of the Mentha 
spicata, principally in Indiana and 
Michigan. Two types of Spearmint 
are grown in Indiana and Michi 
gan, the so-called Native American 
and the so-called Scotch on High 
land Spearmint. Some users prefet 
oil distilled from the Scotch, others 
oil from the American variety. At 
the present time the greater part 
of the acreage is devoted to the 
Scotch variety. While used princi 
pally in chewing gum, this oil is 
also extensively employed as a fla 
voring for starch gums and hard 
candies. Usually one pound of oil 
is sufficient for 100 pounds of chew 
ing gum base and 2 ounces with 
no acid for 100 pounds of hard 
candies or 3 ounces for’ 100 
pounds of starch gum. 

Spearmint oil contains a_ high 
percentage of ketones which will 
polymerize if the oil is improperly 
stored. To prevent this, it should 
be kept preferably in glass contain 
ers. However, the oil may be stored 
for short tin-lined 
drums, cans or tanks. The contain 
ers should be well filled and 
tightly stoppered at all times. 


periods in 


Oil Sweet Birch USP XIV 

This oil is distilled from the 
twigs of Betula lenta. The north 
ern oil originates in Pennsylvania 
and the southern oil in Tennessee 
and North Carolina. 


Oil Wintergreen USP XIV 

This is sometimes referred to as 
Boxberry, Teaberry or Checker 
berry Oil, and is distilled from the 
evergreen Gaultheria procumbens. 
The northern oil originates in 
Pennsylvania and the New Eng 
land States whereas the southern 
oil comes from Tennessee and 
North Carolina. 

Sweet Birch and Wintergreen 
oils are frequently used inter- 
changeably by the confectioners’ 
industry so the following remarks 
pertain to both of these oils. 

For flavoring 100 pounds of hard 
candy, usually 3 ounces with no 
acid is sufficient. These oils are also 
popular with the chewing gum 
manutacturer, who uses approxi 
mately | pound for 100 pounds of 
gum, and for the producer of tasty 
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To obtain the best 
flavor in confections, 
essentials oils should 
be used properly and 
in the correct propor- 
tion; overflavoring is 
undesirable. 


Courtesy Standard 
Oil Co. (N.J.) 


after-dinner mints which contain 
approximately 2 ounces of oil pet 
100 pounds of fondant. 

Oil Sweet Birch and Oil Winter- 
green contain a high percentage 
of esters which revert in time to 
their corresponding acids and al- 
cohols. This action can be retarded 
considerably by storage in heavily 
tinned containers, in glass-linked 
tanks, or in carboys which have 
been thoroughly dried before in 
troduction of the oil. 


Oil Sassafras USP XIV 


This is one of the oldest and 
best known American essential oils. 
Since early Colonial days tea made 
from the bark of the root has been 
a popular domestic remedy fot 
colds and spring tonic. This oil is 
distilled from the root of Sassafras 
albidum in the Eastern United 
States, particularly in Ohio and 
Kentucky. 

While the oil is extensively used 
in beverages of the root beer type, 
it is also very popular in some lo- 
calities as a flavor for hard candy. 
Because of the strength of this oil, 
it is usually used at the rate of one 
ounce without acid for a_ 100- 
pound batch of hard candy. 

Sassafras oil is considered very 
stable and not as sensitive as some 
others previously discussed. It may 
























































be stored in tin or galvanized con- 
tainers. However, glass-lined tanks 
or bottles would offer extra protec- 
tion. 


Effective Concentrated 
Flavoring Agents 

These oils are effective concen- 
trated flavoring agents which, 
when properly used, determine the 
flavor quality of confections. In 
each case the amount of essential 
oil used per batch of candy consti- 
tutes the smallest part of the candy 
batch but is out of proportion 
to its contribution to the finished 
piece for it gives the confection its 
most appealing and distinguishing 
characteristic flavor. 


Imitation Oils 


In conclusion, it would be timely 
to mention that excellent imitation 
oils of Orange, Lemon, Lime, 
Anise, Cassia and Wintergreen are 
available and may be used to re- 
place the natural oils when scarce 
and also to regulate manufactur- 
ing costs. The science of preparing 
these imitation oils has advanced 
to a point where their flavoring 
characteristics are almost indistin- 
guishable from _ their natural 
counterparts. 

Remember that to obtain the 
maximum satisfaction from an es- 
sential oil it is very important to 
use it properly and to store it 
properly. 
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The Reversion of Soybean Oil 


When soybean oil is stored there is a risk of degradation 


which lowers the quality of soaps made from it 


. . Prac- 


tical means of preventing this reversion from taking place 


HEN soybean oil is stored 

there is always a risk of deg- 
radation taking place. Lhis 
phenomenon, commonly called “re- 
version”, not only affects the taste 
of the oil, making it unsuitable for 
edible purposes, but tends to lower 
the quality of soaps made from it. 
Manufacturers handling all  soy- 
bean oil products, including soaps, 
are naturally interested in ways 
and means of preventing “rever- 
sion” from taking place and it is 
of interest, therefore, to examine 
the problem carefully. Several theo- 
ries exist to explain the degrada- 
tion of soybean oil during storage 
and the most probable explanation 
appears to concern the presence of 
lecithin by-products. On the other 
hand, it is known that the keeping 
qualities of extracted oils trom 
different types of beans vary quite 
appreciably, e.g. oil from American 
soybeans keeps much longer than 
that from Manchurian seed. With 
these two types of oil the time 
taken for reversion may be from 
five to six months with the home 
erown beans as against three 
months for those of eastern origin. 
It has been shown that the keep- 
ing properties of crude soybean 
oil is approximately the same as 
those of hardened oil and hydro- 
genation has no noticeable “retard- 
ing” influence. The only sure way 
of preventing the degradation of 
the oil is to remove the lecithin be- 
fore alkali refining. The removal is 
generally affected by two washings 
with hot water followed where pos- 
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sible by a third washing with a 
weak acid solution. Citric acid treat- 
ment is recommended as an addi- 
tional insurance and it is claimed 
that as little as 100 grams of the 
acid to 5 tons of oil will greatly 
assist in preventing reversion. 

Reading Fiat Final Report No 92 
on the German Processing of Fats, 
Oils and Oilseeds, one comes across 
several references to “reversion” in 
soybean oil. Intelligence Officers 
investigating one of the large Ham- 
burg oil refineries found that use 
was “made of a pre-treatment of soy- 
beans, with the hulls intact, to 
prolong the life of the extracted 
oil. This pre-treatment consisted of 
momentarily raising the moisture 
content of the beans by 4% in 40 
seconds and subsequently drying 
them before extraction. The oil is 
then treated with hot water to re- 
move the phosphatides and given 
a quick heat treatment (raising the 


temperature of the oil from 80 to 
240 deg. C. in 40 minutes using 
high pressure steam). The oil is 
finally cooled to 80 deg. C. and 
neutralized in the usual manner. 


High Power Ultrasonics 


YOME interest is being shown in 

the use of ultrasonic methods 
of processing for the preparation 
of special emulsified soap products 
which have to contain dispersed 
metallic or other fine particles. Ex- 
periments have shown that cavita- 
tion can, under certain conditions, 
produce a more stable product 
than it is possible to effect by con- 
ventional industrial — techniques. 
Advantages to be claimed for ul- 
trasoni emulsification include 
ease of handling large volumes ol 
liquid products by providing for a 
continuous flow over the vibrator 
face. Another advantage is that it 
is often possible to obtain much 
smaller particle sizes with this 
method than is possible using or- 
dinary emulsifiers. Against these 
advantages must be set the high 
cost of installing relatively expen- 
sive and delicate ultrasonic genera- 
tors, which have a much more 
limited range of usefulness than 
the standard industrial emulsifiers. 
However, where the latter are un- 
able to effect complete emulsifica- 
tion of difficult substances, as is the 
case with some metals, ultrasonics 
are well worth investigating. 
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Germicidal Activity of 


A study of the affect of hexachlorophene 


soap on the microbial flora of the hands 


J. W. LORD, MLSe., F. R. 1. ¢ 


THOMAS. A. R. I. C. and E. 


LTHOUGH soaps containing 


hexachlorophene are now 

on the British market and 
are finding increasing acceptance 
both with the public and with the 
medical profession, most of the 
published evidence relating to their 
germicidal activity is of American 
origin. For instance, Gump! 
claimed that hexachlorophene 
brought about a marked reduction 
of the skin flora, and more recently 
Price and Bonnett? estimated that 
the extent of the reduction might 
be as large as 95 per cent. C linic: il 
trials? ‘led to the conclusion® that 
when used continually, hexachloro- 
phene soap is an effective prophy- 
lactic agent in decreasing the inci 
dence and severity of pyogeni 
skin infections, including pimples, 
blackheads, and impetigo. 

The appearance recently of 
papers by Jones® and Lawrie and 
Jones? indicates that interest in this 
country in the validity and extent 
of American claims is by no means 
lacking. As part of an ees 
relating to the maintenance of ase 
uc conditions during the filling of 
penicillin ampoules, Jones studied 


_ 


* Reproduced by permission from The Phar- 
ie Journal, August 16, 1952, pp. 115- 
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Hexachlorophene. soaps are largely used for bathing 


the effect of hexachlorophene soap 
on the microbial flora of the hands 
of the operatives, when it was found 
that, by continued use of the soap, 
the transient and superficial resi- 
dent flora could be maintained at 
such a low level that the use of rub 
ber gloves could be dispensed with. 
Lawrie and Jones were concerned 
primarily with devising a conven- 
lent technique for assessing the ef- 
fectiveness of hexachlorophene as a 
skin germicide. They conclude from 
their experiments that although 
hexachlorophene is effective in re- 
ducing bacterial counts in all the 
subjects studied, the extent of the 
reduction varied with the type of 
work being done by the subject, and 
even with individuals doing similar 
work. The greatest reduction (70 
per cent) was among “light” work- 
ers, which included medical and 
surgical staff and food-handlers. 
These results are in close agree- 
ment with those obtained by us in a 


recent inter-laboratory trial involv- 
ing 14 subjects. The following paper 
describes the trial and discusses the 
results in the hope that the infor- 
mation placed on record may make 

. further contribution to available 
fina ledge of the effectiveness and 
limitations of hexachlorophene as 
. skin germicide. 


Experimental Methods 

In four out of the five experi- 
ments, the serial basin hand-wash- 
ing technique was used either in the 
form originally suggested by Price® 
or as modified by Cade® and using 
a smaller number of bowls. One 
slight further modification was in- 
troduced, namely, in the first bowl, 
the hands and forearms were 
washed without scrubbing, in an 
attempt to obtain a measure of the 
transient bacteria. In the subse- 
quent bowls, vigorous scrubbing 
was used. Aliquot samples of the 
wash-waters were plated out on 
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nutrient agar, and after incubation 


for 24 hours at 37° C., the number 
of colonies was counted; from this 
the cumulative total of organisms 
removed was calculated. 

In the remaining experiment, the 
contact-culture method was applied, 
described in detail by Best?? and an- 
alogous in principle to that used by 
Lawrie and Jones. Small aluminum 
cups approximately | sq. in. in sur- 
face area and containing blood-agar, 
were fastened to backs of the hands 
and the forearms. After a period of 
two hours, they were removed and 
incubated for 24 hours at 37° C. 
Ihe counts are expressed as the 
number or organisms per square 
inch of skin surface. 

In each experiment, the subjects 
used ordinary toilet soap for 10 
days before the experimental pe- 
riod. Then, after counts had been 
made on three successive days, germ- 
icidal soap containing 2 per cent 
hexachlorophene was used for 10 
days before its effect was assessed 
by making fresh counts. The pur- 
pose of this was to ensure that the 
protective layer of hexachloro- 
phene, on which its value as a skin 
germicide has been shown to de- 
pend,'' had had time to be formed. 
For the actual scrubbing operation 
ordinary toilet soap was used, and 
it may be noted that preliminary 
experiments, of which only mention 
need be made here, showed that 
any hexachlorophene — removed 
from the skin by washing or scrub- 
bing was insufficient to have any el- 
fect on plate-counts, which were 
therefore regarded as proportional 
to the flora actually present on the 
skin. 

One further factor was studied in 
the contact culture trial, namely, 
alter the effect of hexachlorophene 
soap had been assessed, the sub- 
jects returned to the control soap 
for ten days, when a third set of 
counts was made. The object of this 
development was to obtain an esti- 
mate of the time taken for the epi- 
dermal flora to return to its original 
level after discontinuing the use of 
hexachlorophene soap. 


Laboratories and Subjects 

Ihe experiments were carried 
out in three laboratories, selected 
on the assumption that their bac- 
terial populations were respectively 
abnormally high, normal, and ab- 
normally low. 

All the subjects chosen were em- 
ployed either in offices or laborator- 
ies, and would therefore fall under 
the heading of “light” workers. 
However, having in mind the ob- 
servation of Reeson'? that fair- 
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TABLE I 
SertAL BASIN HAND-WASHING EXPERIMENTS 

















S Cc ss Bacterial Counts 5 
E £ o Transient Resident _ a 
= = | oD ee ae On ; ry 
a | 2 | @& |Control| Hexa. | Reduc- | Control | Hexa. Reduc- 
wl} oO tion tion 
“tr }aftal- — | — | 8680 | 2620 | 69-8 
| Bo} — | — | — | 13130 | 8230 | 37-3 
niai. 621 | 692 | nil 6681 | 2866 | 57-2 
E | 611 | 1155 | 28-2 | 4109 | 1339 | 67-5 
| F 873 129 | 85-2 | 5831 | 2398 | 58-9 
Wl | 2 G 188 31 | 83-6 800 131 | 83-6 
H 816 56 | 93-1 | 2841 379 | 86-7 
K 432 180 58-4 | 1910 | 464 67:1 
wi se | = 257 98-0 | 1188 | 173 | 85-4 
i Zz 76 | 100-0 823 48 | 94-2 
TABLE II 
CONTACT-CULTURE EXPERIMENT 
| | | Bacterial Counts 
Experi- | Labo- | Sub- | | peeerann inna 
ment rato ect | /0 
4 9 Control Hexa. | Control ipeguction 
v!i3 /]42L4 2 | 5 31 | 92-6 
| | M 16 4 12 73-6 
| N a | 5 21. | 87-7 
P us | 5 | 37 | 95-5 
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skinned subjects are only rarely 
found to have seborrhoea and that 
the skins of dark- -complexioned 
people are in every way more active 
than = fair- -complexioned ones, an 
attempt has been made by appro- 
priate choice of subjects, to study 
this aspect in the belief that it may 
be a factor contributing to the “be- 
tween subjects” variation. 


Experimental Results 

Owing to the limitations of space, 
only mean results for each subject 
are given. In the washing tests 
(Table 1), the figures are propor- 
tional to the numbers of organisms 
removed from the skin after the use 
of each kind of soap for ten days. 
The results of the contact-cultures 
(Table II) are expressed as the 
number of organisms present per 
square inch of skin surface. 


Discussion 


It is realised that no method so 
far devised can be guaranteed to 
remove all the organisms from the 
skin. Of the techniques at present 
available, that of Price®’ probably 
approac hes most nearly to the ideal, 
and it is interesting to observe that, 
before treatment with hexachloro- 
phene soap, the actual numbers of 
organisms removed from the hands 
and forearms of subjects A and B, 
26 and 39 million respectively 
(Experiment I), fall within the 
range (20-40 million) suggested by 
Cade® as typical. 

The numbers of organisms re- 


moved in the later experiments. 
using Cade’s simplified technique, 
are smaller, as would be expected. 
However, as both Jones, and Lawrie 
and Jones point out, from some 
points of view it is those removable 
with relative ease which are of most 
practical significance. 

It will be observed that in lab- 
oratory | (Experiment II) the 
counts tend to be higher than those 
in laboratories 2 and This was 
doubtless largely because of the 
locality of laboratory 1, which is 
situated in an area known to be 
bacterially very populous. Further- 
more, it will be noticed that the 
effect of the hexachlorophene soap 
tended to be less in laboratory 1, 
and this was particularly true of the 
transient bacteria. ‘The reason for 
this behaviour lies at least partly 
in the fact that many of the infect- 
ing organisms were gram- negative, 
against which hex xachlorophene is 
said to be less effective'!. The re- 
sults of experiments I and II tend 
to confirm those of Lawrie and 
Jones using “heavy” workers in 
which the very moderate reduction 
in count was attributed to an oc- 
casional preponderance of gram- 
negative azotobacter. 


Fair and Dark Subjects 


The aspects studied by the con- 
tact-culture technique (Experiment 
V) were rather different in that no 
attempt was made to separate 
transient and resident organisms. 
Instead a preliminary attempt was 
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made to observe the effect of hexa- 
chlorophene on the epidermal flora 
of fair-complexioned versus dark- 
complexioned subjects. Statistical 
analysis of the results showed that 
subjects M and N  (fair-complex- 
ioned) had significantly lower 
counts initially and finally than 
and P (dark-complexioned). It was 
found that the initial counts on the 
fore-arms of the dark-complexioned 
subjects were significantly greater 
than those on the hands, while this 
was not so in the case of the fair- 
complexioned subjects. Clearly 
some caution must be exercised in 
drawing conclusions from such a 
limited number of cases, but so far 
the results tend to confirm the 
observation of Reeson relating to 
the greater activity of the skin in 
dark-complexioned people. 

The effect of the hexachloro- 
phene reduced the counts in all 
four subjects in Experiment V to 
what appears to be a remarkably 
constant level. Moreover, even after 
use of the control soap had been 
resumed for 10 days, the bacterial 
counts had returned to their orig- 
inal level only in the fair-complex- 
ioned subjects. This observation 
indicates that the claims made by 
Fahlberg, Swan, and Seastone™ re- 
garding the last effect of hexach- 
lorophene, may well be quite 
modest. 

Considering the results as a 
whole, it is clear that, as would be 
expected, counts of transient bac- 
teria and of the effect of hexachlor- 
ophene upon them are much more 
dependent on the subject and on 
such factors as personal habits and 
place of work, than those for resi- 
dent bacteria. It would, therefore, 
probably be unwise to attempt to 
give an average result for the re- 
duction in count. On the other 
hand, the effect of hexachlorophene 
on the total or resident bacteria is 
much less variable, and an overall 
average reduction of 75 per cent 
was obtained. This result is in close 
agreement with that found by 
Lawrie and Jones for “light” work- 
ers (70 per cent), and is held to 
support the general validity if not 
the actual letter of American claims 
for the activity of hexachlorophene 
as a skin germicide. 


Summary 


(1) Serial basin hand- washing 
and contact-culture experiments 
have been applied in an inter-lab- 
oratory study of the germicidal 
activity of soap containing 2 per 
cent hexac hlorophene. 

2) Results show that the extent 
of reduction of the transient bac- 
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terial flora of the hands and fore- 
arms varies widely with different 
subjects and this variation is at 
tributed partly to the infection of 
some localities with gram-negative 
organisms against which hexachlon 
ophene is not so eflective. 

(3) The effect of hexachloro- 
phene on the resident flora is by 
no means so variable, and the mean 
result for the reduction in count 
for fourteen subjects was 75 pet 
cent., a figure in close agreement 
with the mean (70 per cent) found 
by Lawie and Jones for “light” 
wol kers. 

In this inter-laboratory collabor- 
ative evaluation the authors ac- 
knowledge the co-operation of Mr. 
\. Grainger, A.R.I.C., of The Dis- 
tillers Company (Biochemicals), 
Ltd., and thank the directors of J. 
Bibby and Sons, Ltd., Liverpool 3, 
for permission to publish — this 
paper. 


References 


(1) W. S. Gump: The development of a ger- 
micidal soap. Soap and Sanitary Chemi- 
cals, 1945, 21, 36 and 50 

(2) P. B. Price and A. Bonnett: The anti- 
bacterial effects of G-5, G-1l and A-151, 
with special reference to their use in the 
production of a germicidal soap. Surgery 
1948, 24, 542. 

(3) J. R. Fuller, C. A. Newhall, F. C. Thorne 
and E. F. Traub: Effectiveness of com- 
pound G-11 in reducing pyogenic skin in- 
fections. Amer. J. Public Health, 1948, 
38, 9. 

(4) R. E. Horsey: G-11 antiseptic soap. Mod- 
ern Sanitation, 1949, 1, 19. 

(5) American Medical Association, Council on 
Pharmacy and Chemistry: Hexachloro- 
phene. J. Amer. Med. Ass., 1951, 145, 
563. 

(6) W. N. Jones: Aseptic conditions for the 
filling of penicillin. Pharm. J., 1952, 168, 
213, and 234. 

(7) P. Lawrie and B. Jones: Hexachlorophene 
soap. Pharm. J., 1952, 168, 288. 

(8) P. B. Price: The bacteriology of normal 
skin; a new quantitative test applied to a 
study of the bacterial flora and the dis- 
infectant action of mechanical cleansing. 
J. Infec. Dis., 1938, 63, 301. 

(9) A. R. Cade: Antiseptic soaps; a simplified 
in vivo method for determining their de- 
germing efficiency. Soap and Sanitary 
Chemicals, 1950, 26, 35. 

(10) R. R. Best, J. D. Coe, G. B. McMurtrey 
and M. J. Henn: Effectiveness of soaps 
containing hexachlorophene for the sur- 
gical scrub, special reference to bar soap. 
Arch. Surg., 1950, 61, 869. 

(11) W. J. Fahlberg, J. C. Swan and C. V. 
Seastone: Studies on the retention of hexa- 
chlorophene on human skin. J. Bact., 
1948, 56, 323. 

(12) G. Reeson: Adolescence and the skin. 
Hairdressers’ J., Sept. 8, 1949, 37 


Sherwood Refining Co. Operating 
New Refinery in Gretna, La. 


Sherwood Refining Co. Inc. 
which was established in 1920 by 
Harold Sherwood, and _ erected 
the first refinery devoted exclusively 
to refined white mineral oils, petro- 
latums and petroleum sulfonates in 
the South announces that its new 
and modern refinery in Gretna, La. 
is now in full operation. The com- 
pany has other refinerys in Karns 
City, Pa. and Warren, Pa. 
























Colgate-Palmolive-Peet Co. 
Changes Organization Staff 


Colgate-Palmolive-Peet Co. has 
announced the following changes 
in its manufacturing organizations: 

H. R. Hughes, formerly superin- 
tendent of the Jeffersonville, Ind., 
plant, has been transferred to the 
home office engineering div. in Jer- 
sey City and placed in charge of the 
plant engineering dept. 

F. L. Stephens, formerly plant 
superintendent in Kansas City, has 
been transferred to Jeffersonville as 
plant superintendent. 

\. R. Tucker, who has been in 
the Colgate home office, has been 
transferred to Kansas City as plant 
superintendent. 


Stanton Sales Co. Representing 
Tragacanth Importing Co. 


Stanton Sales Co., 48 W. Division 
St., Chicago, 10, Ill., has been re- 
tained by the Tragacanth Import- 
ing Corp., 160 Water St, New 
York, 38, N. Y. as its midwest rep- 
resentatives. The Tragacanth Im- 
porting Corp. is one of the largest 
importers and processors of wate 
soluble gums, having its own 
branches in Iran, India, Aden, 
Turkey and other countries. Mi- 
chael Stanton will promote the sale 
of gums in the pharmaceutical and 
other industries and Mrs. Bettie 
Stanton will be in charge of sales 
to the cosmetic industry. 


Survey Indicates 98 Per Cent 
of New Products Fail 


Approximately 98 per cent of 
all newly introduced products fail 
from a profit viewpoint through 
defects in marketing and distribu- 
tion, Peter Hilton, president of 
Hilton & Riggio, advertising 
agency, informed a recent meeting 
of the Young Presidents’ Organiza- 
tion. 

A study, sponsored by his agency 
and conducted by Ross Feder: al Re- 
search Corp. among 200 leading 
packaged goods manufacturers, in- 
dicates that the majority reported 
that the cost of the product and its 
launching was higher, and that it 
took longer to be “put over” than 
anticipated. As to the greatest 
cause of failure of new products, 
“manufacturers were asked to rate 
five factors in order of importance. 
The causes of failures, ranked by 
importance, were found to be: (1) 
Lack of a well thought-out market- 
ing program; (2) lack of pre-test- 
ing of product with consumers; (3) 
lack of market test; (4) insufficient 
product research; (5) lack of pre- 
testing of packaging.” 
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Infra-red Testing Aids Pollution Abatement 


new infra-red 
spectrometer it is now possible 
to determine the presence of min 
ute traces of oil in water. Actually 
the instrument is sensitive to 0.1 
ppm of oil. Accuracy is claimed 
be superior to that obtainable by 
existing methods at the lower con 
centrations and is not affected by 
the volatility of the material being 
determined. Using a Perkin-Elmei 


Y means of a 


model 12-A Infra-red spectrometet 
with Li F prism and 50 mm de 
mountable glass cell with quartz 
windows, modern refineries are 
able to determine the presence of 
extremely small quantities of oil 
in rivers, streams or other water- 
ways. [The oil is determined in car- 
bon tetrachloride exacts by meas- 
urements in the 3.4 micron spec- 
tral region. 


Improved Handling of Fats 


YOME oils and fats are sometimes 
difhcult to handle, particularly 

in cold weather, as they solidify and 
cling tenaciously to the sides of the 
drum. A new device for the rapid 
handling of drums _ containing 
solidified fatty materials with melt- 
ing points below 200 deg. C. is now 
in use by some oil refiners and soap 
ers and merits description. Not only 
does the heating device empty o1 
liquefy the oil or fat in the drum, 
but it is equally effective in drying 
out the container after washing. 
The heater will fit any size of drum 
or metal container and it will go 
on working efficiently without the 


Sequestrants Help 

NE of the known causes of 
rancidity in raw materials used 

for soaps and cosmetics is the pres 
ence of various trace metals which 
activate the degradation of oils 
and fats. By use of sequestering 
agents, such as citric acid or glu- 
conic acid, unwanted traces. of 


iron, aluminum, copper and other 
metals picked up from pipe lines 
and processing equipment can be 
made inactivate. The advantages 
of using these simple sequestrants 
may be summarized as follows: 


1. 100 parts of citric acid will 


to 


Soap Industry 


> HANGES resulting from new 
4 governmental policies from new 
buying trends, from ad- 

technology for soap, 
detergents, glycerine, and 
fatty acids will be covered at the 
26th Annual Soap Industry Con- 
vention, scheduled for the Waldorf- 
Astoria Hotel, New York, on Janu- 


consume! 
vances in 
synthetic, 


ary 27-29. Carlos P. Romulo, Phil- 
ippine ambassador to the U.S., 
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need for any maintenance or spares. 
Che consumption of current is less 
than 7 units per hour. The makers 
claim that the device is perfectly 
safe in use because the heating ele- 
ment is insulated and metal- 
sheathed and fully earthed. This 
element never reaches colour heat 
and may, therefore, be safely used 
to deal with even inflammable sub- 
stances. According to information 
received from the manufacturers a 
100 Ib. drum of petroleum jelly 
empties within 5 minutes and a 45 
gallon drum, after washing, can be 
dried within 3 minutes. 

Paul I. Smith 


Prevent Rancidity 


inactivate 19 parts of iron (ferric) 
and 26 parts of copper at a pH olf 

. These two elements are the most 
suspect as causes of rancidity and 
discolouration. Gluconic acid is 
even more efhcient and at pH 7 
able to account for 24 parts of fer- 
ric iron and 26 parts of copper. 
2. Both citric and gluconic acid 
are innocuous chemicals and have 
themselves no harmful effect on 
oils, moreover their sodium salts 
are without any deteriorating ef- 
fect on made-up soaps. 

Paul I. Smith 


Convention 


world crisis, out- 
look tor materials will be covered, 
and awards “for outstanding re- 
search in the application of elyce- 
rine or its derivatives” will be 
presented. 

special session planned to be 
of interest to both producers and 
users of fatty acids has been sched- 
uled for Tuesday, January 27, as 
the convention’s opening feature. 


will review the 


Dr. Raymond H. Ewell, head of the 


Chemical Economics Service of 
Stanford Research Institute, will 
discuss the future supply situation 
of fats and oils as it affects usage 
of fatty acids and their probable 
future deve lopment. Trends in the 
rubber industry, particularly as 
they involve the use of fatty acids 
and soap, will be reviewed by Dr. 
Oliver Burke, research consultant 
who formerly served as Deputy Di 
rector of the Rubber Reserve Corp. 
Metallic soaps will be the subject 
of a talk by Dr. E. F. Wagner of 
Witco Chemical Co. 
Entertainment will 
Sullivan as Master of 


feature Ed 
Ceremonies 


and a fashion show honoring the 
newly crowned “Maid of Cotton 
for 1953. 


The meeting is sponsored by the 
(ssn. of American Soap & Glyce 
rine Producers, Inc. As part of the 
convention, the Glycerine  Pro- 


ducers’ Assn. will hold its annual 
meeting on Wednesday, January 
28, also at the Waldorf-Astoria 


Hotel. 


Chemists’ Organization Sets 
Open Meetings for 1953 

The Assn. of Consulting Chem- 
ists and Chemical Engineers, Inc. 
has scheduled a symposium and 
dinner, to be held at the Hotel 
Belmont Plaza, New York City, on 
April 21, and an annual meeting, 
celebration, entertainment and din- 
ner in observance of its 25th anni- 
versary at Hotel Belmont Plaza, 
New York City, on October 27. 
Both above meetings will be open. 

Robert T. Baldwin has been ap- 
pointed executive secretary and 
assistant treasurer for 1953, and 
A. B. ae has been appointed 
director of publicity and assistant 
executive secretary for 1953. 


British Industries Fair Will 
Exhibit Toiletries’ Supplies 


Chemicals for flavoring essences, 
and chemists’ supplies for cosmet- 
ics, toilet preparations, perfumery, 
soaps and toilet cleansing prepara- 
tions will be on display at the E Earls 
Court and Olympia exhibits in 
London of the British Industries 
Fair scheduled for London and Bir- 
mingham, England, from April 27 
to May 8, 1953. 


Charm Magazine Views Working 
Women as Cosmetics Users 

The potentialities of working 
women as a cosmetic outlet are em- 
phasized in “cut the customer to 
pieces,” a promotional mailing 
piece of Charm magazine. 
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265—ABS. JASMIN SYNTHETIC 


This outstanding creation can be used to 
great advantage even in the highest 
priced compounds to replace Jasmin 
Absolute partly or fully. 


1 Ib.—$20.00 


FINE AROMATICS, INC. 
76-04 37th Road, Jackson Heights 72, N.Y. 





266—ABSOLUTE MOUSSE 


Strong, tenacious. uniform, modest cost 
these qualities denote the moss ex- 
tract so widely hailed by compounders 
and manufacturers alike. 
1 Ib.—$10.00 
4 oz. sample—$4.00 
P. ROBERTET, INC. 


125 East 23rd St., New York, N.Y. 
N.Y. Office of P. Robertet & Cie, Grasse, France 


267——-ANIMALINE W 


\ crystalline aromatic of the musk type 
with the valuable animal note of genuine 
Tonkin musk and no unpleasant by- 
odor. Used to give life and warmth to 
perfume compounds and to perfume 
and fix soaps. 
$22.50 per Ib. 
Samples at $1.55 per oz. 
$ .80 per 1/2 oz. 


SCHIMMEL & CO., INC. 
601 West 26th St., New York 1, N.Y. 


268——BERGAMOT S.R.D. 
Will give excellent results if used as a 
substitute for the natural oil in colognes 


and perfumes. 
25 Ibs.—$3.25 per Ib. 


ROUR~-DUPONT, INC. 
366 Madison Avenue, New York 17, N.Y. 


rr cr 
269——BERGAMOT SYNTHETIC 
C.S. 


An excellent replacement for the natu- 
ral oil. This low priced version is not 
only suited for perfumery and cosmetics 
but also highly recommended for use 


yy 


soaps. 
1 Ib.——$3.50 


FINE AROMATICS, INC. 
76-04 37th Road, Jackson Heights 72, N.Y. 
C—_—_— 
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NEW DUAL-USE COUPON 
for 
YOUR CONVENIENCE 


for 


1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the fourth page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 


Technical Abstracts 


Oxidation of Peppermint Oil. Rob 
ert H. Reitsema and Frederick J. Cramer. 
Ind. & Eng. Chem. 44, 1. Factors affecting 
peppermint flavor: Peppermint oil is 
known to change in odor and flavor afte 
prolonged storage. Problems of proper 
storage conditions, type of container, and 
possible antioxidants required a good 
measurement of the oxidation. 

After a survey of possible methods of 
measurement, oxygen uptake and change 
in viscosity were selected for the work. It 
was found, that, in general, oil from the 
Midwest oxidized at a slower rate than 
did the oil trom Oregon and western 
Washington, and that oil from the eastern 
Washington area oxidized most rapidly 

Ihe type of container showed little ef 
fect on the oil, although oil stored in 
glass containers appeared to change the 
least. Removal of early tractions by steam 
distillation gave inconclusive data. Sev 
eral promoters and inhibitors of the oxida 
tion were found. Nordihvdroguaiaretic 
acid was shown to be a very eflective anti 
oxidant 

This work indicates the optimum con 
ditions for storage of oil and possible ways 
to avoid deterioration of the peppermint 
flavor during storage and alter introduce 
tion into the finished confectionery prod 
tict 


The Essential Oil of Nothopanax 
Simplex. J. Murray and B. G. Stanley. 
Ihe essential oil of Nothopanaz Sim 
plex. endemic to New Zealand. consists 
largely of mvyrcene. with smaller amounts 
of a@-pinene, b-pinene, dipentene, aroma 
dendrene, q- and y-camphorenes, paraf- 
fin wax and other unidentified terpenes 
and sespuiterpenes. The yield of oil 
showed some seasonal variation, from 
0.15¢¢ in spring to 0.06% in autumn 
The autumn oil, d O84, N 1.476, fa 


2 was fractioned into eight fractions 
the physical constants agree closely with 
those reported by Goldblatt & Palkin. J 
Appi. Chem. 2. pt. 3. 5. 1952 

Skin Preparation. Ivan Egger. Hung. 
138, 460, Mav 15, 1948. Amyl salicylate 
10 g. is dissolved in 100 ¢ 70°; (by vol 
ume) EtOH 2 g. Na propionate is added, 
then free propionic acid is added until the 
pH value of the mixt. reaches 4.0. Butyl 
or propyl salievlate may also be used. 
Chem. Abs. 46. 5 (1952 





270——CETONE ALPHA 
The pinnacle of chemical and olfactory 
purity among the methyl ionones is 
achieved by this fine. woody and _ vel- 
vety odor for use in fine perfume com- 
pounds, extracts and specialties. 
1 oz. Sample——$1.75 
1 Ib.—$24.50 


GIVAUDAN-DELAWANNA, INC. 
330 West 42nd Street, New York 36, New York 





271—CIVETIANE 


\ replacement for the absolute, safe 
for use in cosmetics; outlasts genuine 


Civet. 
$44.00 Ib. 1 oz. sample $3.00 


PERFUMERY ASSOCIATES, INC. 
135 Fifth Ave., New York 10, N.Y. 





272—CYPRENE 

Chypre Perfume Oi! Concentrate 
This new concentrate embodies all the 
warmth and sweetness of the popular 
Chypre fragrance. It may be used with 
excellent results in a wide range of cos- 
metic items. Why not order a trial quan- 
tity! 

2 oz. sample—$1.50 1 Ib.—$9.50 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street, New York 16, N.Y. 


273——DAPHNE 2 
The odor of the blooming daphne 
Hower is captured in this fresh and 
floral product which is of great interest 
in cosmetic products. particularly in 
soap where small quantities give excel- 
lent results. 
1 oz. Sample—$1.00 
1 Ib.—$12.50 


GIVAUDAN-DELAWANNA, INC. 
330 West 42nd Street, New York 36, New York 








274—ELATINE 

New Spicy Fragrance 

Here is a new perfume oil concentrate 
whose very name “Elatine™ is symbolic 
of the elation and lift its rich tanginess 
will give your cosmetic products. Why 
not order a trial quantity for your own 
tests! 

2 oz. sample—$1.50 1 Ib.—$9.50 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street, New York 16, N.Y. 
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275——FLORANOL 
\ Fruity-Rose Ester. Gives a_ note 
needed in the reproduction of natural 
rose. Very lasting. it is non-irritating. 
Will not discolor. Of considerable value 
in cream odors; stable in soaps. 

1 oz. Sample—$.60 


VERONA CHEMICAL COMPANY 
26 Verona Ave., Newark 4, N. J. 





276—FORSYTHIA-VERLEY 

New interpretation of this fresh har- 

binger of Spring. Delightful to use as a 

base on which to develop a new blend 

or can be used. as is. for cologne. 

creams, lipstick and other cosmetics. 
$16.00 per Ib. 


ALBERT VERLEY & CO., INC. 
Chicago, Ill.—New York, N.Y. 





277—JASMIN +500 

Not another Jasmin 

Jasmin #500 brings to the perfumer a 
new tonality not found in any other jas- 
min. Particularly good to use in com- 
pounds where the true jasmin character 
is desired. Extremely lasting. Does not 
discolor. 


Reasonably priced at $16.00 per Ib. 


PH. CHALEYER, INC. 
160 East 56th Street, New York 22, N.Y. 





278—JASMIN 14 P.B. 

\ masterpiece in reproducing the nat- 
ural Jasmin Character. Highly recom- 
mended for replacing or extending Jas- 
min Absolute. 


1 oz. Sample—$2.00 
1 Ib.——$32.00 


PERRY BROS., INC. 
220 Flushing Avenue, Brooklyn 5, N.Y. 





279——MICROGEL WELLINE 999 


covers with 2% to 5% the disagreeable 


odor of cold wave liquid. 
Trial pound—$5.00 (postpaid) 


SLUYS ROCKFORD INCORPORATED 
Rockford, Mich. 
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Ointment Base. Shizuo Hirano and 
Havao Uekawa (to Nippon Petroleum Oil 
Co.). Japan 179493, June 29, 1949. To a 
semi-solid) petroleum oil contg. paraffin 
wax and paraffinic naphthenic hydrocar- 
bons. 1007 Al stearate is added. K. Kitsuta, 

Mold Control in Cosmetics. L. D. 
Galloway. Perfumery Essent. Oil Record 
13, 82-4(1952). Common types of molds in 
cosmetics, prevention of mold spoilage. 
various factors in mold growth, the effect 
of temp., and preservatives are discussed. 
Chem. Abs. 46, 7283. 


Fat Grease as a Base for Ointments. 
\. Lipskii and IT. P. Litman (Arkhangelsk 
Med. Inst.) Vestnik Venerol. Dermatol 
1952, No. 2. 53. Grease thickened with alk. 
earth soaps is suitable as an ointment base 
as it does not cause skin irritations not 
other side reactions. Chem. Abs. 46, 7283. 

Essential Oil from the Peels of Pun- 
jab Malta Orange (Citrus Aurantium). 
D. R. Dhingra. G. N. Gupta, and B. P 
Srivastava (H. B. Technol. Inst.. U. P 
Kanpur). Proc. Ann. Convention Oil Pech 
16-19( 1947) 
distn. of the dried peel of malta oranges 


nol. Assoc. India 3, Steam 
grown in Indian vielded 1.967 essential oil 
d® 0.8476, n® 1.47038, optical rotation plus 
113.08, acid no. 143, sapon. no. 2.71, and 
Ino, $23. The compn. was d-limonin 93.52, 
linalool 0.98, citral O44. Me anthranilate 
0.59, and residue 12% The seed was 
kernel 70.59 and shell 29.410 with 53.99¢, 
fattv oil in the kernel or 38.1207 on the 
basis of the entire seed. M. M. Piskur. 

Essential Oils from Tanganyika. Ge 
ranium Oil (cont’t), Oil of Helichrysum 
Kilimanjari. FE. Brown and H. TIT. Islip 
Ibid. 117-18. Phe analytical const. of a 
sample of oil of Helichrysum kilimanjari 
from Tanganvika were: d15.5,; 5 0.9172, 
a) 21/D 6° n28/D 1.4909, acid value 3.0, 
ester value 18.2 (equiv. to 64°) of esters 
as C,,H,-CO.Me), ester value after acetlva 
tion 82.5 (equiv. to total ales. caled. as 
S§,0H,,O 5.7°,. sol. in 0.4 vol. of 90°; (by 
vol.) ethanol at 15.5°, becoming turbid 
with 1.4 vols.. clear with 6.7 vols., but 
with sepn. of brown crystals. Similar data 
for oils of H. angustifolium a and H. 
stoechas are tabulated; the consts. of oil 
of H. kilimanjari only differ markedly 
from those of oil of H. angustifolium as 
regards a higher n and the presence of 
aldehydes. A com. valuation is quoted. 
Chem. Abs. 46, 6333. 





280—NEO-INDOL 

{ pure colorless high-boiling liquid 
chemical possessing the odor of CIVET- 
SKATOL-INDOL. Will not discolor per- 
fume compounds, as it contains no nitro- 
gen. Excellent substitute for the more 
expensive fixatives. Refractive Index at 
20° C.—1.5330. 

1 pound—$16.00 
1 oz. sample—$1.15 


F. RITTER & CO. 
4001 Goodwin Ave. Los Angeles 39, Calif. 





281——NEO-VIOLET ESTER 
\ pure chemical compound. possessing 
a superb violet-lilac leaf character 
strong and tenacious and extremely ef- 
fective in small quantities. It can very 
well replace the expensive Methyl Hep- 
tine Carbonate. 
1 pound—$18.00 
1 oz. sample—$1.25 


F. RITTER & CO. 
4001 Goodwin Ave. Los Angeles 39, Calif. 





282——NEROLI SYNTHETIC 
NOVILLE 
The indispensable ingredient of a clas- 
sical cologne. of great tenacity. blends 
harmoniously with other citrus oils. 
1 Ib.—$10.50 


NOVILLE ESSENTIAL OIL COMPANY 
127 Water Street, New York 5, N.Y 


283——-ORRANGE BLOSSOM C 
NOVILLE 
Fresh and flowery. an elegant and last- 
ing odor for creams and lotions. 
1 Ib.——$10.00 


NOVILLE ESSENTIAL OIL COMPANY 
127 Water Street, New York 5, N.Y. 








284——ROSE BULGAR +175-5 


Otto of Rose cost today is definitely out 
of line and qualities offered are un- 
reliable. Therefore it pays to use our 
high-quality Rose #175-5 a characteris- 
tic and powerful substitute, always unl 
form and reliable. 

1 Ib.—$48.00 


NEW YORK AROMATICS CORP. 
Highbridge, New Jersey 
ty a LL LL 
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285—SNOW WHITE S. 900 


imparts to household soap, industrial 
soap and detergents, that fresh and 
fragrance which 


classi housewives 


identify with good soap. 
Trial gallon—$14.00 (postpaid) 


SLUYS ROCKFORD INCORPORATED 
Rockford, Mich. 





286—VERDURENE 

has the green and characteristic note 
of newly sprouted plant stalks, together 
with the odor of damp warm earth rich 
with Humus and Leaf Mold—the first 
and immediate impression that one re- 
ceives upon entering a hothouse. 

1 oz. sample—$2.25 
1 Ib.—$34.00 


FLEUROMA, INC. 
38 West 21st St., New York 10, N.Y. 





287——-VERONOL 


An Aldehyde which gives to perfumes 
the desired aldehydic top note. Exceed- 
ingly powerful. Non-irritating. Does not 
lor. Very stable in soaps, cosmet- 
ics and perfumes. Add a fraction of one 
percent to your perfume, and note the 
improvement. 


disco 


1 oz. Sample—$1.50 


VERONA CHEMICAL COMPANY 
26 Verona Ave., Newark 4, N. J. 





PT 


1. JANUARY SAMPLER 


Chemical Composition of the Pep- 
permint Oil of Brazil (Mentha 
Arvensis)—Presence of Free dl- 
Borneol, |. Garnero, L. Benezet, and G. 
lgolen Etablissements Antoine Chiris 
Grasse). Bull. soc. chim. France 1951, 114 
Ik. The residual oil trom the prepn. of 
menthol from 5000 kg. of Brazilian pep 
permint oil was treated with boric acid to 
sep. the ale. constituents. After regenera 
tion, the mixt. of ales. was tractionated 
Ihe fractions having a camphor odor 
were mixed (6.63 kg.) and fractionated 
and 140 g. of borneol was obtained. The 
m.p. 207-8° and the low optical rotation 

25° showed it to be almost entirely 
racemic. Its identity was established by 
prepg. the phenylurethan, m.p. 140-1°, the 
l-naphthylurethan, m.p. 138°, the 3,5-dini- 
trobenzoate, m.p. 154-5° and the phtha 
late, m.p. 165-6°. Tt was also oxidized to 


camphor, Chem. Abs. 45, 14 6350 (1951). 

Hydrolytic Stability of Saecharin, y 
Oliver DeGarmo, George W. Ashworth, 
Charles M. Faker and Ralph H. Munch. 
the influence of pH and temperature on 
the hydrolysis of saccharin was studied. 
\n ultraviolet absorption method was 
used to determine the amount of saccharin 
decomposed. The limit of accuracy of the 
determination represents | per cent ce 
composition, Tt was found that for all 
practical purposes saccharin in) aqueous 
buttered solutions of pH 3.3, 7.0, and 8.0 
is unaflected by heating at temperatures 
Wf 100, 125. and 150° for one how 


AMERICAN PERFUMER 48 West 38th Street, New York 18, N. Y. 





288——VIOLETTE PARMOL 


\ beautiful Violet with unusual quali- 
ties most suitable for blending in finest 
of Perfumery. 

$40.00 per Ib. 


ALBERT VERLEY & CO., INC. 
Chicago, IIl._—New York, N.Y. 





289——WATER-SOLUBLE 
PRESERVATIVE 


Methyl Chemosept ® Sodium is the 
only water soluble preservative of the 
Para-Hydroxybenzoate type. Goes into 
solution readily, protects emulsions and 
creams more effectively. 

1 Ib.—$2.60 


CHEMO PURO MFG. CORP. 
32-25 Queens Bivd. Long Island City, N. Y. 





290—-YLANG TAMATAVE 
SUPERIEUR: 


\ faithful reproduction of the natural 
oil but at a far lower price. 
25 Ibs.—$8.00 per Ib. 


ROURE-DUPONT, INC. 
366 Madison Avenue, New York 17, N.Y. 
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¢ 2. JANUARY SAMPLER : 

INFORMATION REQUEST FORM ° ORDER FORM : 

: e i 
: Please have further information and literature sent on : Please have samples with invoices to cover sent on : 
: items circled below : items as circled below. : 
' ° : 
> 265 271 277 283 289 $ 265 271 277 283 289 
= * = 
: 266 272 278 224 290 $ 266 272 278 284 290 +: 
= 2 2 
: 267 273 279 285 Z 267 273 279 285 : 
268 274 280 286 : 268 274 280 286 : 
: 269 275 281 287 $269 275 231 287 
: * : 
: 270 276 282 288 ’ 270 276 282 288 2 
. : 
: NAME ... : 
FIRM NAME : 
ADDRESS .... : 
city ZONE ........ STATE : 
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Among Our Friends 


NELSON W. MILLARD, until 


recently general sales manager ol 





Nelson W. Millard 


Harriet Hubbard Aver, has been 
appointed sales manager ol the 
Dermetics drug and department 
store division. 


WILEY J. PICKETT has been 


appointed Eastern sales manager of 





Wiley J. Pickett 


the Stepan Chemical Co., manutac- 
turers of synthetic detergents. 


DR. KURT KULKA, research 
chemist for Dodge & Olcott, Inc., 
spoke on “Natural and Synthetic 
Flavor Aromatics” belore a group 
of aromatics students at New York 
University’s Division of General 
Education. Dr. Kulka was recently 
elected to the New York Academy 
ol Science. 


M. JEAN-PAUL BAUDE, a 
member of the technical staff of the 
Felton Co., France, has accepted 
transter of his activities trom = the 
company’s manulacturing branch 
in Versailles to the Felton Chemi 
cal Co.. Inc. laboratory and factors 
in Montreal, Canada. Felton Co., 


France is a subsidiary of Felton 
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Chemical Co., Inc., prominent in 
the aromatic, perfumery, flavoring 
and essential oil industries, with 
executive oflices in Brooklyn, N. Y. 


H. L. BROOKS, formerly presi- 
dent of the Voilet Goods Assn. and 
formerly of Coty Inc., and Alex- 
ander deMarkoff and then with 
Lanvin Parfums Inc. has severed 
his connection with the latter com- 
pany. 


NORMAN DAHL is now execu- 
tive vice president of Cigogne, 
distributor of Sortilege perfume. 


JOHN BRENNAN has been ap- 
pointed sales manager of Peggy 
Sage, Stamford, Conn. 


LAWRENCE E. HORNER has 
been named export manager of two 
Vick Chemical Co. subsidiaries, 
Alfred D. McKelvy Co. and Prince 
Matchabelli, Inc. 


IRVING B. HARRIS, one of two 
brothers who developed ‘Toni home 
permanent, has resigned as execu- 
live vice-president of the Toni di- 
vision of the Gillette Co. However, 
he remains on the parent  firm’s 
board of directors. 


Mr. and Mrs. THOMAS BI- 
ALLO of Camilli, Albert & Laloue. 
New York, N. Y. spent the holidays 
abroad. The trip included a visit 
with friends in England and a trip 
to Grasse, France where Mr. Biallo 
conterred with the executives ol 
the parent company there. 


DR. KALMEN MOTIUK has 
been appointed chiel organic chem- 
ist in the research laboratories ot 


ROLAND E. KELLER has been 
appointed district sales agent for 
the Hazel-Atlas Glass Co., with ofh- 
ces in the Fox Building in Detroit, 
Mich. His predecessor, R. L. 
CLARK, has retired. 


ARTHUR N. SUDDUTH. has 
been appointed manager of Whit- 
taker, Clark & Daniels, Inc. new 
division. ROBERT I 


abrasive 





Arthur N. Sudduth 


SMITH has been appointed execu- 
tive salesman for the concern. 

S. F. CONEYBEAR has been ap- 
pointed associate director of the 
Colgate-Palmolive-Peet Co. research 
and development department. 





S. F. Coneybear 


the American Cholesterol Products 
Inc. JAMES APPLEGATE, Jr. has 


been named analvtical chemist 





James Applegate, Jr. 


Dr. Kalmen Motiuk 
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Helena Rubinstein Unveils 


New $4,000,000 Plant 


The new Helena’ Rubinstein 
$4,000,000) plant at East Hills, 
Long Island, N. Y., was officially 
unveiled on January 12. The two 
story-building covers eight of a 
twenty acre site, features sound 
proof, sun-proof, and air-condi- 
tioned offices, fluorescent lighting 
throughout, an employee catfeteria 
and rool terrace. Production at the 
new plant, which will also embrace 
the Gourielli line, is expected to 
triple that of the former Long Is 
land City plant. 

High points of a design include 
concrete flooring, large expanses ol 
glass, stainless steel vats, 10,000 gal 
lon capacity underground storage 
tanks, gravity flow teed from sec 
ond floor mixing vats, inside and 
outside loading area, and a special 
odor testing room. 


National Assn. of Variety 
Stores Announces °53 Shows 

The National Assn. of Variety 
Stores will conduct five 5 cent to 
$5 merchandise trade shows during 
the early part of 1953: Baker Hotel, 
Dallas, Texas, January 11, 12 and 
13; La Salle Hotel, Chicago, Febru- 
ary 1-5; Shirley Savoy Hotel, Den- 
ver, February 8-10; Auditorium, 
Atlanta, February 15-17; and Wm. 
Penn Hotel, Pittsburgh, March 1-3. 
The association’s annual meeting 
and election of officers will be com- 
bined with the Chicago show 
February 1-5. 


Max Factor & Co. Announces 
New Product at Sales Meet 


Announcement of an “unique 
new beauty requisite,” Creme Puff 
Make-Up, and presentation of a 
perpetual motion clock to Glenn 
Puckett, its first sales representa- 
tive to have reached a quarter of a 
century of service, marked the re- 
cent annual Max Factor & Co. 
national sales meeting in Chicago. 

rhe two-day meeting, held in 
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Factor sales veteran Glenn Puckett (center) is honored by Davis Factor (left), chairman of the 
board and TGA president, and Maurice B. Chez, president of Sales Builders, Inc. 


the Tropical Room of Chicago's 
Sheraton Hotel, was attended by 
all of the make-up firm’s U. S. field 
sales representatives, and by execu- 
tives Davis Factor, chairman of the 
board of Max Factor & Co.; Max 
Firestein, vice president; Leon 
Levi, secretary; and from Sales 
Builders Inc., President Maurice B. 
Chez; Kenneth Caldwell, vice presi- 
dent and advertising director; Rob- 
ert Schafhausen, assistant to Mr. 
Caldwell; Judge Smith, production 
manager; Miss Dolly Reed, promo- 
tion and_ fashion coordinator; 


Charles 
ment. 
Creme Puff Make-Up is sched- 
uled to be launched nationally 
January 25, and has been promised 
the most complete and extensive 
national advertising campaign yet 
undertaken for Factor products. 


srown, research depart- 


Theodore Haebler Dies 

Theodore Haebler, father of 
William T. Haebler of van Amer- 
ingen-Haebler, New York, N. Y. 
died December 19 at the age of 
90 years. 





Joseph A. Danilek, president of Mary Chess, and Beverly C. Stiansen, vice-president in charge 
of sales, recently gave a Christmas luncheon for New York Buyers at Metropolitan Club. 
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NOW AVAILABLE 


CERAMOL 


Brand of 
CERA EMULSIFICANS 


WATER-EMULSIFIABLE WAX 


CERAMOL is an 


smooth wax made of higher alco- 


ivory-white, 


hols and higher alcohol sulfates. 
It produces extremely stable oil- 
in-water emulsions with inexpen- 
without 


sive oils either with or 











lanolin. These emulsions are even 
stable to acids, alkalis, and metal 
salts. They can be produced over 
simple 


a wide viscosity range by 


agitation. 







CERAMOL is safe to use. 
It is not an irritant on 


ACETO 





INC. 
jai alic 5 h; emica l, 


FRENCH, 


DESCOLLONGES 
PRODUCTS 


TUBEROSE FLEURS 


This warm floral note, power- 
ful and lasting, represents a 
remarkable synthesis of the 
Tuberose flower and is inter- 
esting in many modern compo- 
sitions. 


NEW YORK 10, NEW YORK 


Gives extreme- 












ly stable O/W 


emulsions for 





DATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


Vanishing Creams ( 0 N S 0 L| 

Depilatory Creams 
Foundation Creams 
Cleansing Creams 
Cream Shampoos 


Medicated 
Ointments 








SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 








Ointment Bases 
and other 


Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Isobuty!l Quinoline 
Butyl Anthranilate 


specialties 


Iso Propyl Quinoline e 
Ethyl Anthranilate 


Skatol 
Linalyl Anthranilate e 








Linalyl Ilsobutyrate 


human skin. On_ the 
contrary, it possesses CHEMICAL CO.,I NC. 
useful emollient proper- 
ties and is dermatologi- 82 Beaver Street 
cally innocuous.* 
aaa = : ai P New York 5 
rt or samples n - 
technical bulletin *501 a Digby 4-9760 CHEMICAL co. ° INC. 





applications and suggested 
formulas. 


1953 


$2 January, 


600 Ferry Street Newark 5, N. J. 
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Chemists’ Society Announces 


Newly Elected Officers 


The Assn. of Consulting Chem- 
ists and Chemical Engineers, Inc. 
has seated the following officers 
elected at its recent annual meet- 
ing: 

Officers, for a term of one year 
each: president, Foster Dee Snell, 
Foster D. Snell, New York City, 
president; vice-president, Abraham 
Taub, consulting chemist, College 
of Pharmacy, New York City; sec 
retary, Thomas P. Kearney, direc- 
tor, Industrial Testing Labs., New 
York City; treasurer, Percy E. Lan- 
dolt, Landolt & Whitney, New York 
City. 

Councilors, each for three-year 
terms: Harold Becher, consulting 
chemical engineer, New York City; 
Wm. C. Bowden, Jr., director, Le 
doux & Co., Inc., New York City; 
Reginald S. Dean, consulting metal- 
lurgical engineer, R. S. Dean Labs., 
Inc., Washington, D.C.; Alvin C. 
Purdy, president, Bull & Roberts, 
Inc., New York City; Earl D. Stew- 
art, director of research, Schwarz 
Labs., Inc., New York City. 

Hold-Over Councilors: past pres- 
ident: Erwin Di Cyan, DiCyan & 
Brown, New York City; R. S. Aries, 
Robert S. Aries & Associates, New 
York City; Elliot A. Haller, vice- 
president, The Haller Testing Labs 
Inc.. New York City; Hugo Klein, 
consulting chemical engineer, Al- 
tadena, Cal.; C. E. Mange, consult- 
ing engineer, C. E. Mange Devel. 
Lab., St. Louis, Mo.; J. H. McCabe, 
E. W. Saybolt & Co., Elizabeth, N.J. 
(partner) N. M. Molnar, owner, 
Molnar Labs., Inc., New York City; 
M. S. Sage, director, Sage Labs., 
Inc., New York City; R. V. Siebel, 
president, Siebel Central Labs., Inc., 
Northfield, Ill.; F. A. Strauss, vice- 
president, Barsky & Strauss, Inc., 
New York City; and L. T. Work, 
consulting chemical engineer, New 


York City. 


Chemical Exposition Features 
Maple Sirup Process 


A new high-flavored maple sirup 
process was a feature of the Trail 
Blazers exhibit at the recent Na- 
tional Chemical Exposition in Chi- 
cago. The exhibit was by Doctors 
C. O. Willits and W. L. Porter, 
Eastern Regional Research Labor- 
atory. It was described as a process 
which greatly enriches the flavor of 
maple sirup by (a) boiling pure 
maple sirup at atmospheric pres- 
sure until sufficient water has been 
removed to cause the boiling point 
of the thickened sirup (solids in- 
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creased to approximately 90 per 
cent) to be raised to a temperature 
between 240 degrees F. to 250 de- 
grees F.; (b) holding the tempera- 
ture by preventing further loss of 
water and (c) cooling and adding 
the amount of water lost by evapor- 
ation. Sirup so treated develops an 
intensity of color and a strength of 
maple flavor that is at least four- 
fold. One gallon of high-flavored 
sirup is made from each gallon of 
starting sirup and it can be mixed 
with three gallons of cane sugar si- 
rup (65.5 per cent solids) to yield 
four gallons of a maple-cane sirup 
blend that is nearly indistinguish- 
able from the original pure maple 
sirup. 

In addition to its use in making 
blended maple-cane_ sirups, the 
product it is stated should also 
prove useful as a flavor for ice 
sherbets, candies, baked 
goods and other foods. 


cream, 


Attendance of Suppliers at TGA 
Convention Limited to Members 


Suppliers of raw materials of 
various kinds who are not associ- 
ate members of the Toilet Goods 
Assn. will not be invited to attend 
its conventions. The board of di- 
rectors voted to limit attendance at 
the convention to those suppliers 
who are associate members because 
the latter have taken a very active 
part in the affairs of the association 
and have supported it strongly. It 
was felt that it was only fair to 
them to limit suppliers’ attendance 
to those who have cooperated so 
faithfully in the past. 


Bourjois, Barbara Gould Add 
Five to Sales Force 


Bourjois and Barbara Gould 
have expanded their sales force 
with the addition of special travel- 
ing representatives Miss Lillian 
Brye on the West Coast, Miss Mitzi 
Smith for metropolitan New York, 
and Miss Martha Pripps on the East 
Coast; R. E. Kunkleman has been 
appointed sales representative in 
North and South Carolina and Sid- 
ney J. Wilkins in the Detroit area. 


G & W Laboratories, Inc. 
Takes Over Private Firm 


The newly formed G & W Labo- 
ratories, Inc., has taken over the 
assets, trade names and production 
facilities of the 34-year old, private 
owned G & W Laboratories, glyce- 
rine and medicated suppositories 
producers. 


Organization to Defend 
Robinson-Patman Act 


\n organization to fight attempts 
to amend the Robinson-Patman 
Act, and support enforcement, has 
been formed. Called the National 
Council for the Preservation of the 
Robinson Patman Act, Watson 
Rogers, president of the National 
Food Brokerage Assn., is its chair- 
man. 


FTC Survey Questions 210 
Toiletries Manufacturers 


The Federal Trade Commission, 
in its survey to check compliance 
with the trade practice rules, has 
sent letters to 210 toiletries manu- 
facturers, all capitalized at $100.- 
000 or more. Returns are reported 
as good: no manufacturer has re- 
fused to answer the questions in 
the letter. 


1948 Census: Average Beauty 
Shop Bill Per Person Higher 


The U. S. Census Bureau, in its 
1948 Census of Business, finds that 
the average expenditure per per- 
son for beauty shop services in- 
creased from $1.77 in 1939 to $2.86 
in 1948, a percentage increase of 
62 per cent. The average expendi- 
ture per person for barber shop 
services increased from $1.76 in 
1939 to $2.77 in 1948, a percent- 
age increase of 57 per cent. 

However, price increases in ‘the 
1939-1948 period may have ac- 
counted for a considerable part of 
these increases, N.B.B.M.A. quotes, 
since according to the Bureau of 
Labor Statistics cost-of-living index 
the prices of beauty shop services 
increased about 80 per cent from 
1939 to 1948 and the price of hhair- 
cuts increased about 90 per cent in 
that period. 


Two Producers Reduce 
Chlorophyll Prices 


Chlorophyll price reduction up 
to one-third has been announced 
by Archer-Daniels-Midland Co. 
and the American Chlorophyll Di- 
vision of Strong, Cobb & Co. 





MISS ELIZABETH ARDEN, 
president, and CARL W. GAR- 
DINER, executive vice-president, 
Elizabeth Arden Sales Corp., have 
accepted the chairmanship and co- 
chairmanship, respectively, of the 
Cosmetics and Perfumes Division 
in the current $4,000,000 Greater 
New York campaign of the Na- 
tional Foundation for Infantile 
Paralysis. 
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Its a new year — 


put BUSH COMPOUNDS 


in your new products. 


W. J. BUSH & CO.., Ine. 


19 West 44TH STREET, NEW YORK 36, N. Y. 


Murray Hill 7-5712 
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THOMASSET QUALITY COLORS 


2 
PHTHALOCYANINE BLUES 
° 
ALL OXIDE COLORS 
C.P. RED IRON OXIDE 
OCHRES - UMBERS - SIENNAS 


Send for Complete List of Products 


WHITTAKER al 
CLARK & 260 West Broadway 


DANIELS, INc. 


New York 13, N. Y 
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Bristol-Myers Co. Announces 
Staff Reorganization 


Bristol-Mvers Co., Hillside, N. }. 
announces that J. J. Clarey Jr. has 
been appointed director of product 
planning; Dr. J. V. Scudi has been 
made research director in the prod- 
uct planning division and Dr. Evy 
erett L. Saul has been appointed 
assistant research director of the 
production research division. 


Robinson-Wagner to Add 
$170,000 Unit to Plant 


Construction of a new manu- 
facturing unit estimated to cost 
approximately $170,000 was started 
December 8 at the Mamaroneck 
plant of the Robinson-Wagner Co. 
The new addition is scheduled for 
completion and expected to be in 
operation during May 1953, It 
will include complete facilities for 
esterification, high vacuum distilla 
tion and condensation reactions, in 
volving the synthesis of a series of 
new products developed by Robin- 
son-Waener Research. 


Indian Ambassador Visits 
“Naarden,” Holland, Plant 

The ambassador of the Republic 
of India at the Hague, the Nether- 
lands, His Excellency B. N. Cha- 
kravarty, recently visited N. V. 
Chemische Fabriek ‘“Naarden,” 
which has a subsidiary company in 
India. 

Mr. Chakravarty, a former chem 
istry student, was addressed by the 
concern’s senior director, Dr. W. A. 
van Drop, who presented him with 
Ernest Guenther’s “The Essential 
Oils” as a gift for the library of the 
National Chemical Labs. at Poona, 
India. A. H. Ruys, chief of the 
firm’s laboratories, guided the am- 
bassador through the most impor- 
tant production works. 


New York Offices of Industrial 
Perfumery Laboratories Opened 
Dr. Alexander Farkas, consulting 
perfumer, announces that Indus- 
trial Perfumery Laboratories of 
which he is the founder and active 
head is now located in new offices 
at 1947 Broadway, New York 23, 
N. Y. Telephone Trafalgar 3-6731. 


Mich. Chemical, Allied Indus- 
tries Assn. Christmas Party 


Che Chemical and Allied Indus- 
tries Assn. of Mich. held its annual 
Christmas party at the Grand Ball- 
room of the Book-Cadillac Hotel, 
Detroit, Mich., on December 20. 
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Six new 25-years’ service veterans are honored at the Givaudan-Delawanna Christmas porty. 

From left to right are Col. Herbert L. Shaftoe of the Cincinnati office, Michael German, Ernest 

R. Durrer, executive vice-president, Dr. Max Luthy, vice-president and manager of the Dela- 

wanna plant, Harold F. Duffy, treasurer, Miss Wilhelmina Kramer, Michael Lazorchak, Meeuwis 
Mol and Albert Szeredy. 


Givaudan-Delawanna Honors Six 
New Quarter-of-a-Century Vets 


Six employees of Givaudan-Dela 
wanna, Inc., who had completed 
twenty-five years of service with the 
company, were presented with gold 
Swiss watches at the company’s an 
nual Christmas party at the Swiss 
Chalet, Rochelle Park, N. J., on 


December 20. The six new vet- 


erans, who joined twenty-nine pre- 
viously honored, were Michael Ger- 
man, Wilhelmine Kramer, Michael 
Lazorchak, Meeuwis Mol, Herbert 
L. Shaftoe and Albert Szeredy. 

The gathering was addressed by 
Ernest R. Durrer, executive vice 
president, Dr. Max Luthy, vice 
president and plant manager, and 
Harold F. Duffy, treasurer. 





Choisy Labs. Ltd. is planning to double the capacity of its new Lovuiseville, P. Q., Canada, 
plant, occupied since August, 1950. 


Choisy Labs. Ltd. Plans 
Private Label Business 


Doubling of its production ca- 
pacity in 1953 has been planned by 
the Choisy Labs., Ltd., Louitseville, 
P.Q., Canada, producers of deodor- 
izers, cleansers, bactericides and 


liquid soaps under registered trade 
names, and new entrant in the 
private label business. 

The company has put on the 
market some eight sanitation prod- 
ucts; its output in 1951 was 852,723 
pounds. A sales office is located in 
Montreal. 





A cocktail party recently held by Prince and Princess Artchil Gourielli at their home honored 

the new Gourielli district sales representatives. Shown are, from left to right: Claude Sartorius, 

Jr., Blake Conley, Eugene Coe, George S. Carroll (sales manager), Prince Artchil Gourielli, 
Oscar Kolin (vice-president), Wm. R. Tenney, Jr., M. J. Tritter, and J. N. Harp. 
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NATURALLY SUPERIOR FOR THE SKIN & HAIR 


Yes, the AMERCHOLS ARE NATURALLY different, and 
NATURALLY better for the skin and hair too. They represent 
cholesterol in its most active and efficient form. 


The AMERCHOLS are Natural non-ionic surfactants which 
we isolate in purified form from animal tissues. The 
AMERCHOLS are stable in the presents of acids, alkalies 
and most drugs and we know of no case of an allergy 
due to an AMERCHOL. 


For superior products try our AMERCHOL L-IOI. It it a high- 
ly effective liquid cholesterol emulsifier, emollient and 
——.. penetrant. 


Our research laboratories are available to you for advice and in- 
formation on formulation. 


Write for technical literature. 


AMERICAN CHOLESTEROL PRODUCTS, INC. 
MILLTOWN « NEW JERSEY 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building Kot ot 
New York 16, N. Y. ELIPSTICKS 
P } MASCARA 
47 Years of “RESULT PRODUCING” Service p SUPPOSITORIES Ee eet 
Proves Our Worth. The TRADES" Recognized a TOMRALT el 
CREDIT and COLLECTION AGENCY. ill he talag pith, 


oe ts & 
$. toted . 2 


“TRAVELING ADJUSTORS == RESULTS” A.CAVALLA, inc. 163 Wesr 181m Srmerr, NEW YORK, ti, KY.s 





OIE STAMPING ENGRAVING EMBOSSING 


Telephone: * Cable Address 
=—— COLUMBUS 5-5600 HORNLABELS NEW YORK 
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Group who attended Shulton annual Sales Meeting at Ponte Vedra Club, Florida 


Shulton, Inc. Completes 
Florida Sales Meeting 

Shulton, Inc. held its annual 
sales meeting December 14-20 at 
the Ponte Vedra Club, Fla. 

Fifty-three members of the firm 
headed by George L. Schulte, presi 
dent, arrived by air from all parts 
of the country and Canada to at 
tend a three-day conlerence to map 
out advertising, promotional and 
sales plans for 1953. Special pres- 
entations were conducted by New 
York executives Frank N. Carpen 
ter, general sales manager; Miss 
Maxine Rowland, advertising man- 
ager, assisted by Charles O’Connoa1 
Sloane, account executive of the 
Wesley Associates Advertising Ag 
ency; Mike Meyer, assistant to the 
sales manager; and Miss Lee Rus 
sell, publicity director. 

During the balance of the week 
separate forums were held by 
branch managers Norton Breiseth, 
West Coast; Paul Stoneman, South 
west; William Guindon, Midwest; 
Richard Parks, Atlantic Division; 
James Murphy, Northeastern; 


George Thomson, Canadian opera- 
tions. 

Recreational activities included 
a golf tournament, sight-seeing 
tours to old St. Augustine, and a 
trip to the famous oceanarium at 
Marineland. A dinner dance was 
held at the Ponte Vedra Inn where 
award trophies were presented to 
the golf winners. 

Members of the Shulton sales 
staff who attended the meeting 
were: (New York) Mrs. ‘Tess 
linker, Jack Wilson, Mike Meyer; 
(Northeastern) Edward Burns, Ed 
Commons, William Hayes, Lewis 
Scanlan, Ralph Sheridan, Joseph 
Swickert; (Atlantic) Stephen Bac 
kiel, James Beatty, Don Boland, 
Clarence Burt, Francis Czito, Har- 
vey Essex, James Freel, Bertha 
Murray, Frank Steed, Herman Wil 
liams; (Midwest) Bert Davis, Wil 
fred Hartley, Marvin Hindorff, 
John Hutchens, Robert Jung, 
lames Luse, Edward Manning, 
Elmer Munden, Allen Pearsall, 
Roy Stogner, Roy Wagner; (South- 
west) William Coffin, Paul Cole, 





Frank Carpenter putts; C. Burt waits; George Schultz putts; H. Essex waits 
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\l Guard, H. A. Roth, Reuben 
Williams; (Westcoast) Richard 
Card, Johnson Curtis, John Dillon, 
Gerald Gurley, Hugh Osborn, 
Charles Williams. 


Daughter of Erie Coupey Wed to 
Comte R. d’Audlau Hombourg 

Miss Evariste Coupey, daughter 
of Mr. and Mrs. Eric Coupey was 
married November 15 in Monte 
Carlo, Monaco to Compte Roland 
d’Audlau Hombourg. The bride’s 
father is well known throughout 
the entire essential oil and its al- 
lied industries in the United States 
as well as abroad. 


Lady Esther Holds Sales 
Meeting, Expands Staff 


Lady Esther, Ltd., held its largest 
annual sales meeting at Chicago on 
December 22 and 23, with its aug- 
mented sales force of 14 senior rep- 
resentatives in attendance. Five 
members of the group are new ad- 
ditions to the staff. The firm also 
announced that the detail force has 
been enlarged to 13 members. 


Nuclear Chemist Addresses Euro- 
pean Chemists and Pharmacists 


Dr. Harold C. Urey of the Insti 
tute for Nuclear Studies of the Uni- 
versity of Chicago spoke on “Soime 
Observations on the Problem of 
the Origin of Life” under the aus- 
pices of the American Society of 
European Chemists and Pharma- 
cists recently. 

Owens-Illinois Glass Co. Con- 
siders Portland Plant Site 

The Owens-Illinois Glass Co. has 
acquired approximately 70 acres of 
land in the Parkrose area of Port- 
land, Oregon, as a possible new 
glass container plant site. 
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ceed PLYMOUTH 


ZINC STEARATE U. S. P. 
IS — 7 DRUGS AND eee 


t lon ommercial Stearate manu >. It enables your IC powde retain the same 
ing exper ce ie mer oN M. W. ‘he sons- odor that you give it 
Plymouth, Inc. ae you this new product as the finest 
nc Stearate that can be made 6. A smooth ht, fluffy texture has been finally and 
definitely achieved 
2. Years of research have made possible a particularly 


elaine iiadeamensmnieetiie ee 


nit pr uct. 7 ' ' 
eee . Tested independently it shows the following results: 


Seecial oraduction methods acualenes“enae a {(Gutzeit and speeenarenees Te 4.4% ee 
0 ic term ) 7 
suarter of co century . have made. it ound. LEAD (Spectrographic Determination) ... 1. 


more than a c 
ODORLESS parts per million 





4. It will not develop offensive odors even if kept for 8. The reputation and record of M. W. Parsons-Plym 


a long period outh, Inc., assure you of Uniformity in all shipments 


We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE 


M. W. PARSONS-PLYMOUTH, Inc. ia 


BEEKMAN 3-3162—3163—3164 


59 BEEKMAN STREET Telephone 
NEW YORK, N. Y., U.S.A. Cable Address: PARSONOILS, NEW YORK 


A complete line of Cosmetic Raw Materials 


MOULDS { 


LIPSTICK @ SANITARY LIPSTICK 
e@ STYPTIC PENCILS e 
SUPPOSITORIES @ MASCARA 


PROGRESSIVE LABELING MACHINE, Inc. | DIE AND LABEL COMPANY | | 


137 West 22nd St., New York 11, N. Y. Croalors of fine Vatels, Fags and Fackages J 
154 WEST 14th STREET, NEW YORKIILN Y 4 
ROUGE e COMPACT POWDER 


runcnes ror ranuers PIES 
PERFUME BASES 








SOAPS ” COSMETICS 


DETERGENTS INSECTICIDES 





Neumann OLE Gig Zon 


5800 NORTHWEST eC ee ee CHICAGO , tLrLINOTUS 
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Fritzsche Sales Meeting 
An Outstanding Success 


In the grand finale of its annual 
dinner-dance at the Hotel New 
Yorker on Saturday evening, De- 
cember 13, Fritzsche Brothers, Inc., 
concluded one of its most success- 
ful sales conventions in years. From 
Tuesday morning, when the entire 
sales organization of the New York 
essential oil and chemical firm as- 
sembled with company executives 
and department heads, until the 
final strains of “Home, Sweet 
Home” marked its official closing, 
the week was one of well organized, 
smooth-running activity. 

President F. H. Leonhardt, with 
customary warmth and _ sincerity, 
got the meetings off to a fine start 
by bidding cordial welcome to all 
present. He was followed by vice- 
presidents John H. Montgomery, 
H. P. Wesemann and Joseph A. 
Huisking who set the tempo of the 
meeting, and by treasurer John L. 
Cassullo and assistant secretary D. 
\. Neary, each of whom took up 
matters pertinent to their respec- 
tive divisions. Flavor and perfume 
department discussions and demon- 
strations were conducted on sepa- 
rate days by flavor specialists Rob- 
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Fritzsche Brothers Inc. party taxed the capacity of the New Yorker Grand Ball Room 


ert Krone, Ray Thompson and Dr. 
E. H. Hamann in charge of flavor 
research and by the perfume divi- 
sion’s Kenneth Tracy, Ernest Law- 
son, George Ammersbach and Gus 
Schwindemann. 

Other highlights of the week’s 
activities included a trip to the 
company’s expanding manufactur 
ing operations at its Clifton Fac- 
tory and a lecture-preview by Dr. 
Ernest Guenther of his colored 
motion picture recordings taken 
during his recently completed six 
months’ trip to Europe and Africa. 
[he business phase of the meeting 
was highly constructive from the 
standpoint of both sales and man- 
agement. A keynote of optimism 
and cooperation voiced on the first 
day of the meetings by the week’s 
moderator, vice president Huis- 
king, dominated the entire pro- 
ceedings. 

On the social side, the repre- 
sentatives met each day with com- 
pany officials and New York per- 
sonnel for cocktails and luncheon 
at the New Yorker and in the eve- 
nings participated in a varied pro- 
gram of events arranged with a 
view to providing entertainment 
and diversion ‘congenial to every- 
one. Several executive-sponsored 





parties were held. Largest of these 
was that given by Mr. and Mrs. 
Huisking at their Forest Hills 
home—a cocktail party and buffet 
supper attended by the entire sales 
staff and many of the executives 
and their wives. The gala dinner- 
dance in the New Yorker’s Grand 
Ball Room was held Dec. 13. 





Mr. and Mrs. William Hunnefield of Jean 

Nate, New York, N. Y. checking up last min- 

ute details just before flying to Nassau in 

the Bahamas where they spent Christmas. 

After a well earned rest they returned early 
this month. 
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safeguard your emulsions with 


VEEGUM 


Protect emulsions from separation with the same agent used to 
control viscosity. Wery small amounts of Veegum are extremely 
effective in stabilizing emulsions prepared with non-ionic and 
anionic surface agents. Less than 1% Veegum will permanently 
stabilize many types of emulsions containing oils, fats, and waxes. 
Veegum also effectively stabilizes liquid emulsions containing 
significant amounts of electrolyte. 

As a thickener, Veegum is white, opaque, non-tacky, and non- 
gelatinous when dispersed in water. Its unique action of thicken- 
ing with heat maintains product consistency at higher than normal 
temperatures. 

Veegum is non-toxic and non-irritating. It is highly purified 
Colloidal Magnesium Aluminum Silicate. Use Veegum for im- 
proved emulsification, suspension, and thickening. 

Our expanded plant is now supplying Veegum to meet the steadily 
increasing demands of the cosmetic industry. May we serve you 
and your product? Write today for the complete Veegum Story. 


R.T. VANDERBILT CO. 


SPECIALTIES ry) DEPARTMENT 
----230 PARK AVE., NEW YORK 17, N. Y.----4 


r 
i 

! (C1 Please send Veegum Bulletins A110 and A41. 

i () Please send sample of Veegum. 

: ' 
| NAME ; 
' ' 
1 POSITION .. ' 
' ' 
j 


(Please attach to, or write on, your company letterhead) 









UNIFORM TEXTURE 
UNIFORM WHITENESS 


Experimental data and prac- 
tical manufacturing experience of nearly 
100 years’ specialization in beeswax and beeswax 
compounds are at your service without cost or 
obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine—Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 
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NATURAL 
PERFUME MATERIALS 


A Study of Concretes, Resinoids, 


bLemm wwe ewww eewweeeeeeee eee wee eeeeeccecceescesecercee 
a 


I 


- 
Wi 


Floral Oils and Pomades 
By Y. R. NAVES and G. MAZUYER 


NOAM 


Translated by 
=> EDWARD SAGARIN, Givaudan-Delawanna, Inc. 





This excellent volume offers a diversity of materials that will 
be of interest to all those connected with the perfume indus- 
try. In addition to being a well documented history of the 
methods of extraction of perfumes and the agents employed 
in the course of the centuries, NATURAL PERFUME MaA- 
TERIALS describes the raw materials used in the extraction 
the choice, purification and recovery of volatile solvents; the 
preparation of tinctures and infusions; the treatment of con- 
cretes; resins and balsams; the extraction of the aromas otf 
fruits and distilled ower waters; the manufacture of pomades 
and perfumed oils by the use of vegetable and animal fats and 
mineral oils, properly chosen and prepared; the processes of 
digestion and enfleurage on solid and liquid absorbents; and 
finally, the extraction of decolorized absolutes and pomades 
from the diffused products. 









MAA 


NT 





Also included is information on the chemical composition and 
analytical examination of the products of extraction by vola- 
tile solvents, enfleurage and digestion. The book concludes 
with a series of descriptions of plant and raw materials that 
are subjected to extraction. 


Illustrated $7.50 


MOORE BOOK SERVICE 
48 West 38th St. New York 18, N. Y. 


355 Pages 
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lycerine Light: 


HE start of a new year finds 

the glycerine market in an 

unusually tight supply posi 
tion. Two major producers have 
boosted refined isopropyl alcohol 
prices and there is a general move 
underway to bring some stabiliza- 
tion to the industrial ethyl alcohol 
market which has been’ unde. 
under considerable pressure fon 
many months. 

Price movements in essential oils 
and = aromatie chemicals were 
largely in a downward direction 
over the past month but several 
items are believed to be close if 
not already at a turning point fol 
lowing a series of losses over the 
past year. Bergamot oil which had 
previously been an exception and 
which had been selling at what 
many regarded as ridiculously high 
prices turned easier here for the 
first time in more than a_ year. 
The Consortium in Italy reduced 
its price by approximately $3 pet 
pound for December shipment and 
this was immediately followed by 
in easier trend in local prices. 
Based on private advices received 
here the crop in Italy is expected 
to be normal which is in sharp con 
trast to the two previous years. 
Last year’s crop was very short 
which in turn was reflected in the 
very high prices at which the oil 
had been selling. Reggio Calabria 
is the only source of supply ol 
bergamot oil in the world. 


Orange Oil 


Both the Californian and Florid 
ian varieties of orange oil hit new 
low price levels last month in the 
face of a generally restricted de 
mand and considerable speculation 
in trade circles regarding new dis- 
tillation in Florida. Production of 
new crop oil will largely hinge on 
the extent of the demand for fresh 
fruit. With shipments of both anise 
and cassia cut off to an extent that 
replacements have become close to 
impossible, shortages of both arti- 
cles is reported as acute with little 
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hope for any immediate change in 
the supply outlook. 

Mint oils continued in good de- 
mand over the past month, espe- 
cially spearmint. Consumption of 
the latter article has shown a 
marked upturn over the past yea 
as the result of the many new arti- 
cles that have been introduced in 
the toiletry and pharmaceutical 
fields, New crop spearmint oil is in 
a well sold up position. A few 
small lots of Japanese spearmint 
oil arrived here over the past 
month. There is considerable inte1 
est in the Japanese oil in the face 
of the high prices and short supply 
ol domestic oil, but so far as can be 
learned, only very limited amounts 
of oil are to be had in Japan. 


Citronella Oil Supply Cut Seen 


Citronella oil continued to be 
ol considerable interest. Last year’s 
imports (1952) of all varieties of 
citronella oil reached an all time 
record high level of nearly 5,000,- 
000 pounds out of which Formosa 
supplied 3,250,000 pounds. Late re- 
ports from Guatemala, Formosa, 
and Indonesia indicate that, as the 
result of the tremendous quantities 
hanging over the market and the 
fact that prices have been forced 
down to record low levels in recent 
years, a decline in production can 
be expected over the coming year. 
In fact output has already been 
sharply reduced in Guatemala and 
advices from Formosa state that 
oil producing fields many areas 
have already been turned into the 
cultivation of more profitable 
crops. From all observations it is 
believed that the 1953 crop in For- 
mosa will be reduced to half of 
last year’s crop. Because of the tre- 
mendous quantities of citronella oil 
in this market it will probably re- 
quire some time before changing 
conditions at primary centers will 
have any decided influence on the 
market here, in the opinion of 
trade observers. 

The easy availability of citron- 


Report 


Alcohol Stabler 


ella oil has been reflected in the 
supply of its derivatives, making 
them more treely available, and 
there is some speculation in trade 
circles regarding the future in hy- 
droxycitronellal. In some quarters 
it is felt that a more favorable sup- 
ply of the latter article as well as a 
lower price may serve to have an 
adverse influence upon the coaltar 
chemical cyclamen aldehyde in 
soaps and perfumes. 

Benzyl acetate and acetophenone 
displayed an easier tone, but a 
slightly firmer situation developed 
in the ionones in the face of the 
latest turn of events in lemongrass. 
Late advices from Guatemala 
stated that in the face of severe 
competitive conditions in lemon- 
grass as the result of low prices 
quoted from India, plans are al- 
ready underway to curtail produc- 
tion. 


Synthetic Camphor Down 


Synthetic refined camphor was 
reduced three cents a pound. The 
reduction, affecting the material 
in both tablet and powdered 
form, was attributed to more favor- 
able raw material costs. It marked 
the first change in the article since 
January, 1951. Synthetic camphor 
enjoys a wide demand in pharma- 
ceuticals and for household pur- 
s0SeS. 

Phenol turned easier for the first 
time in more than a year. Prices 
for USP material were reduced 
l14¢ per pound by a major pro- 
ducer because of changing condi- 
tions in the market. The previous 
change in phenol was in Septem- 
ber when prices increased. 

Although menthol continued to 
display a soft tone, actual price de- 
velopments were confined within 
more narrow limits. Prices are be- 
lieved to be getting down to an un- 
profitable level and some trade ob- 
servers point out that the slightest 
improvement in buying should be 
followed by a complete reversal in 
the trend. 


January, 1953 91 





PRICES IN 


CCC 


THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS Pe ere eee 4A5@ 80 rere 3.40@ 
All prices por Ib, waless etherwiee spect Cloves, from buds ....... 9.00@ Nom'l. Neroli- 
fied. Sb sneak ine eeees 3.00@ 3.85 NN pe iia bt 100.00@ 
GL: 5 2necenubeNeceees 2.00@ 2.35 PE i Nicaea noice suedes 220.00@ 
Almond Bit, FPA per Ib. 2.85@ 1.25 Coriander .....ccccscces 2d00@ 26.00 Nutmeg, East Indies ..... 3.35 
Sweet True ............ 55a 90 PERFECT TT er 4.50@ 5.25 Ocotea Cymbarum ...... .60@ 
Apricot Kernel .......... 384 60 MN 85 SasSccinosaos en 4.95@ 5.80 EL ps dinainescowy nee 5.604 
OE: Gincinechwcakneae 1.75@ 2.00 Dill re 15.00@ 
Angelica Root ........... 115.00@ 135.00 MINE hiss oo waa neatew $.25@a 1.60 Orange, Florida ......... 9a 
RIMES i vicdsecebek 2.35 2.50 eee: TRUNOM os ckccwcns 3.004 3.90 EE eee 1.50 
EE gcc cuksccuuurmos 1.00@ Nom’I. DI cc cncckuseetnwes 6.504 7.00 eer eer eee 754 
+ shins ios suaiewsensue 155@ 2.10 Eucalyptus 80-855 ....... 105@ = 1.35 Distilled ......seseveee T0G 
NN cic ces ean ee 11.75@ 13.75 I oi nee ees 85a 1.25 SR 6 Ron ew ee ieks 2.15a 
RI icc ie 3.004a 4.25 Fennel, Sweet ........... 2.404 3.00 Orris Root, concrete (0z.) 7.00@ 
Birchtar, crude .......... 2.10@ 2.25 Ce GOR) vcinccaxcecn 7.50@ 8.25 Concrete, extra ........ 10.50@ 
Birchtar, rectified ........ 3.004 3.40 Perr oe 2.654 2.85 SE Cie Selig 's ihre 00% 7.00@ 
Boise de Rose ........... 3.804 4.35 Geranium, Rose, Algerian 12.50@ 20.00 Pennyroyal, Amer. ...... 4.10 
ee ok? re 2.404a 3.00 ES SECO 13.00@ 17.25 PR, Sovckawsavans 2.004 
Cajeput (technical) ...... 2,004 2.35 ON, 6 i ivteGSixweuaar 7.75@ 8.60 Peppermint natural ...... 5.654 
rer 11.25@ 18.00 CY aac ctccamwieeneees 14.60@ 16.25 BOUOMEENOE on cccccctaser 6.00d 
Camphor “White” ..... : 28a 50 Guaiac (Wood) ......... 1.65a 2.00 PE aoc ictaeatenes 2.554 
Cananga, native .......... 10.75@ 11.00 er re 2.15@ 2.75 Pimento, Berry ........0: 5.004 
EE css cevGcd sate 11.00@ 12.50 Juniper Berry .......... 2.55a 2.75 ile es hea eae 2.45@ 
RE eine ears a 3.50@ 1.00 Laurel leaf .............. 9.75@ 12.60 Pinus Sylvestris ......... 2.50@ 
I i oie a tte 5.00@ 58.00 I See cad age 3.00@ 4.00 CN fine Dee ck ed cau kia 3.15@ 
Casearilla ............... 35.00@ 40.00 Lavender, French 40-42% 6.254 7.75 Rose, Bulgaria (0z.) ..... 58.00@ 
Cassia, rectified, U.S.P.... 5.25@ = 6.50 POE: 5 n5550s0n0e00 ees 150@ 2.25 SPMMOC, TDs. < occ0cc eee 30.004 
Cedar leaf U.SP. ........ 2.30@ 3.00 CE SAMNEEs. 6.08460 0%00% 5.90@ 6.25 Rosemary, Spanish ...... 65@ 
CF WHEE ciscrcsssene 50d 715 Ee ee rer 5.90@ 10.25 SOOO, DOUEER cccccscesss 204 
EE cntcatwdsusevatien 16.50@ 20.00 LONER: 6 ocsinds0ene ss 1.00@ 1.35 Sage, Dalmatian ......... 7.75@ 
Chamomile Hungarian ...255.00@ 300.00 Limes, distilled .......... 6.25 7.40 Sandalwood, N. F. ....... 10.254 
Cinnamon oil, Bark ..... 24.50@ 45.00 RE ska sek caeeaas 7.75@ = 9.50 Sassafras 
SU Giceonctibee weskw 2.1040 3.10 Linaloe wood ............ 3.254 4.00 OS rer reer 55a 
Citronella, Ceylon ...... 55a 90 Sipmees. (08) ..cccxcises 10.00@ 12.00 NUE cccavensc sos 31.00@ 
PP csi ce cicesscapsaess 1.10G 1.35 MD (eeckmseonaacosanes 3.154 4.25 OOMRUNE esc ccdccvntes 8.00@ 
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MODULAN is a chemically treated lanolin containing all the constituents of 
lanolin deliberately modified by a unique treatment to introduce new and 
valuable properties. 

It represents a radical departure from lanolin in structure, function and odor, 
and more closely approximates the normal human skin fat. 


Investigations now being conducted indicate that MODULAN is hypo-allergenic. 


SOLUBILITY— Because of induced chemical differences in molecular structure, 
MODULAN is far more hydrophobic than lanolin and forms clear solutions in 
mineral oil. 


TEXTURE — MODULAN solutions leave water-resistant protective films which 
are inherently softening and prevent defatting. These films are waxy rather 
than tacky and are very agreeable to the touch. 


COMPATIBILITY— Because of its outstanding compatibility with oil-in-water 
emulsions and with soaps and shampoos, MODULAN can be used in high con- 
centrations without affecting stability and foaming. 


In addition to the above mentioned advantages, MODULAN deposits an emolli- 
ent. protective film and is therefore highly effective in baby oils, hair dressings, 
soaps, shampoos, oil-in-water creams and lotions, lipstick, and other cosmetic and 
pharmaceutical products. 


Detailed information available on request. 


AMERICAN CHOLESTEROL PRODUCTS 


INCORPORATED 
MILLTOWN ¢ © e¢ NEW JERSEY 


1953 


4.00 


120.00 
250.00 
4.00 
.80 
7.85 
48.00 
1.25 
Nom’! 
1.75 


2.85 
10.00 
15.00 
10.00 

Nom’! 

2.50 

6.15 

7.00 

3.10 


I.40 
2.80 
3.00 
1.00 
72.50 
35.00 
1.00 
1.35 
9.75 
11.50 


+o 
35.00 
8.50 
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NE a eeeWhici vc cidiees 2.25@ 
Sweet birch Southern ... 2.10@ 
PE, cant pvecuwees 4.95@ 
TE kacdianivadawnnees 8.35@ 
WH WO cavenccaceaes 2.00@ 
PP cei phnakavesiks 2.35@ 
Valerian, eXtra ..ccscces 75.00@ 
Vetivert— 
I 66s od a eaiens 21.85@ 
wie neice maaan 18.00@ 
BN x cxeinveecunes ens 35.00G 
Wintergreen, Southern ... 3.904 
ED 64-400 6uS.e0 omer 6.504 
PE -tctcnebeuwdhes 8.25@ 
MEE cc cncenécases 5.75@ 


Ylang Ylang, Bourbon ... 


Haitian 


Bay 
Bergamot 
Grapefruit 
Lavender 
Lemon 
EES 6 Jn ca dun cik'’s 


RRR 


Orange sweet 
Peppermint 
Petitgrain 
Spearmint 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 
Acetaphenone 
Aleohol C 8 

C9 


c9 


> 14 (Peach so-called) 


( 
C 
C 12 
( 
C 16 (Strawberry 


so-called) ....... 


Amy! Acetate 


Amyl Formate .......... 
Amyl Phenylacetate 
Amy] Propionate 
Amyl Salicylate 
Amyl Valerinate 


Anisic Aldehyde 


Benzyl Acetate 
Benzyl Alcohol ......... 
Benzyl Butyrate ........ 
Benzyl Cinnamate 
Benzyl Formate 


Benzophenone .......... 


Benzyl-isoeugenol 
Benzyl Propionate 
Benzyl Salicylate ....... 
Benzylidene Acetone .... 
Bromstyrol 


Butyl Acetate, normal ... 


Cinnamic Alcohol 
Cinnamic Aldehyde ..... 
Cinamyl Acetate ........ 
Citral, C. P. 
Citronellol 


Citronellyl Butyrate ..... 
CEE pct ceccvedasexs 
Cuminie Aldehyde 
Cyclonol 
Diethylphthalate ........ 
Dimethyl Anthranilate ... 
Diphenyl Methane ...... 
Diphenyl Oxide 
Ethyl Acetate ........... 
Ethyl Benzoate 
Ethyl Butyrate 


Amyl Butyrate .......... 
Amyleinnamic Aldehyde . 


eee eeeeee 


pa” eae 


Anisyl Acetate .......... 


Citronellyl Acetate ...... 
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17.50@ 
12.85 


OILS 


3.00G 


17.604 
18.5040 
11.00@ 
53.70@ 
80.004 
60.004 
135.00@ 
15.004 


§.25@ 


12.50@ 


2.15@ 
1.40@ 
1.95@ 


12.50@ 


2.004 


13.85@ 


2.40@ 
9.004 


16.75@ 


7.30G 


18.60@ 
15.00@ 


6.85@ 


5.85@ 
55@ 
1.00@ 
2.05@ 
1.00@ 
3.75@ 
1.25@ 
.0@ 
2.10@ 
1.35@ 
2.65@ 
6.00@ 
.15@ 
.78@ 
1.75@ 
3.30@ 
2.00@ 
1.75@ 
9.00@ 
1.60@ 
1.90@ 
2.00@ 
5.75@ 


144@ 


2.75@ 
1.25@ 
3.75@ 
3.20@ 
1.854 
2.554 
4.35@ 
2.75@ 
§.50@ 
2.85@ 
4A5@ 
5.75@ 
1.15@ 
60@ 
30@ 
85@ 
85@ 


- 
‘ 


D 


9 


cS 


— ee Whore 
mui Counce 


Orn nNeee FN 


tis So wWASRMeEIbSeOaTtNMehb 
RASssepssssRanKgsssseusa 


onnNYN, 
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a Oe 
ss cocoon 


Mwrow ee whoanwivs 
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Ethyl Capronate ........ 2.00@ 
Ethyl Cinnamate ........ 2.50@ 
Ethyl Formate .......... .70@ 
Ethyl phenylacetate ...... 1.20@ 
Ethyl Propionate ....... .0@ 
Ethyl Salicylate ......... 1.00@ 
Ethyl Vanillin ........... 6.75@ 
DEEOD swcuccsenenwas 1.70@ 
DEE. icensinessewnseu 2.90@ 
Geranoil, dom. .......... 1,.25@ 
Geranyl Acetate ........ 1.55@ 
Geranyl Butyrate ........ 4.50@ 
Geranyl Formate ........ 4.654 
Guaiac Wood Acetate ... 4.65@ 
Heliotropin, dom. ....... 3.604 
Hydrotropic Aldehyde ... 6.00@ 
Hydroxycitronellal ...... 6.25@ 
Ee A eee 19.00@ 
PIER -wavaictxcccnees 1.65@ 
Iso-butyl Acetate ....... 854 
Iso-butyl Benzoate ...... 1.10@ 
Iso-butyl Salicylate ...... 2.15@ 
MOGUEEIES 6 vccnnecececes 4.10@ 
ED dncuduauten sins 2.10@ 
ME sant oces ae ibaa 5.65@ 
Linalyl, Acetate 90% .... 6.25@ 
SE cncunseeensuwss 4.854 
Linanlyl Formate ........ 12.25@ 
Linalyl Propionate ....... 11.00@ 
Menthol 
ED cccaewaneseeds 5.05@ 
PE: civensctusene 6.90@ 
ends cueviwednn 4.954 
Methyl Anthranilate ..... 2.40@ 
Methyl Anthranilate extra . 2.75@ 
Methyl Benzoate ......... 5G 
Methyl Cinnamate ...... 1.75@ 
Methyl Heptenone ....... 5.55@ 


Methyl Heptine Carbonate 35.00@ 
Methyl Naphthyl Ketone.. 3.30@ 


Methyl Phenylacetate .... 1.10@ 
Methyl Salicylate ........ 50@ 
Musk Ambrette .......... 5.40@ 

DOE: « sxccavacenantes 5.35@ 

PE a. cdsncsceceences 1.55@ 
Neroline (ethyl ether) ...  2.50@ 
Paracresyl Acetate ....... 2.20@ 


Paracresyl Methyl Ether . 2.10@ 
Paracresyl Phenyl-acetate . 4.60@ 
Phenylacetaldehyde 50% . 2.75@ 


BOOTS oc kvccevssiecccens 4.10@ 
Phenylacetic Acid ........ 1.65@ 
Phenylethyl Acetate ..... 1.70@ 
Phenylethyl Alcohol ..... 1.75@ 
Phenylethyl Butyrate .... 4.20@ 
Phenylethyl Propionate .. 3.40@ 
Phenylethyl Salicylate .... 4.35@ 


Phenylethyl Valerianate ..  5.80@ 
Phenylpropyl Acetate .... 3.40@ 
Phenylpropyl Alcohol ... 2.70@ 


DG ica eaessieceneunes 80@ 
Ee eer ee cer 2.65@ 
Styrolyl Acetate ......... 1.75@ 
Thymol, crystals ......... 3.30@ 
Vanillin (clove oil) ..... 6.75@ 

COEGDD. viecnencauuwes 3.00@ 

Di nucededcneness) 3.00@ 
Vetiver Acetate .......... 47.50@ 


Violet Ketone Alpha .... 9.90@ 
Yara Yara (Methyl ether) 2.35@ 


BEANS 
Vanilla beans— 

DEEL ccc cacdivauees 4.00@ 
Mexican, cut .........- 3.85@ 
Mexican, whole ........ 4.25@ 
WM ct cccubnabakcuanns 3.25@ 
Tonka Beans Surinam .... 1.10@ 
AROUND oc cccccoccsccss 1.75@ 
SUNDRIES AND DRUGS 
MOONS biicvccdccticcccess 104@ 
Ambergris, ounce ........ 8.00@ 
Balsam, Copaiba ........ .5@ 
Canada fir, gal. .......... 32.50@ 
DUN cc vcescedsuscneaes 1.40@ 

Beeswax, bleached, pure 
a Pea cicacthnewens .70@ 
Yellow, refined .......... .60@ 
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Bismuth, subnitrate ...... 
Borax, crystals, carlot ton 61.25@ 


Boria Acid, U, S. P., ton 129.00@ 


Calcium, Phosphate ...... 07544 
Phosphate, tri-basic .... .0742@ 

Camphor, pwd., domestic . 

Castoreum, nat., cams ..... 

Cetyl, Alcohol, extra ..... 


Chalk, precip. bags, clts .. . 


Cherry Laurel Water, jug, 


BAk. ccccccccccccccceces . 
Ce No 6xccccdecavce .28144@ 
CECE, GGMNSR ccccccccccces 
Coates DO x ckccécccccas 


Cyclohexano! (Hexalin) .. 
Dextrine, white, cwt. ..... 


Fuller’s Earth, Mines ton . ‘ 


Soap lye, crude .......... 2 


Gum Arabic, pwd. ....... 


isc cea pawacwes 
Gum Benzoin, Siam ...... 
PD eo wat due caedeede 
Gum Galbanum .......... 


Gum karaya, pwd. ........ 


CR BINION 4 ose deviccccas 
Hemme, DWE. ..cccssccces 
MEN denccersuseuneees 
CR cc ccceuscawee 
Lanolin, hydrous ........ 


pS eee cee 


Magnesium, carbonate .... .114@ 
TNE. Wescncceccéans 
ee, CUES: -k6 ch cadnccans 
Olibanum, tears ......... 
PE, Udidacciedantas 


Orange Flower Water, 


MEE wedidadeadetade<une 
Orris Root, Italian ....... 
grrr err rcereT .0634@ 
Peroxide (hydrogen U. S. P.) 

DA crit dtaccctacvdeuss 033544 
Petrolatum, white ....... .0634@ 
CRON: FONE i cccccccases 
ie OS occkscteueans 
Rose flowers, pale ...... 


Rose Water, jug (gal.) ... 


Rosin, M. per ewt. ....... 
Salicylic Acid ........... 
SORE NNO Ds écekeesxas 
Silicate, 40° drums, works, 

DO IE dae ce cwceces 


Sodium Carb. 


58% light, 100 pounds .. 


Hydroxide, 76% solid, 


TOO POUNES 2. <kc ccc 
SROUMIIOEES a oc ccccccccwse 
Styrax Aciatie ....-ccccces ‘ 
Tartaric Acid (250 Ib. drums) .37@ 
Tragacanth, No. 1 ....... 
Triethanolamine ......... .2 
Violet Flowers .......... 
Zine stearate, U.S.P....... 

GREEN WIANE se 4 eccvcdses ia 


OILS AND FATS 


Castor, refined, drums .... .2 


Coconut, crude, Atlantic 


welGe, CONE ccccccccace 4 
Refined, drums ........ - 224% 


Corn, crude, Midwest, 


CUS be ccccccedas 
Corn Oil, refined, tanks .. . 
Cottonseed, crude tanks .. 
ae 5 
Ried: CONGO vaccccsseda 


Lard, Oil, common, 


ela) Mi a caccdcacs 4 
Olive, edible (gal.) ..... 
Peanut, crude tanks ...... 
Peanut, refined tanks .... . 


Red Oil, single distilled 


QR ocxcudesuvésdeus d 


Double distilled ...... 


Stearic Acid 


Triple Pressed ........ ‘ 
Double Pressed ....... 


Tallow, acidless, drums . 


Fen CUE ain Seccadiacets 05144@ 
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moulded cap 





@ Stocked in colors 
@ Strongest by torque tests 


@ Functionally designed 


WVAOH-NNVAA 44 


Write for color palette 
W. BRAUN CO. 
CONTAINERS AND CLOSURES 


304 N. CANAL STREET * CHICAGO 6 
715 FIFTH AVENUE * NEW YORK 22 


Dr. Alexander Katz Co. 


division of 


F. RITTER & CO. 


Los Angeles 39, California 


Branch Offices in Principal Cities 
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FLYNDUSTRIES INC. 
Presents 


a) for sealing in fragrance . . . 

this handy, effective polyethylene plug 
as a perfect device for preserving the 
scent of perfumes, colognes, and other 
liquids. In all sizes from 8mm. through 
22mm. 


b) for letting out fragrance . . . 

this polyethylene orifice reducer and 
sealer to simplify the application of 
all liquids. When used in squeeze 
bottles, it makes an excellent dispenser 
for hand lotions and equally viscous 
fluids in addition, it can be used to 
make a sprinkler finish bottle out of a 
wide mouth bottle. In all sizes from 
13mm. through 22mm. 


c) for combining seal and dispenser 
this polyethylene applicator. When in- 
serted in an unlined cap, it serves the 
double purpose of applicator and liner 
for such products as cologne, cream 
sachet, cream rouge, etc. Various sizes 
and lengths available. 


FLYNDUSTRIES INC. 


141 East 44th St., New York 17, N.Y. 
MUrray Hill 7-4528-9 


AIGHTORN 


CORPORATIO 
251 4th AVE., NEW YORK 10, N. Y. 


RICHFORD niciitorn. 
j DAOO 
ica 





Patt 


N METAL 
PURSE STICK CONTAINER 





@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVE U.S.P. 
STANDARDS 


@ Samples will gladly be sent 
on request—at no obligation 


Serving the Trade for 101 Years 


THEODOR LEONHARD WAX CO., INC. 


HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, Ill. 
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CLASSIFIED ADVERTISEMENTS PROFESSIONAL SERVICE 








Rates per line, per insertion: Business Opportunities, $1.00; Situations Wanted 
and Help Wanted, 50c. Please send check with copy “L’ART de la PARFUMERIE par EXCELLENCE” 
JSINESS -"PORTUNITIES 

BUSINESS OPPORTUNITIES PERFUMER-CHEMIST CONSULTANT 
CONSULTING CHEMIST: Original formulations, product dupli- Perfumes : - avr 
cations, and batch rectification, Dermato-cosmetic specialist with Cosmetics — Creations of Highly Original Perfumes 
medical staff. Luxury, utility and hypo-allergenic lines in all re- Toilet Articles Duplications of Most Difficult Fragrances 
tail price ranges, All arrangements absolutely confidential, Write Soaps Unique Kind of Professional Services. 
Box 2948. The American Perfumer, 48 West 38th St., New York Flavors 
18, N. Y. 


ae Kindly Inquire 229 WEST 52ND STREET, NEW YORK 19, N. Y. 
INVENTION—“The Electro-Jet Atomizer” sprays cosmetics by TEL. PLAZA 7-3861 
electric atomization. Revolutionary development of tremendous 
importance to Beauty Salons, Barber Shops. Greatest beauty ad- 
vancement in history, guarantees new prosperity, indispensable, 
sells on sight. Wonderful outlet for cosmetics. Address, SPRAY- 





METICS, 500 S.E, 12th Court, Fort Lauderdale, Florida. OUR CHEMICAL CONSULTANTS CAN HELP YOU 
SITUATIONS WANTED In Cosmetic Formulation and Improvement 

ie : aoe es Ree ew i a F oe We likewise serve in Packaging Problems . . . Perme- 

SALESMAN -PERFT MER—CHEMIST. B.S. M.S. Technical ability and Dermatological studies . . . Organoleptic Panel 

salesman in New York City, now employed by leading Aromatics Tests on Taste, Odor, Flavor Evaluation. 

house wishes position as representative for Aromatics—Essential 

Oil House in Mexico City, Wishes to relocate for family reasons. Write Today ‘ 

Aggressive, not afraid of pioneering, hard worker. Experienced for Booklet No 3 mebel E R Dy ) i} ia a arr 

in sales in U. S. and Mexico. Married, 31 years old. Speaks Span- tae paz AE ta 

ish fluently, Five years teaching organic chemistry. Thorough 29 W.15*t? St. New York II.NY 

knowledge of routine perfumery problems. Available on short “The Chemical Sei ee 

notice. Write Box 2968. American Perfumer, 48 W, 38th St.. New Consultant and 

York 18, N. Y. Your Business” aaae aul Mi Ui 








CREATIVE PERFUMER, educated in Europe, capable of pro- . eae Sa AiG: : 
ducing important perfume bases and the latest in French per- 
fumery, available. Speaks English, French, and German. Presently 
employed. Desires change, Write Box 2972 American Perfumer, 


8 W. 38th St. New York 18, N. Y. 





Originators and Manufacturers of 


“> MINIATURE BOTTLES and VIALS 


SPECIAL GLASS PRODUCTS CO. 
basi 10 W. 33 St. New York 1, N. Y. 


COSMETIC CHEMIST—Unusual natural ability plus technical 
knowledge. College graduate. Excellent record; head chemist for 
nationally known companies. A-1 Quality Products only. Write 
Box 2958. The American Perfumer, 48 West 38th St.. New York 
m me 2. 


FOR SALE 


with interchangeable screw stoppers 


in assorted colors 





FOR SALE—Viscolizers and homogenizers. Completely rebuilt 


and guaranteed, with late type stainless steel sanitary heads and | 
pressure valves. Also machines with standard heads and valves. LEBERCO LABORATORIES 
Send for bulletin and prices. Otto Biefield Co., Watertown, Wisc. irritation Studies—Sensitivity Tests 
. _ - Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 


127 HAWTHORNE ST., ROSELLE PARK, N. J. 


1—Model 4161 Hormann Filter Press 41 pad, 18” square, bronze 
nickel plated with wide sludge frames, Complete with bronze 
turbine pump, motor and filter paper. Will accept reasonable 
offer. Box 2974, American Perfumer, 48 W. 38th St., New York 














18, N.Y. - 
Miniature Perfume Bottles ALBERT B. PACINI, Sc.D. 
from Y% dram to ¥% oz. Cosmetic Consultant 
' HANDMADE GLASS NOVELTIES Weesseses endnete 
: MINIATURE GLASS FUNNELS 
; . SPECIAL ORDER WORK 208 N. Maple Ave., East Orange, N. J. 
| KENBURY GLASS WORKS Tel.: ORANGE 2-7806 
38 W. 32nd Street New York 1, N. Y. 





GEORGE W. PEGG Ph. C. 
Consulting Chemist 
MEDICINALS COSMETICS 


Specializing in Labeling and Advertising 
to meet Federal and State Regulations 


Appointments promptly arranged 
57 Fourth Ave. Telephone ORange 3-9007 East Orange, N. J. 















Carl N. Andersen, PhD 


Censulting Chemist 


Cosmetics, Soaps and Synthetic Detergents 








342 Madison Ave., New York 17, N.Y. Laboratory: Briarcliff Manor, N.Y. 
Phone: Vanderbilt 6-0492 Phone: Briarcliff 6-1550 
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Aceto Chemical Co., Inc. ........... 82 
American Cholesterol Products. 
I ten eee oe ter en 86, 92 


Aromatic Products, Inc, ...... 
Asociacion de Productores de 


Aceites Eeenciales ........cccccees - 
Se eS ea 60 
Re ee, BON, .n.csvscccsvarsesc 6 
NN GG hh 5 ak wing eis ew wiv Nal 
Berje Chemical Products, Ine. ...... 
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Bopf Whittam Corp. ............ nie 
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Bridgeport Metal Goods Mfg. Co, ... 
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NS gn eth cee k oe REN ema w en 
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Chaleyer, Ph. Inc. ......... Sampler 
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Chemo Puro Mfg. Corp. ....... Sampler 
Chiris Co., Inc., Antoine ............ 11 
Classified Advertisements ........... 95 
Consolidated Fruit Jar Co. ......... 82 
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Fine Aromatics, Inc, ........... Sampler 
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Florasynth Laboratories, Inc. ........ 
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French, Benjamin, Inc. ..... 82, Sampler 
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Fritzsche Brothers, Ine. 
Insert between 8-9 
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Givaudan-Delawanna, Inc. 

Insert between 52-53, Sampler 
Glyco Products Co., Inc. ............ 
fe a ee 10 
SN ENS. inc cs sh avsieeu vinx % 
Manel Atlas Gines Co, .....0.ccccene 
Hercules Powder Co. ............... 
Heyden Chemical Corp. ............ 14 
DUNNE, 5 oScGcccevnnncecunsimes 86 
Industrial Aromatic Co., Inc. ........ 
ee ee ee eer ee 


Katz, Dr. Alexander & Co., Div. of 
PE MS Oe cv accecaaeagees 


Kenbury Glass Works .............. 
Kolar Laboratories. Inc. ............ 
LIE OR ORE, kids bones ccueeases 
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Leeben Chemical Co., Ine. .......... 70 
Leonhard Wax Co., Inc., Theodor ... 94 
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Martinat, Jean Jacques, Dr. ......... 95 
Maryland Glass Corp. Facing Pg. 52 
PE COE. o.casssscsecccesviee 
Naugatuck Aromatics ............... 62 
Neumann Buslee & Wolfe, Inc. ...... 88 


New York Aromatics Corp. Sampler 
Norda Essential Oil & Chemical Co. 
P.. vaskiks Keaemae ben's Facing Pg. 53 
Northwestern Chemical Co., The 
Noville Essential Co, .......... Sampler 


Orbis ProGmets Corp. oo ccs...cccses — 
Owens-Illinois Glass Co, ............ -- 


TE acc icwcicnnse ae uetees 

Parento, Inc., Compagnie ............ — 
Parsons-Plymouth, M, W. ........... 88 
PN NINE SID, nec sok ee swe cenees -- 
Ree errr — 
Pennsylvania Refining Co. .......... — 
Perfumery Associates ........ Sampler 
PNY NGG BS a0 6055060 seces Sampler 


Polak & Schwarz, Inc. .............. 16 
Polak’s Frutal Works ............0. 9 
Progressive Labeling Machine, Inc. . 88 


RN NS orgie cre a act aaa ate 
oe, eT cc'vcdnc ce adeneenes 
A WN. <-.b/invnka swat aeons 
NE SN cin ti cdeeetnaremnun 94 
matter @ Go., Be ccvcoss 84, 94, Sampler 
Te Sampler 
Roberts & Co., A. Boake ............ 

Robinson Wagner Co., Inc. ......... 

NN IRS. 5 caviewcicenncededeks 64 
Roure-DuPont, Ine, ........ 54, Sampler 


Saragin Institute for Olfactory Re- 
WG MING. <crtxeccdoves nine caer - 
Schimmel & Co., Inc. .......... Sampler 
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the aroma of 


Compositions that demand Lynalyl Acetate 
from Bois de Rose can be excellently formu- 
lated by using Synalyl D as a complete or 


partial replacement. 


Synalyl D in concentrations of 50-75% forms 
a substantial base for a quality artificial 
Bergamot. The perfumer may add his own 
touches to this base and produce an excellent 


low-cost replacement for the natural product. 


refined lynalyl acetate from bois 


you can depend on DOW AROMATICS 





In this same manner, Synalyl D concentrations 
of 30-50% will form a solid foundation for a 
quality Lavender creation. It may also be used 
to great advantage in Jasmin, Orange Blossom 
and Lilae type compositions. Write Dow today 
on your company letterhead for a compli- 
mentary sample. THE DOW CHEMICAL COMPANY, 
Aromatics Division, 629 Grove Street, Jersey 


City 2, New Jersey. 





de rose 


A\ bsolute olfactive purity—more deliczie and elusive than chemical purity—has been the ambition and objective of Firmenich since its 
5 establishment by M. Chuit in 1895. By its achievement of this purity . . . by its reproduction of natural scents and odors with the highest fidelity... 





by its creation of new tonalities . . . Firmenich has helped many a perfumer to enjoy full and free scope in the imaginative practicing of his art. 
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